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Gemini’s CD 





• Seamless Sound! No Skips! 

• 20 Seconds of Anti-Shock 
Buffer Memory 


Robo Start Feature: 

When engage, will alternate playing ol tracks 
teen each CO drawer’ Alter one Hack finishes, 
the other side starts automatically! 


jirti BnBhock Buffer 

Key Features: - 

• tO Second Anti-Shock Buffer Memory 

• Bobo Start Feature 


•Search Jog Wheel 
• Single-Auto Cue/Continuous Play 
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(fader allows auto return to preset 
digital cue points when used with the 
DCD-PR0300 Dual CD Player) 


>2 Phono, 2 Line, 2 Auxiliaries, & 1 Mic input 
> Rotary Kills for treble, mid A bast 
100% Cut Buttons for treble, mid & bass 
> Fader Curve Switch (for crabbing) 
Hamster Switch High Output to headphones 
Separate Gain Control for each channel 
> Super clean signaMo-noise ratio 
> Changeable transformer switch 
to up/down or left/right 
: Equipped with high quality Alps 
Feather Fader™ (FF-4) Crossfader 
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DCD-PRO300 

Dual CD Player 

: 30 Programmable Play Tracks 
10 Programmable Cue Points 
: Fader “Q" Start > Digital Output 
; Direct Track Acess Buttons 
> Large, Bright LCD Display 
" BPM Counter >Replay Playback 
8x Oversampling 1 bit D/A Converter 
>+/* 12% Variable Pitch 
60 Second Transport Protection 
2 Large Jog/Shuttle Wheel 
' Auto Cue >Real Time Cue 

CONTACT US TODAY for more 
information on American D*J Products 
or an Authorized Dealer in your area. 

800 . 322.6337 

e-mail: info@americandj.coni 
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TRACK ONE 


Love/Hate Technology 

Between hangs, freezes, the occasional crash, pesky viruses and Y2K, it can seem as if the 
time computers save equals the time it takes to get them to work right. I would hate to know 
just how many hours I’ve spent on computers since the day I first sat down in front of the tiny 
monochrome CRT of my original Mac 512 (that cute little box with 512k of RAM). But what a 
marvelous toy! At the time, I was working in advertising and paying $35 (and up) for typeset¬ 
ters to set a page, or even a small block of text. At those prices, my first Mac (which was 
expensive by today's standards) paid for itself in no time. 

In the years since, I've watched as the computerization of our culture has enabled co-work¬ 
ers, friends, and family members to unleash creativity that even they didn't know they had. 
The computer age has given birth to new ideas, jobs, and opportunities. 

Where is it all going? In 1943, IBM Chairman Thomas Watson made this prediction, “I think 
there Is a world market for maybe five computers." In 1949, Popular Mechanics Magazine 
forecast that, “...computers in the future may weigh no more than 1.5 tons.’ In 1981, 
Microsoft's Bill Gates declared that, “...640k (of memory) should be enough for anybody." 
These past predictions underscore the fact that nobody knows where computerization will 
lead us next. 

In this issue, we take an in-depth look at how DJs are integrating computers into their busi¬ 
nesses, their performances, and their lives. We’ll explain how to get set up on the Web, take 
a look at several DJ Web sites, talk about new interactive information resources and explore 
new software that could change the way you perform forever! 

Speaking of performing, don’t miss the feature on millennium parties, with a special sub 
story on popular line dances of this century. 

We've also loaded this issue with some great articles to help you take your business to new 
heights, including a look at how to make a great first impression, tips on how to document 
your work, and thoughts on how to make karaoke pay during the day. 

Getting back to computers... when you were a kid, did your parents ever warn you about the 
“dangers" of sitting too close to the TV screen? Mine did. How ironic! — RAL 
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P.0. Box 309, East Rochester, N.Y. 14445 
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Magazine. P,0. Box 309, East Rochester, N.Y. 14445. 

Copyright © 1999 by LA Communications Inc. All rights 
reserved. Reproduction of copy, photography, or art¬ 
work prohibited without permission of the publisher. 
All advertising material subject to publisher's approval. 
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Here’s what happens whe your 

top product engineer is a DJ 
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4 Channel 
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Preamp , 
Mixers 
'Feature: 

• 9 LINE AND 
3 PHONO 
INPUTS 


• 2 MIC INPUTS 
WITH VCA 
CONTROLLED 
AUTOTALK 

• Gain and 
3 BAND EQ 
(+9/- 26 dB) 

PER CHANNEL 
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The PRO 100 
is for Djs 
_Iwho demand 

™ MORE FROM 
THEIR MIXER. 
IT FEATURES 
AN EFFECTS 
LOOP TO ADD 
OUTBOARD 
OJ EFFECTS 
SUCH AS THE NEXT! 

DjS-24 DJ SAMPLER. 

HE EFFECTS LOOP CAN 
BE ASSIGNED TO ANY OF THE 
PRO 100'S FOUR CHANNELS. 

Another DJ friendly feature is the 
Cue Pan fader which is assignable to 
the headphone or to the zone output. 
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WAS DESIGNED 

with the 

MORE BUDGET 
J*f. CONSCIOUS DJ 

mind. You'll 

FIND ALL THE ESSENTI AL 
FEATURES OF THE PRO 100 
IN A MORE COMPACT DESIGN 
THAT STILL REMAINS PRACTICAL FOR 
TODAY’S PROFESSIONAL 
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A division of Stanton Magnetics, LLC • 2821 Evans Street. Hollywood, FI 33020 
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Available in Canada from Erikson Pro Audio, 620 MeCaffery, St-laurent, QC. H4T 1N1 • 800.667.3745 
Fax 888.918.2244 * e-mail: ertksonpro@jami-ind.com • web: www.iam-ind.com/eriksonpro 
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The next! Millennium Series 


WAS DESIGNED BY WORKING 


DJS WHO HAVE PACKED fHE 


LATEST FEATURES INTO TWO 


PRACTICAL 19" RACKMOUNT 


mixers. Both high quality 


MIXERS FEATURE BALANCED 


XLR OUTPUTS, 2 


INPUTS 


INCLUDING VtA CONTROLLED 


AUTOMATIC TALKOVER, A FULLY 


ASSIGNABLE CROSSFADER AND 


EVEN MORE • CHECK ‘EM OUT!!! 


Be sure to 


check out 


moreflDJ gear 


from next! at 


www.n 
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— LOUDSPEAKERS 

We designal the new l*ower Loudspeakers for performance. The vocal reproduction is flawless, 
ami has* is low, thunderous and hard-hilling. We re incredibly focused on manufacturing your 
speakers in our own factories, using only the finest materials. You see, we live to make you sound 
heller than you’ve ever sounded before. 

Thf Pitifitr at Smith !*1 nun tain * 4S45 E* Baseline Road * Phi>cni\, AZ #45040 * 602-438-4545 * 800-CALLMTX * urtrw,villxiMidithctni» 
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I read "TESH SAYS 'THANKS DJs'" 
with great i nterest. I wonder, 
however, if Mr. lesh could really 
thank us by helping to spearhead 
legislation that would allow us to 
make archive copies and or 
compilations from our "OWN - 
PURCHASED BY US - ORIGINALS" 
for use in our business. It is quite 
obvious, from Mr. Tesh's com¬ 
ments, that he recognizes the value 
of the Mobile DJ industry, in that 
it's a tremendous promotional tool 
not only for him, but for every 
artist who wants to promote 
themselves. We all wish that we 
had been given a nickel for every 
time that we plugged an artist/ 
song, or for telling a guest the 
name of the song that was just 
played or the artist who did it. 
However, it was the artist who got 
the nickel. I don't have a problem 
with that. They've earned it. On 
the other hand, I believe we've 
earned something also. 1 would be 
quite happy if that "something" 
was the ability to legally make 
archive copies and compilations. 
What do you say Mr. lesh? Talk to 
us! 

Michael K 



Self-serving or what? 

I just received my first copy (of Mobile 
Beat], and have read it cover to cover. I 
just can't put it down! Thank you so 
much for starting my subscription with 
this issue. 1 don't know what I ever did 
before starting to read your publica¬ 
tion. It's so great to know there are 
other mobile DJs who encounter the 
same problems I do, and to share some 
of the common experiences. It's also 
great to find solutions to some of these 
problems, and network with everyone. 
Thanks again! Keep up the great work! 
Howard D. West 

Pure Country Mobile Music Service 

Regarding Female DJs 
(MB issue #53) 

1 took over our second system of four 
in 1994 after learning from one of the 
best DJs I know, my husband KC. And 
yes, I do haul in the equipment by 
myself. Of course, like Gail Johnson, l 
accept any help when offered, whether 
it is male or female (I'm independent, 
but not stupid). Most people in our 
area (Arkansas and Oklahoma) are 
comfortable with a woman DJ. The 
skeptics are sure surprised once they 
see me in action! I honestly love my 
job. People tell me all the time that I'm 


having way too much fun at what 1 
do for a living. I agree with Nikki 
Dorbin that people respond to the 
feminine touch. They love how truly 
caring I am when considering their 
requests. Also, at wedding receptions 
or other family oriented events with 
children present, having me there, as 
what I call "a built-in baby-sitter, " is a 
great relief for mothers. Being a 
mother of three daughters reminds 
me that the women who attend my 
shows can actually enjoy the party' 
because I don't mind the children 
being around me. My party props 
keep them entertained for hours. It is 
very 7 satisfying to know that I'm there 
for the entire crowd. Every age group 
is thought of. That's part of being a 
woman... nurturing. I'm 100percent 
confident that my audiences love 
that personal service! And I'm happy 
to give it! 

Cindy Cagle, Owner/Operator 
Great American Road Show, Inc. 

I hat s not jfunny 

I'm not burned up by your article 
about "Top Ten Reasons Females 
Make Better DJs," but I don't think 
it's funny either. Do you realize that 
you 'vc given reason for females to 
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We've Only Just Began 


s we count down to 
the New Year think 


Sherman for ail your 


TM 


From Magic in the Night 


lightropes -"and glow products 
to maracas, tambourines, 
hats, glasses, leis and 
all your 2000 celebration needs 


Phone: (800) 645-6513 
ext. 302 5 

Fax; (516) 546-7024 
visit us at 

www.PartyBySherman.com 


We carry \ 


Products 


Sherman I 


THE PARTY DIVISION 


For our new 2000 catalog and 
information on our New Products 
e-mail us at; info@PartyBySherman.com 


SERVICE ' SELECTION • QUALITY * PRICES 


include your article in their brochures and to use 
during their sales pitches? Can't you just hear it 
now... "I'm glad you've given me a chance to speak 
with you about your upcoming wedding. I'll bet you 
didn't know that Mobile Beat Magazine, one of the top 
magazines in the Mobile DJ business, ran an article 
recently stating 10 reasons why females make better 
DJs? Would you be interested in a reprint of this?" 

You're cutting the throat of some of your loyal 
(male DJ) subscribers for what you called "... good 
fun." Why would you intentionally dis a huge 
segment of your audience? 

While 1 wouldn't be one to cancel my subscription 
because of this Top Ten nonsense, I'll bet there are 
some. What DID you expect? 

In a world where we are trying to tame the hate, it 
always surprises me that there are those who seem to 
kindle the fire. Go figure! 

Name withheld at author's request 


Kudos 

My wife, Linda, who is part owner and a DJ in this 
crazy business of ours, LOVED your articles on female 
DJs. Especially the "Top 10 Reasons Females Make 
Better DJs." Keep up the good work! We enjoy your 
magazine! 

S. Jim Miller 
Greenville, SC 

— St's worth reiterating that we did not create the Top Ten 
Reasons... they were submitted by a real live reader. Consider¬ 
ing the bashing females get in the line of duty, we found this a 
very positive way to saiute the female segment of our 
profession and give them some well-merited encouragement. 

By the way, we received only one complaint (above), and no 
one cancelled their subscription. — Ed. 



Peaved or Pleased? 

Whatever the topic... your opinion matters! 

Write: 

Mobile Beat Magazine c/o Feedback 

P.0. Box 309 East Rochester, NY 14445 

or Fax 716*385-3637 

or e-mail feedback@mobilebeat.com 

More "Feedback" can be found at our Web site 

(www.mobilebeat.com) at Online Update! 
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And the Winner is: 

Congratulations to Edwin Agbuya of Oakville, Ontario, Canada 
the grand prize winner in the Mobile Beat and SKB "The Best 
Case Wins" design contest. Among Edwin's booty is an Ameri¬ 
can Dj DCDPRO-300 CDP, Denon DN-M2300R dual minidisc 
recorder/player, Chauvet lighting system, Gemini PS700 mixer, 
Crown amp and cordless mic, Rane MQ3Q2 32-band EQ, 
Mackie SRM450 speakers, Drew's Music Sampler and two SKB 
cases. In 
addition, 

Edwin 
received a 
free trip 
to the 


summer 

'99 Mobile Beat 

Show in Cleveland. 

Second, third and 
fourth prizes went to 
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Larry D. VanVal ken burgh, Clifton Park, N.Y., Joe Gencarelli, 
Westerly, R.l. and George Bowen, Oakland, Calif. Each received 
an SKB case. Special thanks to the illustrious panel of veteran DJs 
who judged the designs: Kenny Zail, Atlanta, Ga,, Jon Michaels, 
Sioux Falls, S.D., Mike Starnes, Dallas, Texas, Mike Ficher, San 
Mateo, Calif., Steve Jacob, East Rochester, N.Y. and Jim Kerins, 
Farmington, N.Y. 


< in- uw inu.1 


continued cm page 14 



FIRST, FAST, FIVE MINUTES SOONER 

If you've been by our Web site (mobilebeat.com) lately, you've 
probably noticed a new feature called "Online Update." With so 
much happening in the DJ profession, we needed to be able to 
get time sensitive 

news and informa- * . ja a .ai a • » a- 

| iRtElk ^ iKfe * I!rKRR|i llRIW p jRRRRi ^BEjU IREP J ._ 

tion into your “ 

hands faster than 
our normal 
magazine dead¬ 
lines allow. Initially, 

Online Update's 
content will focus 
on product 
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What’s all the buzz about? 
The new MDS-DRE1 - Sony’s 
most advanced MiniDisc 
Recorder/Player designed 
specifically for the 
professional DJ. Equipped 
with Sony’s exclusive 
Backtracking feature, the MDS-DRE1 allows DJs to 
playback, edit and record tracks "on the fly" from 
any source while a song is being played, as welt as 
create customized mixes and audio transitions in 
real time. Add to that a swarm of features including 
easy Jog Dial, separate speed and pitch controls 
during playback, 8 Hot Start memories for instant 
song access, and 32 cue memories for locating song 
phrases. So don't just wing it. Do your best work on 
the fly. For more information call 1-800-635-SONY ext. 
FLY or visit our website at www.sony.com/proaudio. 




©1998 Sony Electronics Inc, All rights reserved. Reproduction in whole or in port without written permission 
is prohibited. Sony and the MiniDisc logo are trademarks of Sony. 
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introductions and new music, while providing a forum for 
online feedback and questions to "Ask D) Waldo." There will 
also be a condensed marketing, performance or D) Shopper 
feature from a forthcoming issue. Like most Web features, we 
will be tweaking and improving Online Update over the next 
few months. If you have any comments or if there are areas 
you would like to see expanded, let us know. Our goal is to 
update the site on a continual basis. So if you are looking for 
the latest DJ related news on the Web, check it out! 


LAST CALL! 

If you would like to see that custom paint job on your DJ 
truck, van or trailer in the pages of Mobile Beat — send us a 
photo NOW! Send prints to Mobile Beat, P.O. Box 309, East 
Rochester, N.Y. 14445 or hi-res JPEG scans to 
djvans@mobilebeat.com. We must receive them by July 16! 

RESTORING THE SOUND 

DART PRO 98 is designed for music restoration and voice 
clarification in digital and analog formats. Once music is 
captured (via PC and sound card) DART PRO 98 allows you 
to restore the original clarity of the sound by removing clicks, 
pops, and hiss. It also fills in dropouts and facilitates the 
digital remastering and saving of music from vinyl, tape, and 
other media, DART PRO 98 supports Real Time tools to 
enhance speed and ease-of-use so you can listen to the 
results while making adjustments. A new "DeHum" restora¬ 
tion function eliminates harmonic disturbances, and removes 
buzz and hum. DART PRO 98 has a suggested retail price of 
$399. Current DART PRO 32 users can upgrade to DART 
PRO 98 for $149. A free demo can be downloaded from 
www.dartpro.com. 
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IH 6200 Inflection Scanner. 

Intelligent DMX 512 with £ 
9 color, 9 gobos. 3 
Sophisticated, 
economical, jok jRk. 
reliable! Hr 


IH 600 Colorator: 
intelligent DMX 512 color 
changer 9 colors plus 
blackout. Compact 
size, huge impact! 


Pinball & Spinster 
New compact 
rotating lights to 
simulate a mirror 
bail. Brilliant 
and affordable! 


Fogger Jr: 700 watts, 
high output, this ain’t 
no puff, 

daddy! # J 


Chase 8 : New 8 channel, 
8 step light timer controller 
Set it and concentrate on 
your music! 


Phone <843) 763-9083 
Fax <843) 763-9096 
P.O. BOX 30819 • Charleston, SC 29417 


14 


MOBILE BEAT 


















































Sample it, stretch it, twist it and turn it with real t 
Write songs with the on-board sequencer. Fake it 
drive with 22 new effects. AutoSync different 
tempos without changing pitch. Resample it A 
in the digital domain. Store your sounds. 

'Cause when you’re done, you'll have 
a show all your own. 


SampleTVak. The first 
sampler that lets a 
you create, not 
just imitate. 


THE ZOOM SAMPLETRAK DIGITAL SAMPLER/SEQUENCER/EFFECTS PROCESSOR 


istnbutecl in the USA by Samson Technologies Corp * PO F 
fe>4-2244 • Fax (516) 364-3888 • www.samsontech,cC"i 






























IN THE LOOP 

In their continuing effort to empower performers across the 
country, Guitar Center has released "Synchroloops," offering a 
revolutionary approach to composing and performing for the 
technology-oriented DJ. Synchroloops stands apart from 
typical sample CDs in that everything plays together. Once 
loaded into a sampler, a drum loop can be combined with a 
conga pattern, a bass line, a snare and any other combination, 
in real time. Synchroloops is meant to be utilized with MIDI 
sequencers and digital audio programs. Once loaded into a 
sampler, it can be triggered or played like any other MIDI 


On A Mission 
From God... 

If you would like to be 
involved in the formation 
of Crossover, a new 
organization for Christian DJs, 
contact Ray Martinez in California 
at (71 4) 632-9202, 
or e-mail DJRayMar@aol.com. 





instrument, allowing you to compose and perform as an 
entire rhythm section. The length of the loops has been 
kept purposely short. At 1/2-4 seconds each, you get 
upwards of 1,000 loops on the CD. For more information 
or to demo Synchroloops, contact your local Guitar Center 
at www.guitarcenter.com. 


FREE PLX VIDEO 

Take a trip inside the innovative technology of QSC's PLX 
Series amplifiers with a new 7-minute videotape. The video 
features an insider's look at QSC's exclusive PowerWave™ 
switching power supply technology. PowerWave™, which 
is incorporated into all five PLX models, enables the 
amplifiers to deliver up to 3,400 watts in a 2-RU high, 1 3- 
inch (35.5 cm} deep package, weighing only 21 pounds 
(9.5 kg). The video also highlights key features of the PLX 
Series, including patented protection circuitry, fan cooling, 
front panel features, and connector capabilities. 

To receive your free PLX video, contact QSC at (714) 
957-7100. PLX product specifications and other informa¬ 
tion can be downloaded off the QSC Web site at: http:// 
www.qscaudio.com/products/amps/plxserie.htm. 



"All The Sound You’ve Never Heard” 


m 






CO IV 


pc 


■J 


"...the sound has a new level of clarity and definition. It is as though someone 




lias removed a blanket from in front of the speakers." Mobile Bern 



Tel: 714. 897.6766 Tax: 714. 896. 0736 Web: www.bhesounri.com 
In Canada Please Contact Sounds Distribution Tel: 416. 299. 0665 
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E MAIL YOUR QUESTIONS TO 
DJWALDO@MOBILEBEAT.COM 




Dear Waldo: 

I have a question concerning minidiscs (MD). I 
operate a D) service part time and use MDs. I 
have only one problem with them. I've had 
about four or five MDs screw up on me. I put 
the disc in the player and I get "disc error" 
and the disc will not play at all. Is it possible for the MD not to 
play if it comes in contact with a speaker or a magnet? 

James 

Dear James: 

Here's the take from Mobile Beat's Tech Talk editor George Mohr: 

The minidisc format is actually a very reliable format I have the 
first generation Sony MZ-1, which is the first MD unit that Sony 
ever made. These units, as well as any Sony unit that was manu¬ 
factured with a retail price of $600 or more, are very reliable. 

There is nothing wrong with the way you are using your discs. 
No, they cannot be erased by a magnetic field. Or at least you 


need a strong field of heat in addition to the magnetic field in 
order to have a loss of data. 

A minidisc works by having a laser heat up and "excite" the 
surface of the disc. Then a magnetic head arranges the material 
into the musical dips and peaks that are normally associated 
with CDs. The material cools and you have a permanent copy of 
your recording. 

My suggestion is that you buy a more reliable MD unit ($600 
or more) and better quality discs. 


Dear Waldo: 

I need some detailed information about bi-amplification. I 
understand the reasons for bi*amping and the theory, but I 
am not quite sure of the setup. For example: Do I split the 
signal or use two amps? How is the second amp hooked up 
to the mixer? What else must 1 do to get a great sound and 
presentation? This is obviously a setup for a large hall but, 
doesn't this also apply when using a Peavey DJI 800 with its 
subwoofers? 

Don M. Garberg 
Roadshow Productions 
Mountlake Terrace 
roadshowproductions.com 

Don: 

This sounds like another question for Mobile Beat's tech expert , 
George Mohr. 

Hooking up the system you described is simple. First, you 
disconnect your amplifier from the mixer. Then you hook up 
the crossover where the amp was. The crossover is the signal 
splitter. This will divide the frequencies into two parts. One 
becomes the high frequency channel and the other becomes 
the low frequency channel. So, if you want to keep your 
system stereo, you are presented now with four outputs. You 
connect the high frequency left and right channels to the 
lower-powered amp. You connect the low frequency left and 
right channels to the higher-powered amp. Now you 
connect your full-range speakers to the lower-powered amp 
and your subwoofers to the higher-powered amp. Now you 
are done with your connections. 

On the crossover, set all your volume controls to the 12 
o'clock or 0 db position. Most bass bins like a crossover 
frequency from 80 db to 150 db. Set this initially to 100 db. 
Power up your system turning on the amps last. Your amps 
should be set at full gain after you power up. Now play 
something through your mixer. Listen to the speakers to 
make sure you haven't misconnected anything, like acciden¬ 
tally connecting your full-range speakers to the higher- 


powered bass amp, etc. 

Now balance the system. Set all EQ and bass and treble 
controls to the off (0 db) position. Turn off your highs by 
reducing the gain all the way on just the crossover. Now you 
should only have bass. Tweek the crossover point on both 
channels until you get the best quality bass from your woofer. 
You should not hear any vocals or instruments bonking in the 
background, but don't lower the control to where you start to 
lose output from your bass cabinet. You will be forcing it and the 
amp to work too hard. Once you have the optimum frequency 
set, slowly bring up the volume on your full-range speakers by 
raising the volume on the two, high channel controls you 
reduced earlier. Now listen carefully and try to blend the full- 
range sound with that of the woofer. If you like a little more kick, 
back off a bit on the full-range volume. If you want more clarity 
or presence and less boom, increase the gain on the full-range 
speakers. That should be enough to get you started. 

So what you have to do is purchase a crossover. A Rane AC- 
22, or the like, should do the job nicely. Do you have a second 
amp? If so, then you can use it in your system. Just make sure 
that you put the larger amp on the bass channels and the 
smaller amp on the high channels. 

Here's another option: You can bi-amp with one amplifier if 
you are willing to sacrifice the stereo, which is not too critical. I 
almost always use a mono system when bi-amping. The trouble 
comes when you use a tape deck. Unless the tape deck is mono 
and the tapes were recorded mono, it will sound terrible. All you 
do is connect the bass speakers to one channel and the highs to 
the other channel. 

Something you have to keep in mind when using one amp is 
that you can only use 4 ohm loads on most amps. So if you have 
a set of full-range speakers and they are already 4 ohms, you 
cannot use this setup. Why? Well, since you have to double up 
the speakers on each channel of your amp, your load will drop 
to 2 ohms. Most amps will not handle this for long-term use. 
(There are other things you need to do if you want to go this 
route, which I can explain later should it be necessary.) 

Well, t hope that this gets you started on the right track. Let 
me know ff you have other questions. g*. 

George Mohr ** 
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Light Design Systems 
1839 Woodview Avenue 
Pickering, ON L1V 1L3 
Tel: (905) 509-0331 
Fax: (905) 509-0476 
Web site: 

www.lightdesignsystems.com 

E-mail: 

lds@lightdesignsystems.com 


Sharpen Your Light Saber 

There's nothing like a laser to add a new sharp edge to a well-worn light show. But lasers are 
beyond your budget, you say? Maybe not! The Beamscan programmable laser scanning system 
from Light Design Systems offers you full laser power at lower-than-average cost. Comprised of an 
LDS-1000S controller, two LDS-1Q00G VAG lasers, LDS-1000R remote control pad and two 100- 
foot cables, this system comes with 80 patterns and 15 beam effects pre-programmed. 


Or create a total of 360 sequence frames to use in up to 100 of your own patterns. This is done 
with the controller’s 20-key membrane keypad and LCD display. You can either program changes 
with a set duration or use the available audio inputs for sound triggering. Other control options 
include: oscillator speed (for pulsating pattern size), envelope type and size, x/y axis position, 
frame looping (within a sequence), jumping (to another sequence), and manual overrides. Each 
compact, 532 nm / <5 mw YAG laser contains an open-loop x/y scanner pair, high-speed beam 

shutter, diffraction grating with actuator, 
and two 9-pin AMP control connectors. 
Red lasers are also available. 

MSRP: (complete system) $6,375; 
LDS-1000G laser head - $2,699; 
LDS-1000S controller - $1,126 



Ainps Stacked In Your Favor 





To reinforce your already game-winning sound, 
Gemini has introduced the XPM Series of profes¬ 
sional stereo MOSFET power amplifiers. You can 
choose from the XPM600 (200W at 8ft), XPM900 
(280W at 8ft), or XPM1200 (360W at 8ft). They 
are rated at 550 watts, 800 watts, and 1,060 
watts (respectively) in mono bridge mode at 8 
ohms. All the models share this ample set of 
features: clipping protection, thermal cut-off, sub- 
ultrasonic frequency filter, oversized toroidal 
transformer, heat-sink, 5-way binding post and 
Neutrik Speakon outputs, active balanced XLR and 
1/4-inch inputs, LED overload indicators and two- 
speed, dual fan cooling. All models offer stereo, 
parallel mono, and mono bridge modes with 
indicators. The XPM Series promises a punchy low 
end, stability, and transparency — a winning 
combination, whatever the size of your system. 
Gemini Sound Products Corp, 

8 Germak Drive * Carteret, NJ 07008 
Tel: (800) 476-8633 / (732) 969-9000 
Fax: (732) 969-9090 
Web site: www.geminidj.com 
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The Musician’s Choice. DJ & Llj|ntlRJ| SftOfd 

Largest Selection • Lowest Prices • Knowledgeable Staff 


American Di 

Vertigo A 
Effect Light 


List: $229.99 





American DJ Shadow 
Fog Machine 

yivKetiicatt 


List: $149.99 
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CDJ100S 
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EON 1500 
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Wireless System 
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To find a Guitar Center near you check your local directory or call information. 





























It's the first EFX designed lor us. Pick the effect, link it to the beat , apply it to low, mid 
or high frequency. Choose the effect intensity, monitor the effect and master level, and 
control the balance between the source and the effect. Even drive other MIDI devices. 
And that's just "scratching'’ the surface. Every feature is designed to let a Pro DJ take 
it to the edge-and beyond. If you need more control than this, start your own country. 



Compact tor portability: only o ims"M m to ns * tv »2 wo For more into, call 800 782 7210, or catch us on the web at 

www.pioneerusa.com/pro dj 
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Digital Just Got More Affordable 



Fostex Corp. of America 

15431 Blackburn Avenue • Norwalk, CA 90650 
Tel: (562) 921-1112 • Fax: (562) 802-1964 
Web site: www.fostex.com • E-mail: info@fostex.com 


Digital mixing technology is becoming more and more 
accessible to the working performer. If you are in the 
market for a small PA or recording mixer, the Fostex 
VM04 Stereo Digital Mixer may turn your head. Com¬ 
manding your attention are the following; two trim- 
capable mic-level inputs and two line inputs, each with 
panning controls, two-position shelving EQ, effect sends, 
digital and analog stereo outputs, and 30 mm faders. An 
S/PDIF digital output is provided to interface with digital 
recording equipment. Onboard programmable DSP 
effects can enhance your sound with 20 types available, 
including reverb, delay, chorus, flange, and feedback. 

You can control these in real time with the Fostex Data 
Dial™ jog wheel. Like its bigger recording studio siblings, 
the VM04 features automated mixing, with a 20-scene 
memory. An optional footswitch allows hands-free 
scrolling through your preprogrammed combinations of 
levels and effects. High sound quality is ensured with 
the VM04’s 20-bit A/D converters, 24-bit internal 
processing, and 44.1 kHz (CD quality) operation. You get 
all this at a price that might leave you drooling for digital. 
MSRP: $299 






www.csnl.com 


Fast Set Up * Lightweight Design * Long-life Lamps 
X/Y Aiming • Dimming Controller * Selectable Programs 

The Best U^tshoMS Ewri 

(No Smoke Required!) 

CSL light systems are virtually indestructible! 

Designed and built for Djs to handle the rigors of the road 

Colorado Sound 

Toll Free: 888-429-0418 

303-429-0418 

7301 N. Broadway, Denver, CO 80221 

Nov ideas aid 1973! 

Thousands of products - Cali for your free catalog 


DJ Toutfi Road Cases 

(actual photo-no tricks) 
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lugging around old-fashioned , conventional amplifiers. Using our exclusive PowerWave m 


Walls pei channel 


of experience building amplifiers for the worlds most demanding professionals, you can count on PLX3402 

200 

300 to perform all night, every night. So check out a PLX3402 and see for yourself why big power is cool 

jog and big amps aren't. For more information call (800} 854-4079 or visit www.qscaudh.com. 4 
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Hear the Power of Technology. 













Nowadays, it seems like everyone 
is boasting about their great 
selection, lowest guaranteed prices 
and great service - it’s getting to be 
old news. Don't get us wrong, those 
are great things - things we offer 
as well. 

But what sets American Gear 
apart? It's our team of Sales 
Professionals. Our Sales Pros are 
not just operators waiting to take 
your order, but working DJs, studio 
professionals and product 
specialists who have real life 
knowledge and experience working 
with the gear. 

So whether you're just starting 
out, need a little help in choosing 
the product that's right for you, or 
simply want some help in 
troubleshooting a problem, give us 
a call and let us help! 


132 pg, buyers guide! 
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1 - 800 - 700-4542 


or visit us online ® wvuw.american^gear.com 

ff you find yourself o the 1 L3C- crop by our warehouse di^ct pro shop at 

4321 Atlantic Ave.. Long Beach, CA 90807 
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Now Orbiting 
Planet Fun 

Three new lighting effects from American DJ are 
not phantoms lurking off screen; they are 
centerpieces. Space Balls, Mini-Saucer and 
Multi-Star all provide dynamic lighting effects that 
feature low cost and high mobility. 

The Space Balls unit projects dozens of moving 
white pin beams, creating a truly galactic star- 
field effect. Two pinhole-covered balls with 
interior lamps rotate 360 degrees at opposite 
ends of its rectangular base. It measures 21.5" 
x 12" x 11" and weighs only 13 pounds. 

You can send color tumbling with the Mini- 
Saucer, which features a revolving dish that 
propels 28 multicolored beams out into the 
darkness of party space. Weighing 12 pounds 
and measuring only 8" x 16.75" x 10.75", it can 
be mounted just about anywhere. A hanging 
bracket is included. 

And to really send your dancefloor into hyper¬ 
space, you’ll want to check out the Multi-Star. 
With five different-colored revolving balls, it 
produces a total of 75 simultaneously crisscross¬ 
ing beams. This unit is a little bigger but still 
Mobile Di-friendly, measuring 21.5” x 22” x 15” 
and weighing 28 pounds. To defeat the Empire of 
Blah, you don’t need the Force: Just try some 
fun special effects lighting! 

MSRPs: Space Balls - $259.95; 

Mini-Saucer - $339.95; Multi-Star - $499.95 

American DJ 

4295 Charter Street • Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax: (213) 582-2610 
Web site: www.americandj.com 
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alk abou^ a sweet setup, 

the Den on dk-^ 2300R Double 
L^V/ m D Recorder/Player is the 
real deal. Imagine being able- to 

record you r ghat mixes and never 
have to worry about making a 
mistake* Yo, with Denon's power¬ 
ful editing features you can have 
total control to cleanup any bad 
mix as welt as the flexibility to 
re-record on the same disc ove r 
and over. "Can't do that with a 
CDR." Wanna jump from track -1 to 
track 20 seamlessly "on the fly"2 


machine custom-made for 
DJ's. So get with the 
program and check out the 
DN-^230OR at yo u r local 


Denon Electronics Division of Denon Corporation (USAj, 222 Hew Rd.. Parsippany, IIJ 07054. (973' 3960810 
Denon Canada. Inc., 17 Denison St.. Markham. Ontario. Canada L3R1B5. (905) 475-4085 
Labrador. S A de C.V.. Zamora No. 154.06140 Mexico. D.F.. (52*5) 236-5509 


The First Name In Digital Audio 


Visit our web site: www.del.denencom 





ELECTRONICS & MORE 


www.partaexpress.com 




• 24 Hour Shopping 
7 Days a Week 

• Many Search Options 

• Secure Ordering 

• E-Mail Sales Flyer 

• Web Only Specials 


and Clearance 

• Technical Talk 

• Many Great Products 



- 800 - 338-0531 


Source Code: fttBM 


725 Pleasant Va ley Dr., Springboro, OH 45066-1158 
Phone. 513-743-3000 PAX: 513-743-1677 
E-Mail: sales ^ paris-express.com 
Web Site: mvw.parfsexptess.com 


Li ght But Loader 

QSC has introduced the latest in 
their PowerLight™ amplifier tine — 
the PowerLight 6.0^. The PL 6.0 
is optimized for lower power 
consumption but higher output — 
in other words, a lot of bang for 
your buck! This unit takes its place 
between the PL 4.0 and PL 9.0. it 
delivers 1,500 watts per channel 
at 8 ohms, 2,500 watts at 4 ohms 
and 3,000 watts at 2 ohms, with 
only 0.1 percent THD between 20 
Hz and 20 kHz. The PFC suffix 
stands for Power Factor Correc¬ 
tion, QSC's award-winning technology, which allows the PL 6.0 to draw an average of 40 
percent less AC current. High-speed components, large-die N-channel MOSFETS and a 
four-tiered power supply are also part of the design. With all this in a package of only 
59 pounds and three rack spaces, it adds up to an attractive power-to-size and weight 
ratio, which equals an amp that’s truly loaded. 

MSRP: $5,948 

QSC Audio Products, Inc, 

1675 MacArthur Boulevard • Costa Mesa, CA 92626 

Tel: (800) 8544079 • Fax: (714) 754-6174 

Web site: www.qscaudio.com • E-mail: info@qscaudio.com 



M i Id-mannered Mobile Becomes 
Karaoke Crusader 


VocoPro has just made it even easier for you to make the leap into karaoke, with two 
new pieces of equipment they like to call the Dynamic Duo. The DA-1050 Pro Digital 
Karaoke Mixer and Decode G-l Decoder are specifically designed to turn your sound 
system into an extra-strength karaoke show. 


Measuring 2.25" x 6" x 17.25™ and weighing only 7 pounds, the DA-1050 Pro gives you 
three dual-input microphone preamps with separate volume controls, accommodating a 
total of six singers. 


Special features include digital echo, delay, a three-band parametric EQ with mid-range 
sweep for better vocal control, and a voice cancel switch for eliminating vocals from a 
CD. 



|j* (F-iffl iu 9 9 '. e 


Develop your super powers 
with the Decode G-l, a CD- 
graphics decoder. By 
decoding the otherwise 
unviewable graphics on a CD+G, this unit can turn your CD, LD, or DVD player (with 
optical or coaxial outputs) into a karaoke unit. For easy Integration into existing mobile 
systems, it has three RCA video outputs for TV monitors and a 19-inch rack-mount 
chassis. Holy karaoke, it’s the Dynamic Duo! 




MSRP: $249 each, separately; $499 as a package, which includes nine karaoke CDs 
(reg. $30 each) and a microphone. 

I-MC VocoPro 

14840 Valley Blvd. #1, J, K * City of Industry, CA 91746 
Tel: (800) 678-5348 / (626) 968-9878 • Fax: (626) 968-1998 
Web site: www.vocopro.com • E-mail: info@vocopro.com 
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B-52 SH-Scries subwoofers reproduce the 
kind of bass that can rattle a concrete floor. 
The unique folded horn design provides 
long throw, allowing the low frequencies 
to reach a far greater distance than any 
direct radiator system. So, when you're 
standing 80 feet away from a B-52 sub, 
you still feel like you are being hit by a 
nuclear blast. 




SH-1818X....2000 Watts 


ISIOi 






..1000 Walts 


% 



E.T.I. SOUND SYSTEMS, INC. 

3383 Gage Ave. * Huntington Park * CA 90755 * Phone; 373 ///1 4100 * Fhk: 173/7/7 4108 * Nation,il; 800/J44 41 II 

Internet: www.fi52pro.com ■ E-m-iil: etrcorp^e-irthNnkn^t 
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Can You Hear The Real You? 


Enter two new stage monitors from MTX: the PM28H and 
the PM210H. Both use low/mid drivers (dual 8" and dual 
10”, respectively) in conjunction with a high frequency 
compression horn. The result of this arrangement is a 
reduction in output to the sides that can create feedback. A 
key feature for karaoke applications, included on each model, 
is Vocal Contour Control, a rotary EQ control for the vocal 
range, which is conveniently placed on the front of the monitor 
For mobility, cabinets for both models are made of lightweight, 
acoustically accurate, high-density polyethylene. The PM28H 
yields a frequency response of 56 Hz to 20 kHz with 
power rated at 150 watt RMS / 600 watt total, while 
the PM210H dips down to 48 Hz and is rated at 
200 watt RMS / 800 watt total. Each product 
carries a five-year warranty. 

MSRPs: PM28H - $349.95; PM210H - $449.95 

MTX 

The Pointe at South Mountain 
4545 E. Baseline Road * Phoenix, AZ 85044 
Tel; 602-438-4545 • Fax: 602-438-8692 
Web site: www.mtxaudio.com 
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,one iMac and a microphone 


Introducing the 
automation for 
Mobile DJ's 

Now there's a music automation 
system perfect for DJ's, nightclubs , 
tneatres, or a home jukebox! 

(and it's easy to use.) 




Visit www.megoseg.com 

to download the demo 
or order instantlyl 
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6GB iMac holds aver 500 CD Qualify songs * Automatic cross-fade 
Direct import from CD-ROM * Search song database-Fast requests! 
Edit custom segue/intro/cue-in times * Add custom categories 
Load and save playlists • Password protected database 


MecaSeg-- software for Mac 


$249 


Requires a 150MHi or greater PowerMac * Mac OS 8,0 or greater 
* 11MB free disk space per 4 minute song * Price subject to change- 

For more information, 
call 877-MEGASEG 

677-634-2734 
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You Never Stop l ea riling 

So you need an intelligent 
lighting controller? How 
about one that can 
actually “learn?’ Present 
ing the American DJ Sho\ 

Designer DMX controller., 

It can be kept up to date 
with software upgrades, 
which are downloadable 
via the Internet. All you need is a PC running Windows and a standard serial lamp-link 
cable. The unit allows you to design your own light show or you can use its library of 
settings for a variety of built-in fixtures. 

The Show Designer gives you control of 512 channels, 16 large fixtures, and 16 groups 
of smaller fixtures. It can remember 1,024 scenes, 512 presets, 256 chases, and 256 
shows, and can also control multiple shows simultaneously. 

American DJ went for a user-friendly interface on the Show Designer, with 16 switches 
and 8 faders, plus a bank switch for control of 32 channels. You also have contro! over 
pan, tilt, chase speed, crossfade times, and can enter data with the unit’s large rotary 
wheel. The unit measures 19" x 4.75" x 5.25" and weighs 7 pounds. Connections 
include MIDI in, MIDI out, audio input, and three-pin XLR DMX-512 output. A final note: 
This unit helped American DJ garner the “Best of Show" award for their presentation at 
LDI 1998. 

American DJ 

4295 Charter Street • Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax: (213) 582-2610 
Web site: www.americandj.com 
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A Box To Get Down On 


As a Mobile DJ, multi-functionality can often 
be a weapon in your arsenal as you fight the 
never-ending battle against extra weight. A 
DJ from London, England, L. Brown, has 
come up with a combination of music 
carrying case and table/stool, which he calls 
the Multi-Purpose Box and Stool Kit. 

Brown has patented the idea and is now 
looking for a company to put it into produc¬ 
tion. The key to the design is the addition of 
wooden legs to the inside of the cover. 

These fit into slots built into the case's 
sides when closed. When it's removed, the 
cover can then be used as a small table or 
stool as well as stacked with other covers to create a higher surface. The airtight unit 
could potentially be constructed of wood, metal or plastic, to any size specification, and 
could be fitted with various combinations of latches, handles, and wheels, 



Brown originally designed the unit to keep his boxes of records off of the floor, but also 
saw the possibility for many different applications of his idea. Unfortunately, as of 
press time the Multi-Purpose Box and Stool Kit was not yet in production. If you want 
more information, call ISC at (800) 288-IDEA or point your Web browser to 
www.isconline.com. 
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ITS HOT 


The Single "Q" Answered 


For all you single CD player aficionados who’ve been wondering 
when there would be an affordable fader Q-start player for you, the 
answer is: Now! 



American DJ 
4295 Charter Street • Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax: (213) 582 2610 
Web site: www.americandj.com 


American DJ Audio has brought Q-start technology to budget¬ 
conscious Mobile DJs with its Q-Series mixers and dual CDPs. 
This series includes the DCD-PR0300 and DCD-PR0400, and 
now features a single-tray unit, the new PR0-DJ2. 

Q-start gives you the power to immediately crossfade to a pre¬ 
programmed cue point on a CD by simply moving the fader on 
your Q-Series mixer. The PRO-DJ2 lets you enter 10 different 
cue points on a CD. Other performance-enhancing features on 
this unit include: true instant start, digital output, selectable 
pitch control (±8%, ±12%, ±16%), “on the fly" editing, “Bop” 
effect, jog wheel for pitch-bend and frame search (4 scan 
speeds), and relay playback or ‘'flip-flop," which allows two 
connected units to play sequentially (the end of a CD on one 
unit triggers start on the other). The PR0-DJ2 is front-loading 
and is equipped to handle 3-inch CD singles, CD-Rs, and CD- 
RWs. This compact box weighs 11 pounds and measures 8.5” x 
4.625” x 10.25”. 

MSRP: $499.95; a combination of two PR0-DJ2S and a Q-Deck Q- 
2221 mixer is available as the PR0-DJ2/Sys for $1,249.95 
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InfoManagei 



An Fuffir BasetJ 
MjflAgtrwt Syiwn For 



Reasons to 

Buy NOW ! 


44 NEW FEATURES have been 
added ( Build 6. 00) 






1 SPECIAL COMBO PACKAGE with the NEW 
MusicManager v3.0 music library tracking software 
(compatible with CDV/a/ef™ and CDDB for CD scanning) 
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Try ft Out 

For FREE ! 

InfoManager v2.0 

MOBILE DJ BUSIN 





if 972} 867-7729 or 


Download (a) www.cwarenet.com 


Customware Systems. Inc. 


CHECK OUT OUR NEW LOWER PRICES! 
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Listen up. We're so confident the Eliminator 


T-Shirt Is Free. 
Experience Is Priceless. 
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Electro-Voice 600 Cecil Street Buchanan.MI 49107 
616/695-6831. 800/234-6831 www.etectrovoice.com 









































SCOOP 


by Jammin' Jim 



WITH AMERICAN DJ'S NEW Q-DECK AND DCD-PR0300, THERE'S 
NO EXCUSE FOR USING NON-PRO GEAR! 


W hen I'm working out at Mar 

velous Marv's Mega Multiroom 
Reception Mall (where you can 
stand in the middle of the building on any 
Saturday evening and hear Electric Slide, 
Celebration, Y.M.C.A. and a host of 
t humpy-thump tunes all at the same time), 
I will occasionally throw on the latest ex¬ 
tended dance mix and stealthily cruise 
around to check out the competition's 
rack(s)-o-gear. You probably do the same... 
it's a DJ thang. 

Quite often, the CD players some Djs 
are using are of the ubiquitous home-ste¬ 
reo type. Many of these consumer-style CD 
players have features that appeal to week¬ 
end warriors (they're cheap). It used to be 
that the only way to get a really profes¬ 
sional dual-deck CD player was to spend 
over a grand. 

However, advances in microchip tech¬ 
nology, space age thermoplastics, and re¬ 
ally strong coffee, have enabled the engi¬ 
neers at American DJ to create professional 
dual CD players that don't require you to 
make that hard choice between Susie's 
braces and a really cool music machine. 

GET TO THE GEAR! 

So here I am again, at No. 1 Mobile Beat 
Tower. With knife in hand, that magazine 
madman Bob Lindquist is about to slice 
into boxes containing a new American DJ 
CD player and companion mixer. Amaz¬ 
ingly, he manages to extract both units 
with nary a scratch — what a pro! After a 
brief explanation of my detailed assign¬ 
ment — "Jim, I want you to review this 
stuff" — 1 quickly get the hell out of there, 
before he starts to carve up other things. 

What lays before me now on my test 
bench is the American DJ Q-2221 "Q- 
Deck" audio mixer and the DCD-PRO300 
dual CD player. 1 love high-tech electron¬ 
ics that I can potentially damage with no 


fear of being held personally responsible. 
The results of the coin toss indicate that 
we will talk about the mixer first. 

ON DECK 

The Q-2221 "Q-Deck" is a compact, two- 
channel mixer in a well-built, graphite- 
colored metal case. Features include what 
you expect from a professional mixer. The 
rear panel has connectors for two CD play¬ 
ers or turntables and a handy light con¬ 
troller output, which sends a buffered au¬ 
dio signal for light controllers that use ex¬ 
ternal input. The remainder of the inputs 
and outputs are typical. 

The mixer's channel strips offer input 
gain and three-band EQ with a cut feature. 
When engaged, it totally culs out the se¬ 
lected frequency range (bass/mid/treble) 
for musical effects and other creative uses. 

The microphone has its own level con¬ 
trol and two-band EQ with a talk-over but¬ 
ton. Other controls include master volume, 


cue mixing, and cue level. There are faders 
foT each channel plus a crossfader with se¬ 
lectable curve and PFI. (pre-fader level) 
buttons. 1'he easy-to-read output LED 
meter is assignable between the master lev¬ 
els and PFI.. Phono and line toggle switches 
rotate for either horizontal or vertical 
switching. 

Online, the mixer's performance is quite 
good. Noise is minimal and the faders and 
controllers have an unexpected degree of 
quality feel for a unit in this price range. 
EQ controls are centered in very musically 
appealing points and the bass control adds 
a good amount of low end in the thump 
zone. 

Among the special features of the Q- 
deck is the fader curve button that con¬ 
trols the rate at which the fades occur. And 
what modern mixer would be complete 
without the "hamster" button, which re¬ 
verses the crossfader control? Although this 


American DJ Audio 

(800) 322-6337 

E-mail: info@americandj.com 


Q-2221 "Q-Deck" mixer 
2 phono, 2 line, 2 aux, 1 mic 
Fader curve switch 
Alps Feather Fader™ crossfader 

Rotary kills 
100% cut buttons 
Separate gain control 
Price: $259 




DCD-PR0300 dual CD player 

30 programmable play tracks 
10 programmable cue points 
BPM counter 
8x oversampling 
±12% variable pitch 
60-second transport protection 
]og/shuttle wheel 
Auto cue / Real time cue 
Price: $999 
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is a very desirable feature for DJs hipper than I am, it only serves 
to confuse my small brain. 

Finally, we have the "Q" start button. When the Q-deck is con¬ 
nected to the matching CD player, you can start it simply by bring¬ 
ing up the fader on the mixer. This is a very capable, functional 
mixer with some useful supplemental features. 

THE MAIN COURSE 

Finally, it's time to fire up the DCD-PRO300. Having used many 
industry standard CD players, I was quite happy with the look 
and feel of this unit as 1 removed it from the box. Its all-metal 
construction looks and feels durable. The control unit is well laid 
out, with easy-to-read controls and a logical, large, bright LCD 
display. Among the many standard features are: built-in heat 
counter, auto/real-time cue, frame sensitive search, ten cue point 
memory, digital output, pitch display and four speed scan. 

When you load a DCD-PR0300, the unit quickly auto-cues to 
the very beginning of the audio as displayed by the frame counter, 
thus giving you instant start. The drawer quality seems good but 
lacks the solid feel of the really expensive models, Basic functions 
include program track repeat, time counter up or down, and a 
nifty corresponding bar graph with a "Hey idiot... the track is 
almost over" warning. 

Gee whiz features include real-time cue, which allows you to 
set the cue point without stopping playback. This is a handy fea¬ 
ture once you get the hang of the timing. This button also serves 
as the beginning loop point, although the loops aren't always as 


smooth as others I've tried. One of the coolest features of this 
unit is the ability to memorize 10 cue points on any CD via 10 
separate buttons. This feature is quick and easy to use and is handy 
when playing different tracks off a compilation disc. 

When you are searching for the best place to start "Baby Got 
Back," you can efficiently locate the exact sjx>t with the four- 
speed search shuttle and jog wheel (accurate to 1/75 second). A 
smooth-acting pitch fader and pitch buttons control the unit's 
pitch (± 12%). 

To determine the beats of the song playing, just tap tin one of 
the BPM counters. The display shows the BPM and the percent¬ 
age change in pitch. The large LCD display is a billboard of infor¬ 
mation, and 1 found it concise and easy-to-read from virtually 
any angle. 

The most interesting feature is "Q" start. When properly con¬ 
nected to the Q-deck mixer, you can set the CD player to start a 
selected track using the crossfader on the mixer. At tirsl, 1 was a 
little unsure of this operation, but I was taken by the sheer logic 
of starting the music with the audio fader. It works very well. If 
you don't like it you can turn it off, but 1 think it's cool. 

So there you go. For a few hundred more dollars than those 
home CD players you can have a professional dual deck with all 
the features you crave. This machine will challenge and help you 
extract your inner potential as a mix master and, odds are, it looks 
way cooler than what you're using now. I Tie re’s a two-year war¬ 
ranty on the CD player, so you can give those old CD players 
away as door prizes. ^ 
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by Robert A. Lindquist 






TECHNOLOGY CONTINUES TO FIND BETTER 
WAYS FOR US TO MANAGE OUR MUSIC 



A hh... the good old days. Spending a hot 
August afternoon lugging crates of LPs, 
boxes of 45s, hefty speakers, an over¬ 
loaded amp case and two turntables up two or 
more flights of stairs to a wedding reception on 
a spongy dancefloor. I still harbor fond memo¬ 
ries of watching the tone-arm hop randomly 
among the grooves each time a foot hit the 
dancefloor (yeah... right!). 

Then came CDs, a big improvement, but far 
from perfect. Next, it was the minidisc... 
smaller, more reliable, unskippable, with a 
recordable version — definitely a step in the 
right direction. 

Just a little over five years ago, Mobile Beat 
forecast that by the year 2000, DJs would be 
mixing music on laptops and even download¬ 
ing their libraries from a central location 
("Future Jock" MB Feb. '94, issue #18), 

The future is here and many DJs are thinking 
outside the box in terms of how they run their 
businesses and program their shows. The first 


computerized music performance tool to get 
widespread l)J attention was DJPower™. This 
Windows 98-based application is available as a 
software package, or with hardware. According 
to advertised claims, it allows you to put 
"10,000 CD-quality songs on a laptop 
(www.dj power, com)." 

Another option for Windows 95/98 and N'J 
users is Audio Box (www.audioboxinc.com) 
which, according to the literature, offers "State- 
of-the-art software for professional grade music 
from your PC." Both applications offer innova¬ 
tive ways to edit, mix, catalog and access your 
music. Look for reviews of both programs in 
upcoming issues. 

IMAC AND A MIC 

The latest foray into the world of DJ computer¬ 
ization is MegaSeg, from Fidelity Media. Unlike 
DJPower and Audio Box, MegaSeg is designed 
for Apple's successful iMac or G3 PowerBook. It 
will also run on any OS-based Mac with a 
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Grundorf, the leader in case 
construction and design 
technology, offers a complete 
line of case products for the 
professional DJ. You know when 
you buy a Grundorf case, 
you get the quality and reliability 
that professionals demand! 

Ask about our new line of 
Flite Cases for the Pro DJ. 
See your Grundorf dealer 
for more information! 


Visit us online at www.grundorf com 
Email;information@www.grundorf.com 
7Z1 Ninth Avenue * Council Bluffs, IA 51501 
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SCOOP: MECASEC 


ISOmHz or greater PowerPC processor running OS 8.0 or 
later, with built-in 16-bit sound and sufficient storage space 
(limb per 4-minute song). 

A standard iMac with a 6 gb drive can hold up to 500 
songs, which should be more than enough to get you 
through any gig. In fact, given the tight playlists of many 
radio stations, MegaSeg could be used in broadcast automa¬ 
tion. All audio files, 
be they songs, 
announcements, 
drop-ins or commer¬ 
cials are converted 
to movieplayer 
sound files and 
become the building 
blocks for a playlist. 

If you are using 
space on your hard 
drive for other 
things, like word 
processing, tracking 
bookings or accounting, those programs and their associated 
data will naturally decrease the space available for music. 



EASY INSTALL 

To get vour copy of MegaSeg, download the latest version 
from their Web page (www.megaseg.com). You can try the 
20-minute free demo, or go ahead and purchase the pro¬ 
gram. You can run the demo as many times as you wish hut, 
unless all your gigs are under 20 minutes, it has no commer¬ 
cial value:). After a simple, drag and drop installation and a 
couple of appearance adjustments (turn off platinum 
sounds!), MegaSeg is ready to go. Start it up by double¬ 
clicking the MegaSeg icon. 

Now that you've either bought and paid for the program 
or are in demo mode, you'll move to the main interface, 
which is designed to fill your monitor screen at 640 x 480 
resolution. If that's too big, switch to a higher resolution 

using your monitor 
and sound control 
panel. 

The left side of the 
main interface is your 
music library (The 
screen says "Title List" 
but "Music Library" is 
more descriptive). The 
right side of the main 
screen is your 
"playlist." Once songs 
are "imported" (we 
don't record in the 

digital world) to the library, you double-click to place them 
into the playlist. Once a playlist is built, click "start playlist" 
and MegaSeg takes over. 
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LOAD YOUR LIBRARY 

Importing files to the hard drive from CD is a two-step 
process. First, MegaSeg reads the file, then it is compressed 
to minimize space. 

To import a song file, drop a CD in the tray of your 
Mac's CDR and click "add" on the main interface. A small 
screen appears. Type in the title and artist and select the 
cut you want to import. If you need to preview the cut, 
use the Apple's built-in CD player. It's a great compliment 
to MegaSeg. 

Importing a file takes less time than it would take to 
record the song to a cassette. For example, "Locomotion" 
by I ittle Eva, which is 2:29 minutes long, took 40 seconds 
to read the disk and a 1:10 minutes to compress. Total disk 
space was 6.7 mb. Donna Summer's 11:44 minute dance 
remix "Hot Stuff/Bad Girl" took 3 minutes to read and 
over 5 minutes to compress. Total disk space required was 
31.4 mb. 
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Importing a file is fully automatic. Once you give the 
command, you can go for coffee and be confident that the 
song will be part of your library list when you return. On 
two occasions, 1 received a "CD Import Error" which 
stopped the process. According to josh Stevens at Fidelity 
Media, this was most likely caused by scratches or smudges 
on the disc's surface. On a second try, the file imported 
without a problem. At no time was there an "unusual 
occurrence" during compression; so if you are going to 

leave the room, 
you might want 
to wait until the 
compression 
phase begins. 

According to 
Stevens, it's 
necessary to 
have about 50 
mb available for 
a 4-minute 

___ selection. After 

compression 
(4:1), the song 

would need only 1 i mb. The next version will offer MP3 
for smaller files (with slightly degraded sound quality). I 
found the current IMA 4:1 compression an excellent 
compromise for using space efficiently and providing good 
quality audio. With the constant growth in the size of 
hard drives, go for the better sound. 
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IN THE EDIT MODE 

Once a file has been imported to the hard drive, you can 
open the edit window and tailor the intro and oulro to 
your precise style. The most important step is setting the 
"Seg" time. This is to establish the point where MegaSeg 
will automatically start the next song on the playlist so 
that the oncoming song hits over die fading trail of the 
outgoing tune. To set the Seg time, click the “play ending" 
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Managing Your Mobile Biz 

Neodyn, Ltd. recently released DJ Pro 3.0 for Windows 95/98, designed 
to automate and streamline the management aspects of running a Mobile 
DJ business. Among its features is client and event management, per¬ 
forming such tasks as easy client look-up, event scheduling, accounts 
receivable and the automatic generation of custom contracts and let¬ 
ters. It also includes "Media Pro," a powerful database and reporting 
tool to manage song lists. 

According to Marianne Lindell. one of the founders and CEO of Neodyn, 
'When we acquired the program, we had three goals: to rewrite the 
program such that it was easier to use, to add the features that prior 
users had been requesting, and to make a commitment to support the 
program for our user base. We believe we've succeeded. After over 
1,000 man-hours of development time, we have produced a product 
that is rock-solid, has a friendlier and more intuitive interface, and is in 
line with the latest Windows-based technology." 

DJ Pro comes in both single-user and network versions. For more infor¬ 
mation. you can call Neodyn toll-free at (888) 446-9791 or visit their 
Web site at www.djpro.net. 

L A 


button. You'll then hear the final 20 seconds of the song. 
When you find the point where you want MegaSeg to auto- 
segue to the next song, click the set button. If you blow it, 
back up and try again. If you want the fade to start more 
than 20 seconds in, click the "fast backward" button to find 
it. The amount of overlap can be set in the preferences. 

To tighten up the beginning, adjust the "cue-in" time 
using the test button. Default play always starts from the 
beginning of the sound file, which may contain some dead 
space. I found the easiest way to tighten up the intro was to 
manually type in a time value. Fach time, I knocked off a 
few tenths of a second and then clicked "test." Usually on 
the second or third try I had it just where I wanted it. 

To set categories for each new song, click the "category 
text box." A new window will pop up with a list of categories 
to choose from, or you can create your own. 

Also in the "edit box" is a "text box" and slider control for 
volume. The default setting is 256. If you have a CD that is 
substantially louder or softer than the others, you can adjust 
it with this control. Unless it's a really noticeable difference, 
you're better off leaving it at 256. 

In just a under 2 hours, I had imported and edited 24 
songs. The songs ranged in length from 11:44 to 2:31. The 
average length was 4 minutes. Do the math and you'll find it 
took me 60 minutes to record 48 minutes of music. Where 
did the other 12 minutes go? Some of it was spent learning 
the program (the first cut took the longest) and some went 
to editing and previewing. 

If you can get so proficient that you are only loosing one 
minute between songs for editing and entering data, you are 
doing exceptionally well. In the final analysis, however, 
figure on spending at least five hours a day for 10 days to 
import a 500-song library. 

Organization is key to minimizing your importing time. If 
you plan in advance the songs you want in your library, and 
pull all necessary cuts from each disc at one time, you'll save 
time. 
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Upstairs Records. 

J0)Trade Ins Now Accepts 
9 ) Warranty program with 
FREE LOANERS availabl 
8 ) 30 Day Exchange 
7 ) 30 Day Price Protection. 
6) Major Brand Names. 

5) Big Selection. 

4) Super Low Prices. 

3) Online ordering system 
updated daily. 

2 ) Courteous and 

Knowledgable Staff. 

l) Your Satisfaction is our 
Top Priority. 

These are just some of the 
reasons to shop the largest 
Dj catalog around. If you 
haven't yet experienced 
Upstairs Records...you should! 
Call Today for your FREE 
Color Catalog or shop our 
website right now at 



www.upstnirsi ccotas.com+s, 


daily with new products , the latest prices and amazing 'Internet 
Specials''. White on the web you can browse our Vinyl 45. 

Breakbeat, Cassette 


.D's, Video and e\ 
foi 
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SCOOP: MEGASEG 


PROS: 

Very mobile-friendly interface 
Easy to learn 
Extremely stable 

CONS: 

No pitch control (it's coming) 

Can't print library or playlists (also coming) 
Needs elapse/remain timer for playlist 

PRICE: 

$349 / plus $50 if you want a hardcopy of 
the manual (you can print it yourself) and a 

CD. 

SYSTEM REQUIREMENTS: 

MegaSeg requires a Mac OS-based 
computer with a 150 mHz PowerPC 
processor, running Mac OS 8.0 or later, 16- 
bit built-in sound, and 11 mb free disk 
space per 4-minute song. 






START THE MUSIC j 

With your library loaded (with at I 

least a dozen songs) you can begin to I 
experiment with programming. As I 

stated earlier, using the main I 

interface, you simply select songs I 
from column A (the library) and I 

place them in column B (the I 

playlist). You can then program ] 

individual playlists for sets — such as j 
oldies, disco, country, etc. — or you I 
can program your whole show in I 

advance. You can even move cuts I 

around at w ill until it's just the way I 
you want it. Click "start play list" j 

and the computer takes over. You I 

can stop the playlist, segue to the j 

next cut, or insert cuts at anytime. 

To simplify locating any particular 
track in a library with hundreds of 

songs, all you need to do is type in any part of the title or 
artist in the "find" box and it will appear instantaneously (at 
or near the top of the alphabetical list). There are also up 
and down arrows and fast-find buttons to help you find 
tracks as quickly as possible. One thing I would have liked to 
see, and hopefully it will be in a future version, is a print 
command foT the library. This would make it possible to 
print a hard copy of your library for your own reference or 
to give to clients for their personal requests. 

Another thing l would like to see added is a time display 
for the playlist that shows the total remaining and elapsed 
time for the entire list. The current display shows just the 
remaining time for the cut in play. You need to use a 
calculator to determine the total time of the playlist. Total 
playtime would speed the compiling of playlists that need to 
meet certain time parameters, such as a 4- minute back¬ 
ground set, or 20-minute oldies set. 

A bonus feature with MegaSeg is the notepad. This is a 
marginally handy little desk accessory that you can flash on 
screen, over the interface. It allows you to type in notes, 

Overall, I found MegaSeg to be extremely 
stable, both on the G3 and on a Power Mac 
8600/300. Both were running OS 8.6. On 
the G3,1 purposely ran MS Word, 
Pagemaker, Photoshop and Netscape Com¬ 
municator simultaneously, with MegaSeg 
playing in the background. There were no 
problems. 



requests, etc. without disturbing 
MegaSeg in playback mode. The 
downside is it does not save the 
information you enter. If you 
close out of the notepad and 
reopen it, your notes will have 
vanished. Use the collapse 
window button (upper right) and 
you won't lose your notes. I 
learned this the hard way as 1 
accidentally closed the notepad 
while working on this review 
losing several blocks of text, 

CRASHWORTHYNESS 

The tested version (1.0.3) must 
be installed on the same drive or 

_ partition as the system. To 

maximize the space for music, 
it's advisable that you don't 
partition your hard drive. On my G3,1 had created a 2 
mb partition for the system and applications, of which 
only 1 gb was still available. According to Joshua 
Stevens, this will be changed in a future version. 

Overall, ! found MegaSeg to be extremely stable, both 
on the G3 and on a Power Mac 8600/300. Both were 
running OS 8.6. On the G3,1 purposely ran MS Word. 
Pagemaker, Photoshop and Netscape Communicator 
simultaneously, with MegaSeg playing in the back¬ 
ground. There were no problems. The only way I found 
to interrupt the playback was to insert a CD-ROM while 
MegaSeg was performing. 

As for extension conflicts... it doesn't load any, so the 
possibility of a problem is minimal. Like any software 
application, if you throw enough confusing commands 
at it at once, you can make it hang or "quit unexpect¬ 
edly" (one of my favorite computerisms). The only 
thing 1 found that sometimes bugs MegaSeg is trying to 
delete or edit songs from the library while they arc 
playing. This is something you wouldn't do at a gig, but 
could accidentally do while importing. 

A nice safeguard is that you cannot accidentally shut 
down your computer while MegaSeg is running. You 
must quit the application first, and even that has an 
"are you sure" stop point. 

Overall, 1 could not find a valid reason not to get 
excited over the MegaSeg software. Not so much 
because of what it offers, but because of its potential. A 
new version (1.1) may be available by the time this 
reaches your eyes, if so, Stevens says it will have pitch 
control for beat mixing, auto-BPM, and a host of other 
improvements. Those changes, along with a print 
library command and playlist elapse/remain timer 
should position MegaSeg as the leader in Mac-based * 
program automation for mobiles. 
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Other manufacturers just sell lights - we 
actually re-engineered ours to exact 
specifications. The result - lyteQuest Pro 
products work the first and thousandth 
time out. Best of all, our products are 
backed by the best one year warranty in 
the business. That's our promise to you. 
Skip the hype. Stick with LyteQuest Pro. 
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DJ SHOPPER 


T he desire for deep, gut-rumbling bass seems to be 

universal among listeners of any kind of music from 
hip-hop to opera. For obvious reasons, being able to 
"feel" the bass is essential when you really need to get your 
audiences moving on the dancefloor. While I know you 
probably need no further convincing in this area, here are a 
few things you may not have considered as to why more 
and better bass is a good thing. Following these ideas are 
some practical suggestions for building up the bass in your 
system. 

THE BIG SOUND 

Accurately reproducing the full bass range, even going below 
the threshold of human hearing, about 20 cycles per second 
or hertz (Hz), has a great impact on how we perceive music. 

It reduces that "canned" quality recorded music tends to 
have in the day-to-day world and increases the listener's 
impression of power and richness. Without the full bass 
spectrum, music feels like it's missing something. Digitally 
recorded, modern dance music contains more ultra-low 
frequency sound than ever before, so it's important to 
reproduce the entire package for your audience. Ultimately, 
you should be able to give your listeners something more 
than they can get from their home entertainment systems or 
car stereos. 

When your system is capable of dealing with more low- 
end, it helps increase the overall clarity of your sound. By cor¬ 
rectly adding more bass power, the actual musical notes com¬ 
ing from a recorded bass guitar or synthesizer bass groove will 
be easier to hear. In other words, your listeners will hear 
smoother, more pleasing sounds rather than an annoyingly 
muddled thud. (1 realize some music doesn't fit this mold, so 
please pardon the generalization.) The bottom line is, you don't 
have to be a musician or sound tech to appreciate the sensa¬ 
tion of clear bass tone. 


Believe it or not, better "bass-ability" also helps when play¬ 
ing music at lower volumes. Ever notice how the bass goes 
away on your home stereo when you turn the volume down? 
Yes, that's why there’s a bass-boost (loudness) button on your 
receiver, not just so you can annoy your neighbors on hot 
summer evenings. Making sure the full range of bass is really 
"there," even though the music is only playing quietly in the 
background, will help you provide an enjoyable listening ex¬ 
perience for your guests, without competing with their dinner 
conversations. 

So now the question is, how do we get more of this wonder¬ 
ful low-end stuff? The short answer: more air, bigger speakers, 
extra power. Because sound waves in the lower frequencies or 
bass ranges are quite long (i.e. 56 feet long at 20 Hz), you basi¬ 
cally have to move a greater volume of air back and forth to 
produce the lowest sounds. 'This requires a larger speaker in a 
larger cabinet, typically a subwoofer, and demands more power 
from the amplification system. 

THE REAL WORLD 

Applying this concept to your system can be done in a 
variety of ways. 

If extreme mobility is your number one priority, you will 
probably want to optimize your system for low-end without 
adding a large, heavy subwoofer to your setup. The most 
important thing you can do to guarantee that you're getting 
the most and the best bass out of a basic single-amp system 
is to make sure your amp and speakers are properly matched. 
To produce smooth, full bass, you need adequate "head- 
room," that is the difference between the continuous and 
peak power drawn from your amp by your speakers. A good 
rule of thumb is to have at least 10 dB and up to 40 dB of 
headroom. You may need to upgrade to a bigger amp to 
make sure you're getting full output only on the peaks and 
not driving at full continuous (RMS) power all the time. Not 
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only wit! this improve your low-end sound hut will also keep 
distortion out of your speakers, thus reducing the danger of 
blowing them out. 

Another way to optimize your smaller system for bass may 
be something that you're already doing, although you may 
not have thought about why. This is for Mobile DJs who may 
have skipped buying stands for their compact, full-range speak¬ 
ers. If you want to get the most bass out of them without over¬ 
driving your system, you must lift the speakers up above the 


by Dan Walsh 





AMPLIFIERS 

CARTRIDGES 

CD PLAYERS 

LIGHTING 

MICROPHONES 

MIXERS 


RACKS & CASES 

SAMPLERS 

SPEAXERS 


TURNTABLES 


TRUSSING 


1015 SUNRISE HOT. 
N. BABYLON. NY II7Q4 


1 . 800 . 


TOP LOAD CASE 

Built to lest this case a ccomma dales a full-loaded 
CO workstation Fits a rack mount CO player and 

miner up to 5 spares with a rear trnp rinnr fnr 

wire access, 11-252 Only ! I49." 


i.5i6.655~23Q0 


www.tbedjpmshiip.Eam 

CALL FOR FREE CATALOG! 


SUPERSTORE 

ADDRESS: 


KABUKI CONFETTI LAUNCHER 

Create the ultimate in excitement at your next event with the Kabuli Contain launcher It's safe, calnrtu! 
flameproof, easy to use and affordable. Ali yuu need is the right sire luundter for you sume C02 
cartridges, confetti and streamers and you're ready to blast off! 
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Situ. C0NFFTT1-IB ONLY S75 
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bodies packed on the dancefloor. If you don't, the bodies will 
ahsorb low frequencies and you'll find you have to keep inch¬ 
ing the volume up to keep the lows coming through. As you 
do this, you will not only start clipping your amp, but you will 
also be blasting highs right at people's heads, tiring their ear¬ 
drums, and possibly damaging their hearing. (Really. Perma¬ 
nent hearing loss can occur from exposure to 30 minutes or 
more of 102 dB sound levels.) 

t hese ideas will help you get more bass out of a typical, 
compact, two-speaker setup. But what if you absolutely have 
to have a lot more bass, either to cover a large room like a 
gymnasium, or simply to guarantee a gut-thumping good time 
wherever you play? At this point you have to take the plunge 
and add one or two subwoofers, along with a separate amp to 
create a bi-amped system. 

TWICE THE POWER 

The reason this type of system works so well is simple. By 
separating the high and low frequencies, and giving them 
each their own amplification, you can assign to each range 
the power and type of speaker it really needs. Remember, 
low-end demands bigger speaker drivers, more amp power, 
and more space to create those long sound waves. Mid and 
high frequency sounds need smaller speakers and less power. 
(Think of the difference between a trumpet and a tuba.) 
While many high-quality, full-range (two- or three-way) 
speakers are available that can give you enjoyable bass, they 


Bag-End's 
TA Series 


are ultimately limited by their size and are unable to 
reproduce those really low frequencies as accurately and 
powerfully as a subwoofer can, if at all. 

When you add a subwoofer and another amp to your 
system you'll need another small device called a crossover. 
This unit divides the signal coming from your mixer into 
the higher and lower frequencies that are sent to the sepa- 
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[I m HARDWARE S SOFTWARE FOR D|’S 


o 


Made By Pro DJ's 


For Pro DJ’s 


Here’s what’s being said by professional DJ’s 

“As a devoted Dual Denon user, this program is a dream come true! The ease of 
operation supercedes any and all others I have tried.The realtime fast cue, with 
EXACT cueing to a fraction of a millisecond, is mindblowing! You don’t need to be 
a spreadsheet major to layout your playlist, drag & drop, that simple! 


H 



I even find the simple mixer an added plus! Have you ever had a slider on your 
mixer go bad during an event? In this program, switch to the one included and 
mix directly from the computer. 

Musically Yours, 

Professor Jam 

Spinning Crazy Productions 






Purchase or Lease 
a Digital 1200SL 
Today! 


Major credit cards accepted 










FEATURES 

• Store ! 0,000 plus songs on one machine. 

• Learn the program in ten minutes. 

• Looks like a dual-deck CD player. 

• Fully synced dual soundcard support. 

• Built in mixer, 

• Auto shuffleplay. 

• Autocue on stop. 

• Midi in control support. 

• Connect to any external midi controller. 

• Instant start of tracks. 


INCLUDE_ 

• Instantly sort and find an}' track. 

• 20 independent cue memories per track. 

• Graphic adjustment of cue points. 

• Exact cueing to a fraction of a millisecond. 

• Back cueing and BPM stepping of cue. 

• Automatic pitch matching hv a simple click. 

• Adjustable pitch span from 4% to 52%. 

• Ultra fast MP3 encoding. 

• Rackmount version is available. 

• Easy to Use! 


1(877) 778-4746 

(toll free) 

21939 US 19 North 
Clearwater, FL 33765 

email: 

sales@visiosonic.com 

www.VisioSonic.com 
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The VLF218 from Community Profes¬ 
sional Loudspeakers features dual 18- 

inch drivers for powerful output (in 

■ 

excess of 128 dB SPL). Having excel¬ 
lent bass projection makes it particu¬ 
larly suitable for portable sound rein¬ 
forcement and DJ systems. 


rate amplifiers, with the more powerful amp dedicated to 
the sub. (Your regular speakers usually have a built-in "pas¬ 
sive" crossover that feeds the woofers and tweeters the proper 
frequencies.) By dividing the frequencies before sending them 
to multiple amps (with an ‘'active" crossover) you have 
greater control, and you can fine-tune your overall sound, 
as well as pump up the bass. The crossover doesn’t just slice 
up the frequencies like a knife through butter, but it gradu¬ 
al ly ‘ rolls off" the highs and lows around a selected cross¬ 
over point, ( here will remain some frequencies shared hv 
both sets of speakers. I he correct crossover point will be de¬ 
termined by the design of your speakers and by listening to 
what sounds good. \ smooth transition between highs and 
lows, without certain frequencies over-accentuated or drop¬ 


ping out, is most desirable. 

There is a multitude of subwoofer options available these 
days. Often a single 15- or 18-inch box will add the low-end 
you need. A double 12- or 15-inch combination (in a single 
cabinet) will also get the job done, with a little less weight and 
cost. Or go all out with two or more 18-inch subwoofers in 
stereo. It's up to you to test out different combinations and 
decide how much coverage you need, based on the types of 
gigs you usually play. The more space you have to cover, the 
more subs you'll need. Generally, human ears are less able to 
spatially locate lower frequency sounds. This means that hook¬ 
ing up subwoofers in stereo is not absolutely necessary. Some 
listeners, however, still perceive a more three-dimensional 
quality to the sound when the subs are in stereo. It also de¬ 
pends on how high the crossover frequency is set (higher cross¬ 
over point equals more stereo separation). The final decision 
is yours. 

PONDER PROPER PLACEMENT 

Once you have a subwoofer in your possession, don't just 
put it any old place. Consider the following: If you put it 
more than a few feet in front of or behind your main 
speakers, you will get phase cancellations where some of the 
shared frequencies overlap. In practical language, this means 
that areas of the room will either have certain frequencies 
over-emphasized, dropping out or — in other words — 
sounding weird. An easy way to solve this problem is to 
place the speakers with their voice coils (the sound-generat¬ 
ing parts at the base of each cone) in line with each other. 

As you shop for a subwoofer, there are a number of things 
to keep in mind. If you are adding to your existing setup, not 
only will you need more power, you'll also have to match its 
frequency response with your main speakers. If the subwoofer 
only goes up to 2 kHz and your two-way speakers go down to 
20 kHz, then there's obviously going to be something missing 
from your sound. (By the way, you simply cannot use an equal¬ 
izer to create frequencies that the speakers are not designed to 
produce.) Be sure to check the subwoofer's specifications closely, 
as well as your speakers', to avoid matching problems. 

When you're in the store, try to listen to the subs in con¬ 
junction with full-range speakers and amps that are the same 
as, or as close as possible to, what you already have. Even if 
you’re looking for a complete system all at once, you should 
still take a close look at the specs on any "matched" subwoofer/ 
full-range combination, to make sure that they are indeed 
matched correctly. Like any other equipment purchase, don't 
let that initial "wow" factor (in this case, feeling the bass vi¬ 
brate your internal organs) push you into a knee-jerk purchase. 

While much of what has been covered here may be old hat 
to seasoned veterans, if you are just getting started this should 
give you a clearer idea of how to get the full low-end sound 
you want, given your own situation and budget. Now, go bomb 
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THE DJ SIT/STAND MA Y BE UN¬ 
CONVENTIONAL, BUT IT WORKS! 

by Robert A. Lindquist 


When the D] Sit/Stand first showed up at #1 Mobile Beat Tower, 
everyone had to take it for a test ride. After all; it's quite a novel 
looking sitting device. The pad where you park your tuchas isn't 
much larger than the seat on a Schwinn Cruiser. It's made of a 
fairly dense material that is flexible, but firm. Supporting the seat 
is an industrial strength tubular frame with non-slip feet. The 
design of the frame makes you wonder why they didn't put 
wheels on it so it could double as a hand truck. 

The name says it all. With the DJ Sil/Stand, you can sit or you 
can stand (lean). In the sitting position, the seat locks with just a 
slight tilt forward. In the standing position, it locks at about a 
30-degree tilt. It also moves up or down and rotates about a 
quarter turn left or right. 

In the stand position, the device allows you to take a load off 
without actually sitting down. Logically, the easier you are on 
your body during a gig, the more energetic your performance 
should be. Properly adjusted, the Sit/Stand is a strong and stable 
support for your weary body, and you will look far more 
professional than if you were leaning against a wall. 

In the sitting position, the Sit/Stand is as comfortable, or 
more so, than any office chair or stool. As one who knows the 
discomfort of sitting in a typical office chair in front of a com¬ 
puter terminal for too much of the day, I decided to give the Sit/ 
Stand a try. It took a little time to get used to but, after experi¬ 
menting with a variety of positions, I hit one that was perfect. 
The Sit/Stand forced me to sit in a more healthy, upright 
position... it won't let you slouch. By the end of the day, I felt far 
less fatigued than with a typical office stool. And because it 
offers several adjustments, i was able to adjust it to the right 
height for an ergonomic reach to the keyboard. In multi-hour 
use, however, the unpadded back of the Sit/Stand can get to be 
a bit uncomfortable. A padded back would make the SitAtand 
better for long-term use — but that's not really whatjit's 
designed for. 

As a DJ, if you are looking for something that will improve 
your performance and reduce fatigue, the D] Sit/Stand is worth 
a look-see. Since it is built to last you through many nights, it 
carries a price tag that'Pon par with other quality office furniture 
pieces. For more info, contact Evergreen Marketing at (410) 
653-2596 or www.evergreenmarketinginc.com. / 
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Still lugging around heavy equipment? 



rummaging through 

Put it all in voi 
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AVAILABLE! ™ Km3 “ 

Optional full remote control 
Program entire events in advance 
Requested songs always at your fingertips 
Full automatic recording studio 

Beat counter and full equalizer f 

Sr ■; * :*mF 

fSR 

Full pitch/volume control 4L ~^ 

No compromise on sound quality 
Automatic/manual realtime 2 soundcard bit mixing 




Windows98 
Audio MP3 
Complete hardware/ 
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Full auto compression/conversion studio software packages 

; M rn H available 

Program your own mixes/hot buttons 


Keep an entire year's worth of event history 


Customizable screen 


The world's smallest professional DJ sound system! 

Download a FREE demo at www.djpower.com! 

501 Deodara Dr • Los Altos CA 94024 • 650.964.5339 • djpower@djpower.com 
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HOW SIGNIFICANT IS THE WEB. 


m § 


To some, the Internet is the solution to all life's problems. 
Got a book report or term paper? Click here. Need a stock 
quote? Click there. But what does the Web have to offer 
Mobile DJs? 


Think big 

Twenty years ago hardly anyone had even heard of the Internet. Now we 
are able to read and see what people are doing, thinking and selling all 
over the world. We are only just beginning to grasp all of its capabilities. 

As mentioned in Merlin Zimmet's article, "History of the Web 101" (p. 
60), the Internet's first purpose was the transference of government 
information. Now, with over 90 million people online, the available informa¬ 
tion and possibilities of usage are infinite. 

The most asked question to date seems to be, "How can I use the Web to 
my advantage?" 

Different people use the Web for different things. For a Mobile DJ service, 
there are several possibilities. 

Don't miss the boat 

Many may argue that there is not much point for a Mobile Dj to advertise 
his or her service online, since the people who they cater to are limited to 
their geographic area and are not worldwide. It is true that most D|s do 
not travel around the world doing gigs. However, most Dj companies do 
service a fairly large circumference that may hold as many as a million 
people. If having a Web site means reaching just those people, it's worth 
it! 

And let's not forget about the potential clients who have to organize an 
event that is located in a different city or state from where they live. The 
easiest thing for them to do is to look online for DJs in the city in which they are 
hosting the event. Those D] companies who have a Web site have the advantage 
over those who don't. 

If the only thing that's keeping you from having a Web site is not knowing how to 
go about it, read Merlin Zimmet's article, "Caught in the Web" (p. 54), and Ryan 
Burger's article, "Choosing a Dot Com" (p. 69). They'll get you started in the right 
direction. 

Make the most of it 

If and when you have a Web site, you will probably want to know how to use it to its 
full potential. 

A Web site, if done well, will give a client a much better picture of what your company 
offers, more than a print brochure ever could. For one thing, you can provide a lot more 
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information. You can also add sound and animation for further 
enticement. 

The one downside to the Web is that you have to hope 
prospective clients will find their way to your site. Reid 
Goldsborough explains how to get the most traffic in his article, 
"Promoting Your Web Site" (p. 58). 

The best part to promotion on the Web versus print is that 
you can update the information much faster and more inexpen¬ 
sively. 

To make the most of your site, however, you should use it for 
more than just promotion. 

It's in the mail 

Thanks to the Web, all those heavy promo kits you've always 
mailed to your clients are rapidly becoming a thing of the past. 
Now you can have most of that information —like rates, 
playlists, etc.— included on your site. You can e-mail clients 

their contracts and they can fax _ 

them back to you signed, all in a 
matter of moments, instead of 
days! Best of all, there's no 
shipping cost! 

While you're at it, you might 
as well include a customer 
satisfaction survey. You can e-mail 
clients the survey, and the 

positive ones (hopefully all of them are) can be posted on the 
testimonial page of your site. 

You can even have a credit card feature on your site for 
clients to remit their deposits. 

Shop 'til ya drop 

The Web is also an excellent source for sound and light gear. 

You can also visit sites posted by record companies, where you 
can listen to samples of new releases. At www.billboard.com, 
you can view the latest charts and even listen to selected tracks. 

Speaking of music, I've found a few sites where they post the 
results of their own surveys or opinions regarding the top- 
twenty bridal and dance songs. These lists are great because 
they help the client choose songs, especially for weddings. This 
also helps DJs to discover new music to try at their events. 

There are many good reasons for shopping from a 
company's online catalog. For one thing, it is usually more up to 
date. It also saves the call to order one and the time waiting for 
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it to come in the mail. Not having a lot of catalogs stacked up in 
your office taking up space is also nice. The best reason, I think, 
is the convenience. If you see something you like, you can order 
it right then and there. All you have to do is click a few buttons, 
fill in a few boxes and you're done—and you can even print out 
your own receipt! 

Networking 

The next and last thing I can think of to sell you on the Web 
(you'd think I have stock in it!) is its networking capabilities. You 
can learn so much from looking at other D] company sites. By 
using any popular search engine (Yahoo, HotBot, Lycos...) and 
typing in "Mobile DJ" (DJ alone gets a lot of radio stuff), you 
can take a peek at other D) sites. It's fun and educational to 
learn what other DJs are doing all around the world. 

The greatest feature is that you can actually talk to other DJs 
from anywhere in the world. Through Web sites such as 

_ProDJ.com and 

DJChat.com, you can post 
comments on a variety of 
topics and even participate 
in live DJ chat groups. 

I don't worry about 
other DJs "stealing" my 
ideas. I figure, there are a 
lot more people having 
weddings, parties and other events than there are DJs. There's 
plenty of business to go around. While we tend to think that our 
ideas are the best in the world, we can always learn from others 
who may have more experience. The Internet is a great place 
for the expression of ideas. 

It's not over yet 

With all that said, don't fire your printer yet! Though millions of 
people are online, and more and more are getting connected 
every day, not everyone is yet. Direct mail is still a more 
guaranteed and targeted way to reach individuals. Eventually, 
the Internet might take the place of printed material but, until it 
does, I recommend you read the article "Polished Promotions" 
(p.74) for tips and ideas on creating a spectacular promotional 
kit. 

For now, there is not a single, perfect way in which to 
promote your business. To be truly successful, you've got to use 
every opportunity available to you. I* 
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ONCE YOU MAKE THE LEAP 
INTO CYBERSPACE, YOU'LL 
WONDER HOW YOU EVER 
SURVIVED WITHOUT THE NET. 


I f you graduated high school ot college with a computer 
screen at the end of your nose and a keyboard under 
your fingers, current trends in computer systems, 
software, and the Internet may not be a big surprise. But if 
you are learning computer skills through your own valiant 
efforts in "post-grad" studies, you may find yourself either 
intimidated to the point of anxiety or timidly embracing the 
technology. Not of the computer generation myself, it took 
some time, but I finally found tiie courage to face my fears. 
Yes, I got caught in the Web. 

I was feeling the need to compile another expensive print 
brochure to mail to my potential clients. After considering 
the cost of another color brochure or flyer that would only 
need to be updated again in a few months, l decided to put a 
few of my advertising eggs into the World Wide Web basket. 
Once I learned that a Web site could be totally controlled 
and easily updated in terms of content, including audio, it 
quickly became my advertising focus. 1 learned a great deal 
while attempting to post my own Web site. 

BUILDING A WEB SITE 

Before wasting anyone's time, including your own, I suggest 
logging on and checking out a few existing disc jockey 
entertainment sites to get ideas for your own. You want your 
site to incorporate your own style, but it doesn't hurt to see 
what's out there. Make notes on what you like and don't 
like. You can give these notes to your designer, once you 
choose one. 

Your webmaster will know how to put all the elements of 
a Web page together, but they probably won't know squat 
about disc jockeys. It's up to you to compile the text and 
photos you want on your site. 

Photos take time to download, and surfers on the Net are 
very impatient, so choose your graphics carefully and use 
them sparingly. 

While compiling the materials for your site, consider the 


best advice I have ever heard, "Take your ego out of it and 
produce your Web site as if you were the potential customer 
viewing it for the first time." 

Once you have done your "Net-work" and have a basic 
idea of what you want your Web site to look like, it's time to 
fine-tune it. I lie following three points will get you started 
on the right foot. 

1. Identify your product or service. In our case, that's 
Mobile DJ entertainment. You may want to get specific 
regarding your location or work area... "Serving Newport 
Beach and adjacent communities." Some sites even have 
maps. 

2. List 4-5 key sell phrases that directly relate to your 
business. Include your key sell phrase in your title heading, 
opening statement and the body of your home page or 
"store front" page. Use 6-12 words in your title headline. 
Don't just use your company name. If you specialize in a 
certain style of music or event, put that in there. This is 
important because this information can be a determining 
factor regarding what the search engines will pick up. 

3. Get to the point. Most cyber shoppers have an itchy 
index finger and the next Web site is just a click of the 
mouse away. On the Web, the name of your company is not 
nearly as important as what you do and how r you do it, so 
say so in 25 words or less. 

You might also want to include a testimonial page. Most 
satisfied customers will be happy to write a note of apprecia¬ 
tion for the good work you've done. It's a second opinion, 
other than yours, and it adds tremendous credibility to your 
work. 

Your Web site is probably not the place to go into specifics 
about your equipment. Listing the brand names of sound 
gear and number of limiters, effects processors, amps and 
CD players you use will generally make little impact (unless 
the reader is an audio geek). Believe me, I know how proud 
we all are of those names. I could probably make some 


54 


MOBILE BEAT 




( ROLLS j 




RP261 Dual Sonic Exciter and RP262 Stereo Sonic Exciter 

Brilliant Frequency Enhancement 
1/4" XLR and RCA Inputs and Outputs 
Adjustable 1 8 dB/Oct. Subwoofer filter(RP262 only) 
Calibrated LED Bargraphs ;RP262) 

Precise control over low frequencies 


All Rolls/Bellari Sonic Exciters feature a new proprietary Roils 
invention, SCE processing, SCE (Spectrum Correction Encod¬ 
ing) uses frequency compensated gain adjustment, and com¬ 
pensated frequency domain delays which essentially fan the 
sound out like a deck of cards. This makes each sound more 
audible and distinct, reducing the need for high volume and 
radical equalizer adjustment. 
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SE162 RED SQUARE 

• Direct Box / Sonic Exciter 
in one compact chassis 

• For high impedance mono 
signals like a remote micro¬ 
phone - make the sound 
explode! 


The RP562 takes the SCE 
process of an RP262 to a new 
evel - tube based processing. 
The RP562 can be pushed 
slightly harder to provide a 
warmer, more natural sound 
without compromising sonic 
quality. 


FOR MORE INFO 
CONTACT ROLLS 


5143 South Main Street 
Salt Lake City,UT 84107 
(801) 263-9053 * FAX (801) 263-9068 
email: rollsrfx@rolls.com 
web: www.rolls.com 






























































CAUGHT IN THE WEB 


ATTENTION DJs AND KJs 

If you do birthday parties, or need to play 
“Happy Birthday” at ANY party, this is a 

MUST-HAVE CD! 




What is it? The Birthday CD includes fifty great 
instrumental versions of “The Birthday Song" in fifty 
different musical styles, each about a minute long. 

What musical styles are included? Techno Birthday, 
Reggae Birthday, Country Birthday, Disco Birthday, 
Hawaiian Birthday, Hip-hop Birthday, Irish Birthday, 
Asian Birthday, Surfin' Birthday, Arabian Birthday, 
Classical Birthday, Swing Birthday, African Birthday, 
Romantic Birthday, Italian Birthday, Samba Birthday, 
Jewish Birthday, Mexican Birthday, Salsa Birthday, 
Fifties Birthday, Rock Birthday, and many more! 

What are DJs saying? “The Birthday CD is a must- 
play CD at any birthday party. I use it all the time, and 
it’s absolutely AWESOME! People love it!” L.A. DJ 
Fabian Gracian, Modern Image Productions. 

Why is it also great for KJs? These fifty versions of 
"The Birthday Song" are instrumental, making The 
Birthday CD perfect for Karaoke. Singing the familiar 
words in a variety of musical styles creates a unique 
birthday party experience. 

How much does it cost? Orders shipped to the US, 
its Territories, or Canada are $17.90 including shipping 
($19.13 to California, including tax and shipping). 
Elsewhere in the world: $21.90 including shipping. 

How do 1 order' ;: our convenient ways; 

1. Log on to our secure credit card order form at 
www.TheBirthdayCD.com 

2. Fax your credit card and shipping information to 

323-663-2253 

3 Cali 1 -877-4-BIRTHDAY with credit card information 
(10 am -10 pm PST) 

4. Mail a check or money order to The Birthday CD 
Co., PO. Box 27066, L.A., CA 90027-0066 



money in this business if I didn't buy somet liing new every 
two weeks. That list of equipment you want to use in your 
text is primarily ego (remember the quote above?). Unless 
you are in the system rental business, it's not worth going 
into detail about your gear. 

REEL 'EM IN 

To entice surfers to read your site, you have to make it worth 
their while. Think of something you can give away for free. 
Trust me on this; the word FREE is the most compelling 
word in advertising. What can you possibly give away for 
free? Well there are numerous items of information, for 
example: 

a) A list of event locations, halls or banquet facilities in 
your area, complete with the contact person's name and 
phone number. 

b) A list of caterers, photographers, party decorators and 
decorating supply retailers you recommend. 

c) Your personal list (or the Mobile Beat Top 200) of the 
25, 50 or 100 greatest party tunes of all time. 

Your freebie should be information your potential client 
can use. When someone responds, you in turn get some¬ 
thing valuable, an e-mail address! This is important espe¬ 
cially when those Web site "hits" are coming from potential 
clients. Once you have snagged their e-mail address, a 
valuable connection has been established. 

Every page of your site should include the name of your 
business, your phone number, and an e-mail link to make it 
easy for your cyber-client to get in touch with you. 

GET SOME HELP 

I was told, "If you can fog a mirror, you can put a Web site 
on the Internet." For me that falls into the same category as 
"It's easy... if you know how to do it." "Clueless" best 
described my knowledge of Web sites at the time, so I knew I 
was going to need some help. Even though consumer 
software is available for you to do your own design work, 
you should also probably seek out the services of a 
webmaster. 

I found plenty of listings for webmasters and Internet 
service providers (ISPs) in the yellow pages. I thought about 
choosing one from online (at the very bottom of most Web 
pages is webmaster's e-mail hyperlink) but I wanted to meet 
my designer in person. That way I could stare over his 
shoulders while he was working; they love that, as much as 
we love people telling us what music we should play. 

If you are comfortable picking a webmaster via the Net 
you can start by looking for a Web site you like. If you like 
his style and the site appears to be well done, contact him to 
see if he is available. A well-done site loads quickly, is easy to 
Tead, and is easy to navigate around. 

Many Internet service providers (ISPs) will have people in- 
house who do Web design, typically for a fee. The Web is a 
relatively new medium so I would be suspicious of anyone 
claiming 25 or more years experience as a webmaster. 
Whomever you consider, ask to see examples of their 
previous work and contact some of their customers. 

The perfect webmaster would be part computer geek, part 
graphic designer. I am not totally convinced such a critter 
even exists. These two entities may be mutually exclusive, 
for geeks tend to work out of the analytical portion of the 
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brain, and designers work in the creativity area of the gray 
matter. If you do run across a webmaster who seems to have 
both sides plugged in KIDNAP THEM! THEN CALL ME! 

Don't do what I did... pick the first "mirror fogger" who 
:omes along. I was so excited about putting up a Web site, 1 
ignored the first rule of shopping for anything... SHOP 
AROUND! My experience has shown me that there are two 
major categories of site practitioners. There is the true 
webmaster who operates creatively, turning your material 
into a minor art form; and then there is the enabler. At first 
glance they appear to be quite a lot alike. In essence, the 
enabler does little more than re-type your text into his 
software and drops your pictures onto the page. Enablers 
really don't do much to enhance your idea, so that's why it's 
a good idea to check out their previous work. If you are 
going to pay for a designer, you should get one. Otherwise, 
you might as well buy the software and do it yourself. 

Determine the individual you want to work with based 
upon work examples and price. Speaking of price, what is a 
fair price for a webmaster to charge? Good question! All the 
more reason to shop around. By talking to three or four 
different webmasters and comparing rates, you should be 
able to make your choice. Obviously, the more experience 
they have, the more they cost. A good, inexpensive option is 
a third- or fourth-year college student majoring in Web 
design. 

UP AND RUNNING 

In addition to the cost of designing your site, there are going 
to be some other charges to consider, such as registering 
your URL with the Web authority InterNIC (see article 
"Choosing a Dot Com" on page 69). There may also be 
monthly fees, depending on the plan you choose, which 
vary substantially. There are many places you can post your 
site for free if you only need 10 mb of space or less and don't 
need FTP privileges or e-mail. The more features you want, 
the more your monthly fee will be. Some ISPs offer a 
package deal for both Internet access and hosting. 

If you have created a site just to satisfy your ego, then you 
have accomplished your goal. If, however, you are building a 
site to help produce revenue for your business, you need to 
go one step further. Your site will do you no good whatso¬ 
ever unless you can bring customers to it. Be sure to register 
your site with all the search engines. Some search engines 
charge a nominal fee, others don't. That information is 
available right on the Web. 

Surfers won't find you just because you have a Web site. 
There are many tricks to getting picked up on search 
engines. Your webmaster should know what they are. They 
include meta tags in the html heading, properly wording 
your description that you send to the various search engines, 
etc. 

Additionally, include your URL on any and all printed 
information (business cards, Yellow Page ads, etc.). Simple 
postcard size teasers in bright colors sent out to your 
prospective customers are also an effective way to lure 
people to your site. 

Yep, we're right back to print. I doubt we'll see it become 
a non-entity in our lifetimes. However, if you implement 
your site correctly, the Web can make an excellent addition 
to your marketing strategy. See ya on the Web! 
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Promoting Your Web Site 

JUST BUILDING IT DOESN'T MEAN THEY WILL COME. 


uv Reid Goi.dsborough 


W ith the millions of Web sites out there, the 

chance of somebody sercndipitously surfing to 
yours is about as great as a supermarket cashier in 
Des Moines being discovered by a Hollywood talent agent. 
Whether you've created your site to promote your business 
or share your passion for Filipino Duck Balut, you need to be 
assertive if you want people to find it. You also need to 
beware of making missteps that can both waste money and 
incur the wrath of the very people you're trying to court. 

START YOUR ENGINES! 

The first thing most people think of when promoting a Web 
site is getting listed by the major Web search engines and 
directories. This is, in fact, a crucial step. But Charlie Morris, 
managing editor of Web Developer's Journal and a freelance 
Internet consultant (http://webdevelopersiournal.com), 
warns "Don't think it's a good deal to pay $ 19.95 to some¬ 



body who promises in an e-mail ad to get you listed in 500 
search sites." 

First off, you should focus on the top half-dozen search 
sites. They get 95 percent of all hits, plus any specialty Web 
directories you can find that deal with the subject matter of 
your site. Don't expect a "cheapo" site-promotion service to 
take the time to find these specialty directories for you. Most 
of the other so-called search sites are just link mills that 
hardly anybody visits. 

I he most popular search sites are Yahoo, Excite, Lycos, 
Infoseek, AltaVista, and HotBot, according to Media Matrix 
(www.mediametrix.com). 

Secondly, if you receive an unsolicited e-mail ad, chances 
are pretty good it’s from a huckster. Unsolicited and 
untargeted bulk e-mail, or "spam," has long been a violation 
of Internet etiquette. Legitimate businesses don't do it. For 
similar reasons, don't give in to the temptation of sending 
out spam about your Web site. You'll only sully your 
reputation and risk having your Internet account canceled. 

HOW IT'S DONE 

Submitting your site to the major search engines so it's listed 
prominently takes skill, and for this reason it can make sense 
to hire a reputable service to do this for you. Check out Web 
Marketing Today (www.wilsonweb.com/wmt) and Web 
Promote Weekly (www.webpromote.com/wpweekly) for more 
information. 

If you do it yourself, keep up with the changing policies 
of the major search sites through Search Engine Watch 
(www.searchenginewatch.com), and manually craft each 
submission. Use keywords (meta tags) in your site's page 
titles, headings, and body text, but don't overdo them. Some 
sites will penalize you for repeating keywords more 
seven or eight times, a practice that's also become 
wn as "spamming." 

efore you even begin to think about getting yourself 
ted on a top search site, however, make sure your site is up 
b snuff. The worst mistake you can make here is to think of 
your site as an online ad or brochure. It's far better to treat it 
newsletter or arcade that provides useful information or 
g entertainment —"content," to use the vemacu- 
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ODYSSEY 

INNOVATIVE DESIGNS 


In a world where most designs were plain and ordinary, ODYSSEY broke the minds of skeptics with innovative designs in protection 
for the world of working Djs and musicians, making a bold statement: Protecting your valuable equipment does not have to be clunky 
and boring, serving the sole purpose of only protection itself. Through our innovative design techniques, we produced cases that 
not only protect but serve as an ergonomically pleasing operating console. r 



PWD-3100 BK FOB FWGS SYSTEM CASE 


m RITE If CASE 

tBJlMTE M IP PROTECTION 


New for ^ U U U 

Now in 2000, we at ODYSSEY are striving to further push the envelope of practical protection with our new line of Air Transportation 
Association approved FLUE series and soft lightweight bags for gear on the go. Also new for 2000 are improvements to our already 
popular racks and combo cases. Most of these cases now feature a steel brace for added support and protection and security. ODYSSEY 
exclusive features include: keyboards bags with built in wheels, padded guitar bags, as well as our uniquely cool rack bags with 
removable shells and drummers hardware bags with wheels. _ 
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The future 

ODYSSEY is committed to providing you with the most innovative designs in protection, giving you the most for your money, continually 
striving for perfection in protection. 


To locate a Odyssey authorized dealer near you or to obtain a full line catalog, call or write to: 
Odyssey Innovative Designs 14520 Joanbridge Street Baldwin Park California USA 
Tel: 626.813.0878 • Fax: 626.813.9038 • www.odyssey-cases.com 
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History of the Web 101 


MAKE IT MEATY 

"You've got to give them substance unique to the Web," said 
Web wunderkind Chris Worth, a content consultant with 
Ogilvy Interactive (www.ogilvy.com) in Paris, in an e-mail 
interview, lake a look at the Absolut Vodka site 
(www.absolutvodka.com) for a good example. 

Placing an ad for your site at another site is another 
common strategy for attracting eyeballs. The hottest trend 
today is "affiliate marketing," says Mike Carter, vice presi¬ 
dent of marketing for US Interactive 
(www.usinteractive.com), an Internet professional services 
company with offices in Los Angeles and elsewhere. 

You find Web sites with similar demographics and 
psychographics as your ow'n and trade "contextual links" 
(links that include text and are related to the content on the 
page). Affiliate sites receive a percentage of whatever revenue 
they generate for one another. LinkShare 
(www.linkshare.com) and lie Free (www,befree.com) are two 
providers of Web affiliate programs. 

It's often not worth the bother to merely trade banner ads 
with sites that include your ad at the bottom of a page 
unrelated to your site or on a separate links page that 


Before you even begin to think about 
getting yourself listed on a top search 
site, however, make sure your site is up 
to snuff. The worst mistake you can 
make here is to think of your site as an 
online ad or brochure. It's far better to 
treat it as a newsletter or arcade... 


nobody visits. 

Finally, don't forget about traditional marketing vehicles. 
Frank Ricciardi, senior vice president of the DEM Group 
(www.demgroup.com), a King of Prussia, Pa. advertising 
agency specializing in high-tech companies, recommends 
that you include your Web address on all of your newspaper, 
magazine, radio, and television advertising materials. 

Reid Gohisbonntgh is a syndicated columnist and author of the book 
"Straight Talk About the Information Superhighway." He can be 
reached at reidgold&netaxs.com or http://members.horne.net/reidgold. 


by Merlin Zimmet 

The ENIAC was the world’s first 
computer, built by the military 
in 1945 for the purpose of com¬ 
puting the trajectory of shells. 

In its day it was the largest 
single electronic device in die 
world, occupying over 1.500 square feet and containing almost 
18,000 vacuum tubes. It consumed about 180,000 watts. For 
its time it was a mathematical genius, performing 5,000 addi¬ 
tions and 300 multiplications per second. 100-1,000 times 
faster than the existing mechanical computers or calculators. 
Just as a reference point, today’s microprocessors perform 100 
million additions per second. 

The Internet is a huge global computer network owned and con¬ 
trolled by no one. It started in concept mode back in the late 
'60s. The goal was to fink huge main frame computers for the 
purpose of information sharing and gathering. 



In September of 1969. two computers (one at UCLA and the 
other at Stanford Research Institute) were linked. Soon after, 
USC Santa Barbara and the University of Utah were linked. By 
1971, the Net had grown to about 20 sites. About a year later 
the first e-mail was sent. In 1983 the military and civilian func¬ 
tions of the Net were separated. The original research for the 
information highway had been funded by the Pentagon and was 
being used for the transference of military and scientific data. 
Even back then, when a single mainframe computer would fill a 
garage, it was understood that the Internet was destined to 
become the most powerful communication tool in history. 


By 1980. there were about 300 sites connected to the Internet. 
Eleven years later, over 350,000 computers were on the Net, 
which jumped to 727,000 by 1992. Today, Internet use has 
exploded to over 90 million users worldwide, and is growing 
between 10-20 percent per month. Sometime within the next 
year, the growth curve will level off and the Internet will have 
reached its stabilization period. Today you can rent, buy, sell, 
entertain, and communicate from the comfort of your home to 


anywhere in the world. The Internet train is 
station, and you are going to want to be on it! 


leaving the 
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The Pro Sound & Stage Lighting catalog is jam packed 
with all the latest gear. In fact\ more DJs and clubs 
depend on it than any other catalog! 

♦ Huge selection of pro audio, DJ gear, recording, 
keyboards, groove gear, software, lighting effects, 
books & videos, re-mix gear, cases, cables, hard-to- 
find accessories, mics and much more 

♦ Compare thousands of top name brand products 
side-by-side in 136 full color pages 

♦ 45-Day Price Protection and 45-Day Trial Exchange 

♦ 95% of all orders are shipped from our giant 
inventory the same day received 


ra PRO SOUND 

issS) AND STAGE LIGHTING* 

The Pro Audio/DJ And Stage Lighting Catalog 



11070 Valley View Street, Cypress, California 90630 (714) 891 -5914 FAX (888) 777-5329 




































SPECIAL FEATURE 



by Ryan Burger 


Typically in Mobile Beat, you'll find articles designed to help 
improve your marketing materials. From business cards, to the 
paint scheme of your trailer or van, to your client presentation, 
this publication strives to bring you the best ideas in use by DJs 
across the land. In continuation of this mission, I was asked to 
turn the Mobile Beat spotlight onto DJ Web sites. With this in 
mind, I assembled a panel of DJs who have made an impact on 
the Mobile D| profession. 

This was not a contest, but a review designed to offer some 
advice for those of you considering promoting your services on 
the Net. As reviewers, our mission was twofold. The first was to 


provide you access to some interesting DJ Web sites. Secondly, 
we wanted to look at these sites from several different perspec¬ 
tives, as provided by our panel. 

The sites selected for this review represent a cross-section of 
styles and organization. The reviewers were asked to look at ail 
aspects of the sites — from content and graphics, to organiza¬ 
tion and ease of use, to how easy it was to find on the Net. The 
following sites are not necessarily the "best," but they all offer 
some interesting examples of "do's" and "don'ts." 

As you read this article, I suggest you sign on so you can see 
the sites while reading the reviews. 
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http://personalpages.tds.net/~funfact 

FUN FACTORY 

The design on this site is awesome, says Greg Smith, The use of 
colorful, descriptive graphics makes navigation from the front 
page a snap. Finding exactly what you need is simple as well — 
only one or two clicks and you are there. Graphics are nicely 
optimized and load quickly; visitors with slower connection 
speeds will love that. The overall design is well thought out and 
deserves recognition in that department. "Click here for more 
info" links are prominently placed in the same location on every 
page so that visitors can find them easily. 

Mark Johnson agrees with Greg about the design —the black 
letters on a white background makes it very easy to read. He 
adds that each sub page is no more than one-and-a-half screens 
of text, which is good. 

The site is linked to the A.D.J.A. — there are two schools of 
thought on this practice. Though it is always good to reference 
credible organizations of which you are a member, linking to 
them may lead your prospects away from your site. 

Greg suggested a few things to make this a true powerhouse 
site — the first of which is a background image. The graphics on 
this site are so nice, they scream for a subtle background image 
to compliment them. Expanding the graphics onto the sub 


pages would also be something II would entertain, instead of, or 
in addition to, the text links. My final suggestion would be some 
sort of music listing. This could be as simple as a top 100 list or 
as complex as their entire music database. 

The only negative point was that, as Mark pointed out, the 
URL is very cumbersome. Today's servers allow for pseudo URLs, 
such as www.funfactory.com, or something similar. 

All in all, the judges agreed that this site was obviously well 
thought out and great care was taken in the presentation of 
their information. This is the best of the six sites we chose to 
feature. 
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HTTP://WWW.LINK.CA/CELEBRATED.SOUND 

CELEBRATED SOUND, CANADA 

Glenn Miller notes that this site loads quickly, and is not 
graphically intensive. The layout is appealing to the eye. It's 
easy to find with Infoseek or Yahoo, but is not registered with 
Excite, Lycos, or Webcrawler. On the downside, Glenn says, the 
content is lacking. "As a customer, I must ask, who is Cel¬ 
ebrated Sound? Scanning through the site, I do not see or 
notice details about the staff. There are references to the various 
services they provide, but nothing to show what they actually 
do. It says they do video and lighting shows, but there's 
nothing showing the equipment or them in action." 
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* 9 -channel DMX luminaire 

* HMI 575 lamp 

* 8 gobos and 1 open 

* 4 gobos rotating bi-directio 

* 16 possible colors 

* Frost Filter 

* Bi-directional prism 

* High-speed shutter allows strobin 
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Compact l).l Series 
Brand Name Bulbs 
Audio Division 
x DJ Mixers 
x Microphones 
x[Gooseneck I-amps 


COMET 


* 26 lenses 

• 52 multicolored beams 

* Beams rotate and crisscross 

• Switchable: rotating or static 


(HAUVET 

audio 


Z-ADVANTAGE 

I 

Constantly ready to fog 
Minimized warm up time 
Easily removable heater 
Reduced thermal expansion 
Heater life span maximized 
Control of all thermal parameters 
Optimal output, duration and volume 
Built-in fault warning system 




New 48 page Catalog Down 


oad ns to a Dealer Near You 
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3000 North 29th Ct. ■ HOLLYWOOD, FLORIDA 33020 
Order Phone: 1-800-762-1084 ■ Order Fax: 1-800-544-4898 
Phone: 954-929-1115 ■ Fax: 954-929-5560 


www.diauvetlighting.com 



DJ WEB SITES: A REVIEW 



V 


Meet the panel of 
JUDGES 


Ryan Burger (rburger@prodj.com}, who orga¬ 
nized this review, fs president of ProDJ.com 
Internet Services and is involved in all activi¬ 
ties of ProDJ.com and its related sites, includ¬ 
ing chat, shopping, and the DJ University. He 
started BC Productions Mobile DJ Service in 
1986, 


Mark Johnson (smjmusic@msn.com), who 
does not have a Web site, says he spends a 
lot of time scavenging through other DJ sites 
for new marketing ideas. He writes the "Real¬ 
ity Check" column in Mobile Beat through 
which he has developed a reputation for look¬ 
ing at all things DJ from a slightly different 
angle. 



Glenn Miller (moblledj@chatcan.ca) has had 
a presence on the Internet for several years 
(eons in Internet time). He is best known for 
launching and maintaining DJChat.com, and 
Is also known within the Canadian Disc Jockey 
Association due to his Internet involvement. 
In addition, he runs his own mobile service 
Ottawa Valley DJs Inc. 

Jon Mlnnihan (webmaster@duniya.net) has 
produced some of the hottest industry Web 
sites out there, including American DJ Supply, 
Chauvet Lighting, B-52 Pro Audio. American 
Music Center, Six Star DJ, Western Starlight... 
and many others. 

Greg Smith (gsmith@akwebsystems.com) 
handles the production/graphlcs/htm l work for 
ProDJ.com primary sites and customers in 
eluding MobileBeat.com. He runs his own Web 
production company, Alaska Web Systems and 
Dancemasters Mobile DJ Service. 


Note: ProDf.com is organizing at its http:// 
chatpmdf.com Web site a weekly review 
session of sites, where several of these 
industry members, along with others, will 
review a site that has been submitted. 
Please check out http://chat.prodj.com/ 
marketingweb.html for more information 
on these Tuesday night sessions, led by 
Ryan Butger. 


http://WWW.AMBASSDJ.COM 

AMBASSADORS DJ SERVICE 

"This site uses the 
Web like it should be 
used," says Greg. The 
site is structured with 
an easy-to-use menu 
on the home page, 
and a menu system 
on the bottom of all 
the sub pages. It has 
a lot of information 
just a few dicks away 
from the home page. 

Each page is a little 
different and the user 
has many options to 
choose from. I liked 
the fact that they 
made use of pictures 

and video. A free video or CD-ROM can also be requested from the site. They have a 
"clients only" area (which I was not privy to). Navigation throughout the site is easy. Jon is 
in agreement with Greg. 

This site offers access to pricing for all types of parties and provides the user with many 
different options, such as lighting, karaoke, and discounts, 

"What I didn't like about the site is its almost haphazard use of multicolored and 
seemingly uncoordinated graphical design," says Greg. While the site has a lot of informa¬ 
tion, its presentation leaves something to be desired. 

Other than that, it is a good site. If I were in a decision making position for them, I 
would have insisted that their music database be accessible to all visitors, not just clients — 
but at least it's there. Functional? Yes. Informative? Yes. Visually appealing? It could be 
better. 

HTTP://WWW.NlGHTMOVESDJ.COM 
NICHT MOVES, CA 

Glenn Miller selected 
this site as one of his 
favorites, regarding 
presentation and 
information, "This is a 
very graphic and 
information intensive 
site, which could be a 
disadvantage for 
those with slower 
modems. All the 
information a bride 
and groom require is 
here. Of the sites I 
have reviewed, I 
found it to be the 
best for presentation 
and information. It's 
also very easy to find on major search engines." 

Smith agrees, adding, "Functional and informative, this site has a lot of information. But, 
on the downside, I feel that there is too much information for one sitting. Web surfers will 
not read beyond the first screen, so why put up pages that are much longer than that? The 
site's wedding page seemed like 10 full screens of information... way too much. They do 
have a music list, however, it's the industry standard Mobile Beat Top 200. This is fine, but 
any Dj or Web designer can copy and paste text from another Web page. The trick is to be 
different and better than the competition. Having said all that, none of it is substantially 
damaging to the site's effectiveness." 



Tr inr 


a ,& £ a a 


a 





Welcome to... 


fl It-f I /-1 > I 


U- i I »' 


.(.*< *- t.'jji; if ir« r 


- * 'i i 1 1 1 


■tN i'I j i!i , 


dll k-v-f 




1! i ,1 1. 


» *t “ *: j- 


£|dn 


F •Mm 


0» E* X- ‘f*.. I— m 




K ■ f 






a a j d- j J 

•j, jj- LJ |m_y j- - 

F W ■ Mi -■ * 1 LXH 






ET 


T* T • «— 


64 


MOBILE BEAT 










































HTTP: / / WWW. D|C RAZ Y. CO M 
A SPINNIN' CRAZY PRODUCTIONS, FL. 

"Ah, finally a URL 
that is on a par with 
www.sony.com or 
www.toyota.com in 
its primary sense/' 
Mark says, "Unfor¬ 
tunately, it's the 
home for a D| who 
probably gets his 
Web site space at a 
bargain." Each of 
the secondary links 
represents different 
events, which are 
five page-downs 
worth of informa¬ 
tion. Also, this 
information is the 
'I'll ask the question. 

I'll answer the question’ scenario, whereby the deck is completely stacked in their favor. 
Perhaps each of the secondary links is so long because the FAQ concept is replicated for 
each of those links, 

Johnson notes that the secondary pages are more readable (albeit more wordy) than 
the home page. They could have created one more secondary link called FAQs and put 
all the "Professional BS" disclaimers there and used each secondary link for more 
pertinent information about why each event is different. The home page is hard to read 
compared to the linked pages, due to smaller, fancy text on a busy background. 
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HTTP://WWW.LOVE2Dj.COM/BB 
B&B MUSIC, PA 

This site is eye¬ 
catching, with bright 
red background, and 
is very fast loading. It 
is designed in a one- 
page layout with 
inter-page links that 
are displayed near 
the bottom of the 
page. The most 
important informa¬ 
tion in a site of this 
nature is the contact 
info, which is easily 
found in more than 
one place. It uses 
past customer 
comments and 

clearly tells the client about the pricing structure. Overall, this is a great brochure-type site 
that gives all the basic info a client may need to hire B&B Music. 

Jon Minnihan, of Duniya Technologies says, however, that the site is lacking in graphics. 
What do the DJs look like? What kind of sound and light do they provide? A client may not 
care about the details of their gear, but would be interested in whether or not they offer 
special lighting, etc. 

Mark Johnson noted technical difficulties, such as ore of the pages labeled "links," 
didn't link anywhere. The other links, references and rates are page-downs of the home 
page. This is the only Web site of the four with references or rates. 

The final assessment of B&B Music's site is that, "it is a clean looking, simple and to-the- 
point Web site," says Jon 

The DJ Magazine 
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The Internet’s 
Source For Djs 
http://www.prodj.com 

consists of many 
sites inducting: 

chat.ProDJ.com 

Tons of Conversations! 



Definitive Learning Center For Djs 


Find It Ml 

0 mall.ProDJ.com 


The Shopping Ground For Djs 

START. 

ProDJ.Com 

Ultimate Start Page For Djs 


Members.ProDJ.com 

Free Web Site Space With A DJ Address 

and much more at 
http://www.prodj.com 


Does Anybody 
Know Where Your 
Web Site Is? 

You may have a web site but 
what good does it do if no-one 
can find it? ProDJ.Com solves 
that problem with getting you 
in on marketing with some of 
the hottest wedding web sites 
and search engines on the 
Internet. ProDJ.Com receives 
thousands of brides through 
it’s door weekly and they find 
their way to the people who 
host sites or market with us! 

Call (800) 25-PRO-DJ for 
more information or check out 
http://www.mydjservice.com 

today! 
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It doesn't matter if you're club, mobile or house 
if you're serious about your groove, you already 
know we set world standards for cartridges. 
And we’re about to set two more. With the 
Trackmaster II, we’ve made the world's 
best-selling plug-in even better using 
features only found at Stanton. 

Our proven integrated headshell 
design. A super high polish 
flourescent diamond stylus 
tip. Our exclusive gold- 
Ml plated connections. 


improved trackability 
that doesn’t wear and 
tear on your vinyl. Still not 
enough? Our Groovemaster II 
sets an even higher standard. P 
Greater suspension. Greater tracking. 

Greater durability. All with a jacked-up 
output voltage. In fact, a sound that’s so 
unbelievable, it even comes with an individual 
calibration document to prove its superior 
performance. That’s something noj^thef^DJ 
cartridge in the world will do. Because no other 
cartridge in the world measures up to a Stanton. 
Anything else just gets between you and your groove 


101 Sunnysitfe Blvd., Plainview. NY 11803 Tel: 516.349.0200 Toll Free Fax: 877.4STANT0N 
Email: infD@stantonuiagnetics.cain Wet): www.stantonmagnelics.com 





SPECIAL FEATURE 




e are constantly being introduced to 
new technology-driven possibilities. 
The Internet is growing and it's 
bringing DJs together in ways virtually un¬ 
known to us two years ago. What begun as a 
communication tool is becoming a Web-based 
community, capable of providing new re¬ 
sources, previously unavailable. Some sites are 
getting over a quarter-million hits per month. 
But what's the attraction for DJs? Let's take a 
look. 

TIP TRADING 

Presently, one of the most frequent uses of the 
World Wide Web is communication through 
message boards. On these "boards," topics can 
range from, "What is a good song to get the 
crowd going?" to technical questions like, 

"How do I know f have enough power?" 
Message boards can also go into specialized 


areas covering topics such as country, dance, 
interactivity, and associations. These boards 
have become a valuable way to get suggestions 
and tips from others almost instantaneously. 

Another popular area where DJs interact is 
live chatrooms. The beauty of chatrooms is that 
you are conversing online in real-time with 
people from all over the world. The topics, tips 
and tricks discussed can run the gamut. Some 
sites sponsor guest chats, where people from 
our profession are invited in to comment on 
specialized topics — such as conventions, 
equipment, interactivity, marketing, and others. 


GEARING UP 

If you're in the market for a new mixer, amp, 
speaker or software, most of the major DJ 
equipment suppliers provide sites with up-to- 
date product information. In addition, most DJ 
retailers maintain an online presence with safe, 

secure online ordering. This is a 
welcome feature for DJs in remote 
areas whom do not have access to 
equipment stores. You can order a 
product online and have it deliv¬ 
ered within a couple of days. Some 
sites even carry reviews of their 
products. 

Have equipment sitting around 
that you would like to sell? Looking 
for used equipment or the lowest 
prices on new gear? A number of 
sites now provide online auctions 
and classified ad areas for you to 
sell, buy or hade with others in the 
industry. Some sites provide 
chances to win products through 
contests sponsored by their 
advertisers. You can even find 
discounts on many products. 


BE OPPORTUNISTIC 

Other areas on the Internet offer 
online training, with articles 
written by professionals in the field 


by Glenn Miller 
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ONLINE INTERACTION 


All these activities are available now... 
it's up to you to choose what you will 
use. If you just want to stay informed, 
then subscribe to one of the many 
online newsletters available. If you 
want more, then drop by the sites and 
network with your peers. It's another 
way for you to pick up valuable tips, 
stay ahead of your competition, and 
improve your business. 


with real audio dips showing items being demonstrated. 
Software manufacturers arc now bringing their products to 
these sites for DJs to try. You can download software for 
managing your DJ office, business, or access music, with 
MP3. There are even mapping sites, which can take you right 
from your door to the site of your next event. 

If you have your own Web site, a number of sites will help 


you get more exposure on the Net with various search 
engines, link programs, and DJ directories. The larger DJ sites 
are connected to online wedding services, which bring 
brides and other party professionals to your site. Having a 
link there can increase your business for little or no cost to 
you! 

Some sites provide you with free e-mail programs and 
Web hosting for you to get your service online. A number of 
associations are now online, providing a variety of services 
for their members. You can get your insurance information, 
latest chapter information and find out how to contact 
board members. 

All these activities are available now... it's up to you to 
choose what you will use. If you just want to stay informed, 
then subscribe to one of the many online newsletters 
available. If you want more, then drop by the sites and 
network with your peers. It's another way for you to pick up 
valuable tips, stay ahead of your competition, and improve 
your business. You may even get the urge to start meeting 
these people at trade shows that are available today, like the 
Mobile Beat summer and winter shows. The key word for 
interactivity for DJs online is "Net" working. See you online! 

0 

Glenn Miller (tnobiIedf@chatcan.ca) has been involved with the 
Internet for several years and is best known for launching and 
maintaining DfChat.com. In addition, he owns and operates Ottawa 
Valley Dfs Inc. 




X-Mix 

America's # 1 DJ Compilation 
Service.. If you are a Club, Radio, 
Mobile, DJ, X-MiX has a format 
designed for you. 

CALL TODAY! 
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Choosing A DotCom 

TRAFFIC IS BUMPER TO BUMPER ON THE INFORMATION 
HIGHWAY... MAKE YOUR EXIT RAMP EASY TO FIND! 


O ver four million Web addresses, or "dot 
corns" have been registered since 1993, 
with thousands more being added 
daily. If you are using an address linked to an 
Internet provider such as: http:// 
members.freewebspace.com/iowa/mydjservice, 
establishing your own domain name with a dot 
com address (i.e. mydj service .com i has several 
valuable advantages: 

1. Vanity. Having your own dot com address, 
with a well-produced Web site, creates the 
image of a large, well-established business. It's 
like stepping up from a basic line listing in the 
yellow pages to a display advertisement. 

2. Portability. If you receive free Web space 
with an Internet provider like AOL, MSN or a 
local service, what happens if you decide to not 
use that provider for your dial-up access? What 
if your provider goes out of business, discontin¬ 
ues offering free space, or simply changes their 
policy regarding use of free space for business 
purposes? If you already have established that 
address with your clients and have it on your 
business cards and letterhead, you have a 
problem! With your own dot com, you can 
change providers in a day or two without 
having to file a lot of paperwork. 

3. Effectiveness. When it's just "you.com" it's 
a lot easier for people to remember. That really 
means a lot when someone is writing it down 
or typing it into a computer. 

CHOOSING AN ADDRESS 

There are several things to consider when 
determining your address on the Internet. For 
best results, go with the most obvious address 
possible. For example, if your company is called 
Party Jockeys, your first, logical choice would be 
partyjockeys.com. You want to make it easy for 
people to find you on the Web. Another good 
idea is to include a word that someone might 
search with, such as music, disc jockey, or even 
service. 

But what if someone already has your best, 
first choice? Consider adding a couple extra 


letters or dashes to the address. The downside is 
that this may cause confusion and could 
possibly cause you to send your potential 
customers to another business unknowingly. 

For example, my DJ service, BC Productions, 
currently has Web space with my Internet 
business at http://www.prodj.com/bcp. If I 
wanted to have a separate dot com address for 
the DJ business I would first try for 
bcproductions.com or bcp.com. Other possibili¬ 
ties include: bcproductions.net, bcp.net, 
bcpdj.com, bc-productions.net, and 
bcproductionsdj.com. The only punctuation 
allowed is a dash, and one period followed hy 
com, net or org for businesses. 

For actual registration of your address, once 
you have established that it is available, I 
recommend that you have your Web host do 
the registration work for you. They will register 
it with InterNIC directly, and provide informa¬ 
tion that will make it so Internet users will 
know where to look when trying to find you 
(nameserver addresses). 

There are many middle-man registration 
services that will register the site for you, but 
they could also do two things: sign you up with 
their own hosting service, and/or file for 
ownership of the address in their own name 
and allow you to use it. Either of these scenarios 
would cause trouble if you were to move your 
site to a different provider. When filing for the 
address, make sure they file with you and your 
company as the owner and as one of the three 
contacts listed on the account. 

If you wish to file yourself, ask the provider 
for their contact and nameserver information. 
You can file at networksolutions.com. Current 
cost for registration of addresses is $70 for the 
first two years (prepaid), and $35 per year 
thereafter. 

DOT COM-FLICT 

Recently on the disc jockey chat board at 
chat.prodj.com, a DJ service owner explained 
what happened when he registered the call 
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CHOOSING A DOTCOM 


letters of a local radio station as their dot com (actually .net 
In this case), i he radio station went by the call letters WAPE, 
and owned the address wape.com. The disc jockey service 
registered wape.net for We Are Professional Entertainers. The 
DJ service received an e-mail from the radio station asking 
him to relinquish the address. This was a tough spot that he 
was In, and discussed on the hoard extensively. My personal 
opinion Is that he shouldn't have reserved that address since 
the dot com name had nothing to do with the name of his 
company. I felt the "We Are Professional Entertainers" titling 
on the site didn't quite pull it off. In the end, with help from 
the A.D.J.A., he negotiated a link deal to hopefully eliminate 
any confusion as to what the radio station's Web address 
was. 

I his situation brings up some things 1 have seen done 
many times by larger corporations and several disc jockey 
services: registering multiple addresses for protection against 
such activities. It would be much easier for the business to 
have registered several variations of their name and pay the 
$70 each time instead of having to deal with issues like this 
or involving lawyers. IntcrNIC does supply mediation for 
such name disputes. Check out Network Solution's domain 
name dispute section of their site for more information. If 
you have a national trademark on a name, and someone else 
has the address using your name, you have rights to apply to 
own the address. 


Inter what? 

InterNIC is the service that grants domain names. They have 
the master list of all the domain names in the world. If you 
wish to have your own domain name, you have to register 
with them. You can do it yourself or have your webmaster or 
ISP do it for you. InterNIC's Web site is http://rs.lnterNIC.net . 

To verify that the domain name you want is available, go 
to http://rs.lnterNIC.net/cgi-bin/whois. 


FINAL THOUGHTS 

Even if you don't plan on having your Web site produced in 
the near future, I would strongly recommend at least 
reserving and "parking" the Web address that you will 
eventually use. Thousands of names are being registered 
daily, and if you want the name that is most obvious for 
your business, you should reserve it now. Parking the Web 
address basically means storing it for future use. For informa¬ 
tion of this possibility go to networksolutions.com or 
contact me directly. See you in cyberspace! . ^ 

■w 

Ryan Burger is the president of PrvDj.Com Internet Sendees and BC 
Productions Mobile Df Service based in Des Moines, lA . Ryan 
welcomes all questions at rburget@prodf. com or by calling (800) 25- 
PRO-DJ. Ryan has also written several articles at prodj.com's Df 
University site at http://diu.prodi.com 
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y Under 30 Pounds 



y Proven Driver Protection 

y 123 dB Max SPL 
y 3 Year Warranty 


With all these features at id our exclusive Camber I ite™ 
cabinet technology, what more do you need? 

For your nearest dealer visit our web site at 
www.wbsound.com or call 888.927.6863. 
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MCKAY'S MARKETING MEGAMIX 



FIVE WAYS TO TURN YOUR EXISTING CONTACTS INTO FUTURE REVENUE. 


C ontrary to what the salesman at the car dealership 
believes, the two hours we spent negotiating a deal 
on my Toyota Rav 4 did not make us lifelong 
buddies. Although he was polite and businesslike, offered 
me free coffee, and threw in deluxe floor mats, he's not on 
my list of folks to have over for dinner. Yet he's done just 
about everything he can to make sure that I'll never forget 
him. 

While the average person will use a DJ service far fewer 
times in their life than buy a car, we can learn from the way 
the auto industry excels in fostering customer loyalty. For 
example, right after the sale, I got a handwritten card 
thanking me for my business. Enclosed were two of his 
business cards to pass along to friends. (I gave them to my 
five-year-old son to play with.) 

Three months later, another handwritten card, this time 
to invite me to an after-hours "preferred customer recep¬ 
tion" with wine, hors d'ocuvres, and live music. The new 
models would be introduced there, and there were to be 
door prizes for those attending. Two more business cards 
were enclosed. 

On it went, through Christmas greetings (complete with a 
wallet calendar), spring tune-up specials, and summer tent 
sales. I now have enough of this guy's business cards to even 



out the wobble on the uneven leg on my desk. But you 
know what? Next time I'm in the market for a new car, you 
can bet I'm going to give this guy a shot at keeping my 
business! 

CO FOR THE GRAVY 

Too many DJs think of gigs as one-night stands. Sure, you've 
spoken with clients many times over a period of months to 
work out the details for their special day. They've completed 
information forms and request sheets. They've even called 
you at home with a song they've just heard that they want 
played at their party. Yet after their last dance, most clients 
will never hear from their DJ again. What a marketing 
travesty! 

It’s a long-held business tenet that it's easier (and less 
expensive) to resell an existing customer that to find a new 
one. So here are five ways to leverage your existing contacts 
into generating future revenue: 

1. Join The Club 

If you specialize in weddings, you've tapped into a hugely 
sought-after market. The smiling gal in the white veil mil be 
searching today for everything from sheets to sofas for her 
happy home tomorrow. This is an excellent opportunity for 
you to approach local merchants to offer free discount 
coupons to your clients. 

Chances are many of these businesses are already offering 
similar coupons through Val-Pak, Entertainment or Gold C 
books, or newspapers. In fact, calling on those who are 
already couponing will make your search easier. 

What you will propose is their free inclusion in the "XYZ 
Mobile DJ’s Wedding Bells Discount Book" which will be 
distributed at no charge to all your company's clients, as well 
as at any bridal fairs at which your company appears. 
Naturally, you will also include coupons for your company. 
Consider coupons for a $50 discount off your regular price, a 
free extra hour, or complimentary lighting. 

This is not only a great free incentive to give brides before 
they book, but also a mechanism to promote customer 
loyalty and repeat bookings. 

2. Anniversary Cards 

I his one is easy. .After all, you already know the date! But 
make sure you get the couple's new address, as the place you 
mailed your contract is probably not where the betrothed 
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will be setting up house. 

The couple will be amazed that you remembered their 
special day (databases are a wonderful thing!) and it will 
remind them of all the fun they had at their reception. This 
is an advantageous memory when it comes time for their 
friends to head down the aisle. 

Fake it one step further and treat them to a dinner and a 
movie. Many theater chains offer books of discount tickets 
at about $5 each, and a large pizza can be had for about $10. 
In fact, if you deal with an independently owned pizza 
place, rather than a national chain, it could be easier to 
secure certificates at a discount or even free in exchange for 
the advertising value. Want a smaller cash outlay? Consider 
enclosing a 2-for-l coupon at a local restaurant. Pitch your 
promotion to the manager; many will be happy to provide 
those to you free. 

Sure, you're not sending them to the Ritz, but this small 
investment will pay off in spades by imprinting the name of 
your company in their minds whenever it comes to booking 
or recommending DJ entertainment. 

3. Making Vendors Your Salesmen 

Just about every DJ client fills out a planning sheet where 
they provide names of their venue, caterer, photographer, 
videographer, etc. Isn't it strange that many DJs take all this 
specific contact information and just file it away after the 
gig? 

Leverage the power of these contacts by first getting to 
gigs extra early to set up. Take a moment to shake hands 
with as many vendors as you can—from the catering 
director, to the wedding cake guy, to the florist. Remember, 
they're in a hurry too, so don't overwhelm them with a sales 
pitch (you'll do that later!) 

After the event, go back to the planning sheet and dash 
off a few letters to the vendors saying, "It was a pleasure 
working with you to make Bill and Susie's wedding a success. 
I especially liked your... (menu, your flower arrangements, 
the candid shots you took) and thought you exhibited a 
great degree of professionalism. I will be sure to add your 
firm to our list of recommended vendors, and hope you will 
do the same. Please find enclosed more information con¬ 
cerning our DJ company..." 

This says two things to the vendor. First is that you 
operate in a businesslike manner. For years, I never thought 
that my company did anything that any other professional 
DJ wouldn't do, yet 1 became amazed at how many caterers 
would come up to me after the gig to tell me horror stories 
about other DJs they've seen. Vendors want to be associated 
with DJ companies that make them look good. (By the way, 
in my closing blurb on the mic when I ask for applause for 
the bride and groom, 1 always mention by name the on-site 
vendors who helped make the reception a success.) 

It also says you think enough about their company to 
agree to recommend them to your clients. In business, 
networking is what it's all about. It is far easier to engage the 
services of a company recommended to you than one you 
pulled out of the phone book. 

4. Request Cards: The Silent Salesmen 


Although placing business cards on everyone's table at an 
event might be perceived as tacky, you can accomplish the 
same goal just by disguising them as "request cards.’’ 

I use a fold-over card that says in script on the front, 
"Requests & Dedications." Inside are lines for "dedication 
to," "dedication from," "title," and "artist." On the back is 
my regular full business card complete with phone number 
and Web site address. Then 1 place a small "golf" pencil on 
the table and ask guests throughout the night to fill in their 
favorite tunes and bring it up to me. 

Know what usually happens? Let’s say 1 put out 100 cards 
and get back 20 with requests. At the end of the night, I'll 
see only about 50 or so left on the tables. Not a bad way of 
getting 30 business cards into people’s hands! 

5. Evaluation Forms 

Although evaluation forms are a marketing mechanism 
many DJ companies already use, they can be made much 
more effective with a few simple steps. 

First, never take the client for granted. Don ’t assume the 
client is obligated to make time to give you feedback. They 
are doing you a favor. So reward them with a token of your 
appreciation, such as a certificate for a free CD or pizza, or a 
discount on a future show. This incentive encourages them 
to send back the form in a timely manner. (Don't forget the 
postage-paid return envelope!) This practice shows you place 
value on their time, just as they valued yours with a big 
check! 

The best feedback you can get from your clients isn't with 
a checkbox. It's the "essay question," the freeform answer 
where the quotes are the most quotable. On the back of your 
form, ask an open-ended question like, "What did you enjoy 
most about your experience with XYZ DJs?" Then have a 
large, unlined area where people can spill their guts. You will 
reproduce this handwritten testimonial on your sales 
materials, along with those of other clients. 

Compound the power of your feedback mailing by also 
including a "friend-to-friend" discount certificate. In fact, 
you can compile a list of everyone you've worked for and 
send them one as well. 3 he certificate (enhance its value by 
personalizing each one with their name on your computer 
printer, or by hand with calligraphy) allows them to give 
one friend a significant discount (at least $50) off a booking. 

Now here's the best part... when their friend books your 
company, you send the referring person a certificate for a 
fabulous dinner for two, department store certificate, or 
some other gift worth about $50. Why the gift instead of 
cash? Cash sounds stark and crass, like you're asking them to 
be your Am way sales agent. Besides, who doesn't love a 
fabulous gift? 

It's like the old shampoo commercial. By schmoozing 
those who have already done business with you, they tell 
two friends, who also tell two friends, and so on, and so on. 
Build continuing relationships instead of amassing long 
customer lists and each gig you do will compound your *fS 
investment in the long-term success of your business. r-* 

Dan McKay is owner ofPartyHits! DJ Party Hosts in Seattle, WA, 
celebrating his 20’ h year as a Mobile DJ. If you have topics to suggest, 
e-mail Dan at danmckay@prodj.com. 
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MARKETING 


by Rf.nee Lassial 



THE FIRST THING YOU HAVE TO DO TO CREATE A SUCCESSFUL 
MARKETING STRATEGY IS TO "KNOW THYSELF." 



s more and more of us jump off the corporate 
bandwagon and leap into small business ownership, 
we quickly learn... we've got a lot to learn! 

Running a small business, such as a mobile disc jockey 
service, puts you in the driver's seat. Until your business is 
large enough that you can hire someone, answering the 
phone, handling the accounting and promoting your 
business are all in your job description. 

Personal computers have helped make ninning a 
business more efficient. They have enabled us to wear the 
hats of accountants, Web page designers, newsletter 
publishers, graphic artists, recording artists, and more. Even 
with PCs, however, you can't do it all. Not only are there 
not enough hours in the day, but you can't possibly hope to 
lie skilled in every facet of business. 

Unless you just graduated with a master's degree in 
marketing and design, you probably don’t 
have the skills or know-how to complete 
a comprehensive promotional 
package. For this reason, 
you should probably 
consider using an 
outside source to \ 

create promotional 
material for your 
business. 

Whether vou create 
your own promotional 
material or choose to have a 
professional do it, there are a 
few things you need to know in 
order to create an effective \ 

marketing strategy that suits your 
style and meets your needs. 

BUDGETING YOUR TIME 

The first thing to realize is that it's 
going to cost money. Putting a market¬ 
ing package together is a necessary 
business expense. If you think you are 



going to save money by doing it yourself, think again. You 
still have to buy the software, which can cost up to $1,000, 
and a scanner, which will cost at least $100—and then 
there are the printing costs. If you go to a public printing 
service, like Kinkos, you could pay a fortune. Per piece, it's 
much cheaper to go to a professional printer and have large 
quantities (500 or more) printed. The only problem is, if 
you don't have the material exactly right, you're going to 
spend another small fortune in pre-press charges and 
corrections. And let's not forget the time it takes to do all of 
this. How much is your time worth to you? 

Once you've decided whether to create the promo 
material yourself or to hire a designer and you've allocated 
a budget, you then have to decide how you want your 
promotional package to look. If you are hiring an artist to 
do the work, he or she will help you with this. The artist 
will also be able to tell you what you can get for the 

amount of money you want to spend. 
If you're doing this on your own, it's 
quite a bit more involved. 

WHAT'S INVOLVED 

First, you need an image. If you cater 
to primarily weddings, I suggest a 
sophisticated look. If you do mostly 
school dances, a hip and trendy look 
may be the ticket. 

Once you've established an identity, 
you can outline your marketing 
strategy. This may include mailers, 
online services, telephone and 
periodical advertising, and everything 
in between. 

L \ 

\ \ The centerpiece of your package 
\\ is typically the "promo kit," 

\\ which includes information 
about the company, rates and 
services, references, a contract and 
a music list—this is what you send to 
clients you are signing. From this main 
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piece you can create other materials to promote your 
business, such as a tri-fold brochure or a 4- by 6-inch 
postcard for direct mail, and advertisements. 

PERFECT EXAMPLE 

One DJ company who has created a very successfui market¬ 
ing strategy is Spinnin' Discs, in Arlington Heights, Ill. In 
business since 1990, Spinnin’ Discs' owner, Keith Kokoruz 
says his strategy came out of necessity. "Basically, I got tired 
of trying to have a brochure for every type of event we do," 
says Kokoruz. 

Spinnin' Discs specializes in four different areas— 
weddings, corporate events, school dances, and bar/bat 
mitzvahs. He felt that each division needed its own market¬ 
ing strategy. So he broke the specialties up into four 
companies. This enables foui different promotional 
packages that focus on a specific type of event, instead of 
trying to sell a school with a wedding piece or trying to sell 
a bride with a piece that is aimed towards the bar mitzvah 
market. "Each company is an expert at what they do and, 
because of this, needs their own marketing strategy," says 
Kokoruz. 

For his wedding clientele, Kokoruz chose a classy, 
sophisticated image. He carries that image throughout all 
the wedding marketing materials, including his Web site 
(www.spinnindiscs.com) and his business card. 

Included in his w r edding marketing package is a variety 
of promotional literature, which is housed in a gold, black 
and white printed folder. Inside the folder are die cut, step- 
up inserts that match the design and coloring of the folder. 
These inserts provide information about the company, a 
music list, and the various services and rates they offer. 

"It is very classy and geared toward women," says 
Kokoruz. This is a perfect example of someone taking the 
time to know the clientele. Kokoruz realizes that, in the 
wedding business, most often it is the bride who makes the 
final arrangement decisions. Therefore it makes sense to 
design this division's material to appeal to women. 

CONSISTENCY IS KEY 

Kokoruz carries that image throughout. "Our DJs even wear 
black tuxedos with gold vests, the table cloths in our booth 
are gold with black skirting. Everything matches. The 
marketing strategy is consistent," says Kokomz. "Every 
contact that you have with a customer, in this case a bride, 
should say the same thing. Your message should be the 
same. The hard part is deciding what that message should 
be, and then sticking to it," says Kokoruz. This design 
consistency not only comes off as professional, but will 
become recognizable to the public as your signature style. 

"The reasons that I have seen most disc jockey services 
fail, as well as most businesses, are two-fold. Most DJs as 
well as most business owners do not identify the needs of 
their customers, and they do not deliver a consistent 
product,” says Kokoruz. 

"If you look at the most successful company of brand 
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Planning your promotion 

The Planning Stage 

1. What is the primary purpose of this piece? 

2. What other purpose may it have? 

3. For whom is the message intended? 

4. What image do you want to project? 

5. What's your budget? 

Selecting a Graphic Designer 

1. Does this person have the specific skills you need? 

2. Do you like their portfolio? 

3. Is this person affordable? 

4. Would you enjoy working with this person? 

5. Is this person available to meet your deadline? 

Ways to Promote Your Printed Piece (other than direct mail) 

P LACES EVENTS PUBL ICATION S 

At work sites Meetings Newspapers 

In restrooms Classes Magazines 

On bulletin boards Fairs Newsletters 

At schools/colleges Shows Yellow Pages 

At shopping centers Sporting events Church bulletins 

In grocery stores Social gatherings Yearbooks 

Libraries • Picnics School flyers 


recognition, it is McDonalds," says Kokoruz about the 
world-renowned golden arches. 

Creating all this marketing material certainly isn't 
cheap. One way to offset the cost is to establish a look, 
stick with it, and use it as much as possible. Kokoruz does 
this well. For example, he uses the same layout for all of 
his magazine advertising, and uses the exact same layout 
for his direct mail promotions. By using the same layout 
for all your pieces, you also eliminate additional design 
costs. 

THE FINISHED PRODUCT 

OK, you've established an image, a budget, and a market¬ 
ing strategy, now you have to find an artist who you can 
relate to and can make it become a reality. 

Kokoruz says he interviewed about 12 designers before 
he found someone he felt comfortable with. "You have to 
find someone who can take your ideas and enthusiasm 
and turn it into the print material that portrays those 
concepts and ideas," says Kokoruz. "Remember, the 
designer is selling you, so he or she had better know who 
you are and what you do." 

To help it along, Kokomz advises to he a part of the 
design process as much as possible. "We are engulfed 
head to toe in every aspect of creating our marketing 
pieces, writing, ads, etc.," says Kokoruz. "I strongly 
suggest working with a design firm or ad agency com¬ 
pletely out of the DJ or special event industry because 
they have a different spin on the way something wilt be 
read." Kokoruz goes on to use the classic example and 
faux pas many DJs make, that of making their gear the 
predominant selling point. "Put yourself in a bride's 
perspective; they have no idea what a Vertigo is...’’ says 
Kokoruz. "A brochure should convey a message about 
your service or product. Make sure you know what that 
message is." i 
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COMPLAINTS COME 
WITH THE JOB, BUT 
THERE ARE WAYS IN 
WHICH TO LESSEN THE 
NUMBER AND SEVERITY. 


Y ou were out working until 2 o'clock in the morning. It's now 9 
o'clock on a Sunday morning and you are tired, groggy and a 
bit grumpy. Suddenly your phone rings. 

In your cheeriest disc jockey voice you answer, "Good Morning, 
Ultimate Disc Jockey Service. How may I help you?'' 

"This is Susan Doe. Last night one of your DJs performed for our 
wedding reception and he ruined everything," says the disgruntled client. 

Inwardly, you groan. You sent one of your company's best DJs to the 
show. Unfortunately, you were not there and are in no position to 
respond. Nevertheless, you proceed in your discussion with the bride. 

You ask, "What went wrong?" 

Mrs. Doe replies, "Well it all started when the DJ showed up late. Then, 
he played all the wrong kinds of music. We told him we wanted lots of 
hip-hop and he played classic rock 'n' roll instead. Later on, the sound 
system shut down for 10 minutes; and he never introduced himself or 
checked in with my husband or me. We want our money back!" 




by Robert Bell 


TREAD LICHTLY 

Scenarios similar to this one play out every Sunday 
morning in DJ offices across the land. Mobile DJs 
provide entertainment for some of the most impor¬ 
tant events in people's lives. While these events are 
meant to be fun, they can also be very expensive and 
stressful for the hosts. The combination of high cost 
and emotion leads many clients to be very sensitive 
about the quality of service they receive. As a result, 
complaints are an inevitable part of our business. 

Some clients have legitimate concerns, while others 
are just oversensitive to small problems. Some are 
simply cheap whiners looking for an excuse for a 
refund. Your challenge is to know how r to prevent 
client complaints at the outset, and how to deal with 
them when they occur. Documenting the key aspects 
of each show is an effective tool for dealing with these 
issues. 

CHECK IT OUT 

Your first step to a complaint-free show is prevention. 
By developing a checklist system you avoid embarrass¬ 
ing moments, like forgetting your speakers or not 
knowing your DJ was 30 minutes late because of a flat 
tire. Developing a checklist system will ensure your 
show’s will be free of needless errors. 

Checklists serve two main purposes. First, they 
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increase quality by monitoring all key aspects of the show. Second, they provide 
you with a record of each show so that you can address a client's complaint in an 
informed manner. 

The key checklists, which should be completed for each show, are: (l)a pre-show 
checklist; (2) a playlist; and (3) a post-show checklist. 


DON'T LEAVE WITHOUT IT 

Your pre-show checklist should confirm that all the necessary equipment is in the 
vehicle before leaving for the event. Each of your sound systems should have a 
written list of components that can be checked off while being loaded. Even- 
component should be on the list, right down to spare cables and extension cords. 
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Bill Pence was surprised that his business 
increased so much when he joined AMS. 

We weren’t. 

After all, AMS franchisees average a 200% 
increase in number of events their first year. 
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Generate more income 

Increase number of events 

Focus FULL-TIME on 
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Join network of entertain¬ 
ment professionals 

Utilize proven marketing 
materials 

Increase your rate 

# 

of grow th 

Expand your team with 
proven training programs 


For more information on what 
AMS can do for you, call now: 

(800)788-9007 
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The key checklists, which 
should be completed for 
each show, are: (1) a pre¬ 
show checklist; (2) a 
playlist; and (3) a post¬ 
show checklist. 


Next on the checklist should be spaces for you or your 
employees to log the times at which he or she arrived at the 
venue, when the sound system was set up and fully opera¬ 
tional, the time the guests began to arrive and when the 
client arrived. It is critical to record this information. 

For example, a common client complaint is that the DJ 
was not set up on time. Many such complaints are false or 
exaggerated. The client may merely have perceived the DJ 
was late because many guests were early. When a DJ has 
documented these times, you are in a better position to 
address the issue with a client. Your DJ may have arrived 
well in advance of the event only to find the facility locked 
or still occupied by an earlier event. A DJ who has docu- 
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The combination of 
high cost and emotion 
leads many clients to 
be very sensitive about 
the quality of service 
they receive. As a re¬ 
sult, complaints are an 
inevitable part of our 
business. 


merited the arrival time is in a much better position to 
explain the situation to a client. You can also use this time 
log to determine whether a particular employee is having 
difficulty getting to events on time or setting up quickly. 

A SPECIAL REQUEST 

A playlist is another important form every Mobile DJ should 
use. It can be as simple as a legal pad where the DJ can 
record each song played. There should also be a rating 
system that allows the DJ to note how many people danced 
to the song, and if the song was a request. The playlist serves 
as a record of what songs were to call a week after a show to 
complain that the DJ did not play enough country music. A 
Dl who is relying on memory cannot credibly respond to 
this complaint. However, a DJ who keeps a playlist can 
provide the client with a list of every country selection 
played. By noting the number of people who danced to each 
Other items can also be included on the playlist. For 
example, every 10 songs or so the checklist might include a 
space for the DJ to record the time and approximate number 
of people present at the event. Another option is to include 
spaces to document that the DJ checked in with the client 
and to record whether the client was happy with how the 
show was going at that time. 

A JOB WELL DONE 

Finally, every DJ sendee should use a post-show checklist. At 
a minimum, this form should be used to record the time the 
show ended, and the time the DJ left the event location. It 
should also include space for the DJ to document any 
technical problems, any problems with guests or clients, and 
any feedback from the clients. The post-show checklist 
serves as a written debriefing session and is invaluable for 
documenting the overall success of the event. For multi¬ 
system operators, it will also provide advance warning of 
possible client complaints relating to shows at which you 
were not present. 

The use of these checklists will enhance the quality of 
your Mobile DJ service by paying attention to details and 
documenting them. A checklist is an invaluable tool in 
responding to customer complaints. Without the proper 
paperwork, most client complaints break down into "he- 
said-she-said" disputes over inaccurate perceptions. If a show 
is properly documented, however, the DJ can determine 
whether or not a complaint is warranted. 

With the proper documentation, notice how much easier 
it is to handle the bride in our opening scenario: 

You: First, let me respond to your concern that the DJ was 
late. According to his pre-show checklist, he was set up and 
playing music at 7:43 p.m. That would be 17 minutes ahead 
of the contract start time. He has noted that the guests were 
beginning to arrive at 7 p.m. Perhaps it just appeared he was 
late because the guests were early. 

Bride: W’ell, 1 guess that’s possible; the wedding did end a 
little early. But I am sure he didn't play all the hip-hop like i 
requested. 
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You*. On the DJ's playlist I count 12 hip-hop songs. I can 
fax you the list if you would like. Also, the playlist shows 
that the dancefloor would empty every time the DJ played 
hip-hop. It looks like he mixed in a little more pop and 
classic rock, which everyone danced to. 

Bride: Now that you mention it, I do remember some of 
those songs. I guess that wasn't a big deal. But what about 
the 10 minutes the sound wasn't working? 

You: The DJ indicated that it was the result of a bad circuit 
breaker in the building, not something wrong with our 
sound system. Fortunately, our DJ immediately notified the 
hotel manager and the problem was resolved. 

Bride: Well,., maybe 1 am overreacting. 1 guess your DJ did 
a pretty good job after all. 1 want to thank you for talking to 
me about these things. 

You: My pleasure. Enjoy your honeymoon. 



Robert Bed is an attorney and the author of'Legal and Other Forms 
for Mobile Disc Jockey Businesses. 1 ’ For inquiries about the book, call 
888-222-8182. Robert's brother-in-law, Dee Robinson, and Robert's 
wife, Shannon Beil, operate ,-lBC Mobile Music businesses in Colorado 
and Montana respectively. The ideas presented in this article are based 
on years of Dee and Shannon's experience in the Mobile DJ business. 


Legal and Other 
Forms for the 
Mobile Disc 




• Client Contract 

• Independent Contractor Agreement 

• Non-Competition Agreement 

• Sample Hiring Interview Questions 

• Employee Review Form 

• Equipment Rental Agreement 

• Pre-Show Checklist 

• Post-Show Checklist 

• Play Sheet 


Increase Your Profits 

with professional brochures and postcards for DJs. 


Command Higher Prices! • Build Your Business Faster! • Make more money now! 



Check out our exciting line of 

Presentation Folders for DJs 


Cali for FREE SAMPLES now: I-800-810-4152 


Increase Your Bookings For: 

• Weddings • Corporate Parties 

• School Dances • Bar/Bat Mitzvahs 

Call for FREE SAMPLES: 

Toll Free: I-800-810-4152 

Phone: 515-276-9266 
Fax:515-276-4267 
E-mail: bkthrou@aol.com 


Visit our website to view our entire product line now! 

www.breakthroughbrochures.com 
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Make Music CDs 


DART PRO 98 - New Release! 

* Dean up and record music from any source * CDs. records, or tape 

* New and Improved Features, Better than Ever 

* RealTime, DeHum, Noise Studio, Unpacks Equalizer, & more 

* The most complete audio restoration and recording system for the PC 


lift audio tracks tram CDs ta make a customized 
playlists and burn a CD with one button click. Or, 
connect your stereo to the sound card using a 
standard RCA audio patch cable. Startup QAR! PRO 98 
and play the music from the Stereo, DART PRO 98 will 
use the sound card to capture the audio and write it to 
hard disk using .wav file format Unpack the audio into 
separate audio flies automatically. With a few button 
clicks dean up the audio, add audio effects and filters 
if desired and then organize U>t tunes into a playlist. 
Adjust the restore functions in real time while listening 
to the audio* Then have DART PRO 98 record the 
playlist on CD using standard Redbook audio format 
and with usi the click of one button, it works with oil 
types of music medio and different CDR or CDRVV 
devices. DART PRO 98 is a complete audio system 
that produces high quality audio reliably. The CDs 
can be used in any standard CD player - in your car. 
at home, or at a party, 

DART CD-Recorder 

* Make Music CDs from CDs, Records, or Tape 

* CD-Recorder has many unique features and 
produces high quality audio CDs 



For a free demo of DART software & more Information: 

800-799-1692 or www.dartpro.com 

DARTECH, LLC • 7600 France Avenue • Suite 550 • Minneapolis, MN • 55435-5939 
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by Richard McCoy 





HOW FAR WILL YOU GO TO KEEP YOUR CUSTOMERS HAPPY? 


A ll consumers want assurance that the products or 
services they purchase will live up to the advertised 
claims. When a customer receives a product or service 
that's less than or different from what was expected, big 
problems arise. It may be a defect, a situation caused by poor 
customer service or the result of misleading sales informa¬ 
tion. Regardless of the reason, disputes erupt when two 
parties cannot agree on how or why the product or service 
delivered was not what was perceived, promised or expected. 

GET IT IN WRITING 

According to the Uniform Commercial Code (UCC 2- 
313. la), most products carry an "express warranty that the 
goods shall conform to the affirmation or promise." This 
"affirmation or promise" is where most disagreements are 
rooted. Your client believes you said one thing while you 
claim something different was said. 

The best way to avoid this confusion is to have a very 
strong contract. This is not to say you need a five-page 
agreement written in legaicse, signed, dated and initialed in 
multiple places. But you do need to be sure all the important 

details and terms are stated. In 
addition, all pre-show docu¬ 
ments the client fills out 
should be reviewed and 
initialed by both parties. 

BACK IT UP 

One question I' m 
getting asked more and 
more is, "Do you 



guarantee your work?" My answer is, "Yes, within the terms 
of our contract. If i do not perform as agreed, then the 
balance of the contract is not due." I am able to offer a 
guarantee because I am certain that 1 can fulfill what is 
written in my contract; if I can't, then I shouldn't get paid. 

You may think such an open-ended guarantee is asking 
for trouble. The assumption is that clients will use this 
guarantee to get out of their obligations. But during the 
seven years I've offered it, I've only suspected one client of 
ever trying to use it to get a free show. When this person was 
faced with a court action related to this matter, they backed 
down and paid. 

The idea behind the guarantee is to provide the consumer 
with a "security blanket." It's your promise to them that you 
stand behind what you claim to offer. This protects them 
from any unexpected problems and increases their level of 
confidence in you. Offering a guarantee has turned into a 
great sales tool for me. It is often the extra nudge I need to 
get a job that might have gone to another service. 

CROWING TREND 

Initially, I thought I was one of the few DJs doing this. But 1 
found another right in my area whose conclusion was the 
same as mine. To determine what the rest of the DJ industry 
was doing, I commissioned an informal survey. In an e-mail 
survey conducted last November, I asked 200 DJs across the 
country, "Do you guarantee your work?" To my surprise, I 
received 187 replies with answers ranging from, "No way in 
hell," to "Absolutely, a 100 percent guarantee.” The break¬ 
down of responses was: 

63% offer no guarantee of any type 
37% offer some type of guarantee 

Of the group that offered some form of a warranty, only 
25 percent promised full repayment. That is only 17 out of 
187. The others in this group claimed they would 

return a portion of the client's money. The 
amounts ranged from $50 to all the 
deposit, depending on the dispute 
and claim by the client. 

These DJs recognized the value of 
maintaining good customer relation¬ 
ships and satisfaction. In some cases, 
a few dollars is worth it to maintain 
a good reputation. Many of the no- 
guarantec DJs were very adamant 
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about not providing a warranty. Some made wild claims like, 
"We've done 6,000 shows and never had a problem.'' If you 
believe that, I have some oceanfront property in Arizona 
that may interest you. Those of us who’ve been in the 


The idea behind the guarantee is to pro - 
vide the consumer with a "security blan¬ 
ket" It's your promise to them that you 
stand behind what you claim to offer. This 
protects them from any unexpected prob¬ 
lems and increases their level of confidence 
in you . 


business awhile know better. We all make mistakes now and 
then. 

LET S BE HONEST 

As DJs, we typically deal with people on a very important 
day in their lives — especially at a wedding. Everyone is 
nervous and all the details must fit together perfectly. The 


bride and groom look to the DJ for guidance. You've gained 
their confidence and now it's time to deliver. If you goof, be 
ready to take the heat. By accepting your responsibilities, 
you will prove you are an honest, upstanding person with 
honor and integrity. Attempting to avoid your responsibili¬ 
ties will only lead to more problems and a lot of mistrust. 

Some of those who responded to my survey went to great 
lengths to explain bow they do everything perfectly. They 
emphasized all the procedures they follow to ensure the 
performance is what the client wants. Meetings and paper 
work are great, but do they instill the level of confidence 
that a guarantee can? I don't believe so. In the minds of 
some people, the DJ industry is still not thought of as a 
"respectable business." Providing a guarantee is one way to 
show that you are a legitimate business with good business 
practices. 

Customer satisfaction is the main goal. 1 make sure 
everything is in writing and the client understands exactly 
what services will be rendered. I also ask them what they 
expect from my service. These simple actions prevent most 
problems. When you are open and honest with your 
customers, they will more than likely be open and honest 
with you. I stand behind my work and my claims. How far 
will you go to have 100 percent satisfaction... guaranteed? 

0 

Richard McCoy owns and operates A Sound Spectrum in San lose, CA. 
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by John Rozz 


THE END OF THE 20™ CENTURY 15 RAPIDLY APPROACHING AND 
EVERYONE IS LOOKING FOR WAYS TO HAVE IT GO OUT WITH A 
BANG. YOU CAN MAKE IT HAPPEN BY CREATING A THEME PARTY 
THAT CELEBRATES ALL THE MEMORABLE ERAS OF 1900S. 


I f you are looking for a way to spice up your New Year's 
Eve show, I recently choreographed a theme party that 
you could work into your own act with a little (or a lot) 
of work. I decided to incorporate the music and styles of the 
various eras into my show. This theme can work for any 
audience, regardless of age, since most everyone recognizes 
the styles and music of this century. 

The following outline for this party is fairly demanding, 
but you can tailor it to your capabilities. 

THE CONCEPT 

I he idea is to take the guests through the various eras of the 
1900s by means of music, costume and dance. We started by 
creating a playlist that incorporates about a half-hour of 
music from each era, starting with the early years and 
segueing into subsequent years, up to modern day. We 
employed interactive dancers to lead the guests in the 
various dances. The dancers, DJs and emcee change their 
costumes each time we segue into another era. 

The dancefloor and stage are highlighted with an array of 
lights anti effects, designed to compliment each decade. 
Gentle washes of color for the '40s, hot pinks and blues of 
the '50s, psychedelic patterned effects of the '60s, a 
mirrorball and strobe lighting for the 70s, robotic moving 
lights for the 80s, and laser effects for the '90s. Special 
focused lighting units are used to highlight the OJ, emcee, 
performance dancers, and dais. 

The stage is extended with tiers and wide front steps to 
create an area for featured dance performances and formal 
program remarks, and to be accessible for guests who want 
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to join us on stage. The background of the stage features two 
projection screens displaying animated computer graphics 
and classic music videos that correspond to each of the 
musical decades, as well as visual support for the company's 
logo. There is a live video camera so guests can see them¬ 
selves on the large screens while they are dancing. 

SET THE SCENE 

Prior to the event, invited guests received a bright, gold foil 
mailing tube. Inside was an invitation to the party. It was 
creatively designed to incorporate the theme of memorable 
20th century eras, along with the company logo, and a large 
"2000" made to look like exploding confetti coming from a 
central starburst. On the reverse was an announcement 
stating that the countdown to the next millennium was to 
begin at the place and time of the event, and that their 
presence was requested. The fuse was lit. 

On the evening of the event, guests are led into a foyer 
area for cocktails where they are greeted by one of our DJs, 
who leads a sing-along with music from the early 1900s. The 
DJ is in appropriate Victorian attire, For an added touch, we 
include costumed "dandies" of that gay time period. Guests 
listen to classics like "Meet Me In St. Louis," "Sweet 
Adeline," and other songs from the early 1900s, while they 
mingle and wet their whistles. 

The music changes to the songs of the "Roaring '20s," The 
dancers, dressed in attire appropriate for that time, join the 
DJ. Next come the sounds of the jazz era, with colorfully 
costumed flappers and dappers appearing on stage. The DJ 
spins "Doin' the Racoon" and the "Charleston." 
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CROWD PLEASERS 


INTRO THE BIG BANDS 

Signaling a transition from cocktails to dinner, Benny 
Goodman's "Sing, Sing, Sing" fills the air. The main ball 
room doors open to reveal 


an empty, inviting 
dancefloor and a large 
stage full of swing dancers 
from the 1940s. 

As the guests make 
their wav into the main 

gr 

ballroom, the dancers 
continue and guests are 
led to the dancefloor. The 
emcee is on the micro¬ 
phone welcoming guests. 
He's wearing a pure white 
1940's zoot suit as he 
recreates the make-believe 
ballroom. He has taken on 
the persona of a big band 
conductor (i.e. Cab 
Calloway), leading the 
swing dancers and guests. 

Bubbles and special 
lighting are used for 


* 



effect, fable decorations include old fashion tabletop radios. 
Props are handed out to guests; they include 1940's style 
hats for the guys and white string pearls for the ladies. 

As the dance music 
winds down with Duke 
Ellington's "Take The A 
Train/' guests are led to 
their seats. The interactive 
dancers and performers 
leave the stage area and a 
large video screen becomes 
the focal point. The emcee 
(or DJ) introduces the main 
speaker. The first course is 
now served as guests listen 
to the softer side of the 
1940s' music. 


DINNERTIME 

Following the first course, the 
guests are transported from 
the 1940s into the 1950s — 
the birth of rock 'n' roll. 
House lights dim as the first 


STYLES OF THE 1900S 


Year 

Music 

Clothing 

Dance 

1900-1920s 

Rag time / Victorian 

"Titanicesque" clothing 

Ballroom 

1920-1930s 

Jazz 

flapper 

Jitter Bug 

The Charleston 

1940s 

Swing / Big Bond 

zoot suits/ swing dresses 

Swing Dancing 

1950s 

Rock V Roll 

poodle skirts & leather 

Bunny Hop/The Stroll j 

1960s (British Invasion) 

Beatles, Rolling Stones 

tie dye, bell bottoms 
& love beads 

The Wave 

The Swim & The Frog 

1970s 

Disco 

polyester, sequins 
& platform shoes 

Saturday Night Fever 

The Hustle 

1980s 

Pop & New Wave 

vinyl clothing and big hair 

Break Dancing 

The Robot 

1990s 

A general mix 

anything goes 

Macarena/Vogue 

Electric Slide 

Boot Scootin' Boogie 
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TALENT ON TAT 4IAN 


• Are you already a successful mobile jock? • Considering a broadcast 

• Want to compliment your mobile business ? 

See Mobile BEAT magazine April/May 99 issue, "DJ’S WITH A DUAL PERSONALITY". 

Train at a local commercial radio station of your choice with a professional broadcaster as 
your one-on-one mentor. Flexible training schedule allows you to continue working at you 
present job. Since 1986, over 90% of BTN apprentices have gone on to paid on-air positions. 


For more information visit our web site @ www.learn-by-doing.com/radio 
or call Broadcasters Training Network, toll-free @ 1-888-343-2844. 



Following the first course, the guests are 
transported from the 1940s into the 
1950s — the birth of rock 'n' roll. House 
lights dim as the first recognizable chords 
of "Jailhouse Rock" split the air. 


Mobile Beat's 

Van & Truck issue 

is coming soon! 


recognizable chords of "Jailhouse Rock" split the air. Stage lights 
reveal the all-male performance cast, complete with slicked- 
back pompadours and tight black jeans. They perform a 
choreographed dance that would make Elvis proud. 

The DJ transforms into Wolfmanjack and the emcee is 
Alan Freed (dressed the pa: t.) i he performance set continues 
with the arrival of the ladies in sequined miniskirts and 
beehive hairdos of the early '60s. Then we segue into the tie- 
dye era with one of the Beatles' first hits, "I Saw Her Stand¬ 
ing There." 

As the evening progresses and the end of the millennium 
approaches, the emcee, dressed in a modern outfit complete 
with a headset microphone, announces that it's time to 
begin the countdown. The projection screen on stage begins 
to flash "Countdown,” superimposed over a millennium 
clock and the graphic that appeared on the invitation. 

The popular call to arms of "Let's Get Ready To Rumble" 
and 2 Unlimited's "Get Ready For This” peak the energy on 
the dancefloor higher than ever before. Then the classic 
music video of Prince's "1999" is shown. The projection 
screen continues its countdown of the last 5 minutes of the 
20th century. "Five minutes until the next millennium... 
four minutes until midnight... three, two, one!" “Auld Lang 
Syne" pours out from the speakers. What a century! What a 
bash! 



John Rozz of Sound Spectrum Entertainment can be reached at (203) 
265-9796. His company carries millennium props , ideas and 
giveaways. 

Special thanks to: Jaclyn Bernstein, the Empire Force Event ream, 
Lynette Barkley, Gary Kassor, Jon Michaels and Mike Heindl. 


MB is looking for the most creative 
DJ/KJ vehicles. 

The coolest vans and trucks will 
be featured in the Oct/Nov isstie. 


Send your clear, clean photos to: 

Mobile Beat Magazine 
P.O. Box 309 


14445.0309 





Deadline is July 16, 1999 
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CROWD PLEASERS 


by Mike Ficher 






TAKE YOUR SHOW INTO THE NEXT MILLENNIUM WITH LINE 
DANCES THAT HAVE STOOD THE TEST OF TIME. 



A s we swing into a new millennium, line dancing 

appears likely to remain a viable dance format, as it 
lias been for the past seventy years. 

During the speak-easy, play-hard days of the 1920s, tap 
dancers developed the first modern line dance called the Shim- 
Sham. It was adapted and refined by aficionados of the Lindy 
Hop into a popular jazz line dance in the 1930s. 

In the soda fountain days of the 1950s, line dances were a 
popular, structured contrast to the frenetic fad dances 
favored during the Eisenhower years. In between the Bop, 
Twist and Mashed Potato, such organized staples as the 
Bunny Hop, Watusi and the Stroll provided a systematic 
break to the rebellious energy of the fad movements. 

Even during the peace, love and unrest of the 1960s, 
Motown and Memphis inspired regional line dances such as 
the Peg Peg and Motown Shuffle, contributing an orderly 
divergence to the wild contortions of the Frog and the Swim. 

Gloria Gaynor said goodbye to the staid pop offerings of 
the early 1970s with her rhythmic remake of the popular 
Jackson 5 song, "Never Can Say Goodbye." It was then that 
dancing collaborated with disco to generate a pop culture 
buzz that tilled the floors again. While partner dancing 
gained the dominant position, line dancing en joyed a 
significant renaissance with the Hustle, which paved the 
way for the Bus Stop, Roller Coaster and numerous Hustle 
derivatives. 

Despite disco's digression from the mainstream radar in 
the early 1980s, "Urban Cowboy” sustained a dancing blip 
in the states. 1 his spurred a cottage industry in western 
duds, two-stepping and line dancing that included the Tush 
Push, Flying Eights, and Traveling Four Corners. Then, the 
ever-populai Electric Slide emerged in the late 1980s. It has 



been the conduit to the most recent country line dance 
craze of the 1990s. 

Cutting through the wide-open spaces, the global popu¬ 
larity in the mid '90s of the Macarena broadened line 
dancing's appeal beyond country music's border. 

In diverse shapes and forms, line dancing has been 
around for decades, riding in the rumble seat of the current 
musical fashion while weaving through pop culture with 
varying degrees of luminescence. 

LINE 'EM UP 

How can a mobile entertainer employ this awareness to his 
or her benefit? Regardless of the party, a simple line dance 
exists from each of these eras that you can add to your 
potpourri of entertainment offerings. 

For instance, if big band and swing is the event theme 
and you're not an accomplished swing instructor (or a 
number of single people are in attendance), consider the 
Bunny Hop as an instructional alternative. The dance is very 
simple, fun and an almost surefire floor filler. If a Sock Hop 
is the flavor of the day, no 1950's dance would be complete 
without a gym-wall-to-gym-wall Stroll line. Again, the steps 
arc relatively easy and hypnotic; the music selections are 
generous and compelling; and the freedom for creativity is 
present within the structure of the dance. Although it 
encompasses 48 counts, the Hustle is a relatively simple 
movement. There are only four basic patterns to learn and 
it’s a breath of mirrorball fresh air at disco infernos. 

Of course, the Electric Slide is still a popular feature at 
many parties and now proudly bears a nostalgic 1980's 
"Wedding Singer" cachet. 
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OKE ENTERTAINMENT 


S 


Vocopro’s new DA-8900 Pro Digital Karaoke Amplifier is designed to complete, 
or compliment sophisticated K.J. and D.J.systems, and high-end 
consumer use applications. 

The DA-8900 Pro offers professional features for flexibility, expandability, 
quality sound, and ease of use: 

• A 15 step DSP digital key controller to digitally change the key of any music source, 
sharp or flat in half-step increments, without changing the tempo. 

• Digital echo/delay/repeat for clarity and professional sound. 

• Six microphone inputs for multiple user applications. 

■ Four speaker outputs featuring 300W + 300W maximum power output 
or 150W + 150W continuous power output at 4 ohms. 
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Vocopro’s new DA-8900 Pro Digital Karaoke Amplifier is truly 
the ultimate commercial workhorse for any karaoke venue. 


For your nearest Vocopro Dealer 'ALL (800) 678-5348 
Fax: (626) 968-1998 

E-MAIL: info@VOCOpro.COm or visit us on the web sit at: www.vocopro.com 




























CROWD PLEASERS 

When you share any of these dances in a Dj-based show, 
keep in mind a few prudent entertainment suggestions: 

• Keep it simple. You'll increase your chance for guest 
enjoyment with a selection of easy-to-learn, quick-to-teach 
dances. 

• Entertain, don't lecture. Remember, you're not instruct¬ 
ing a class, but providing entertainment for an event. Keep 
the banter light and the energy upbeat. 

• Brevity, not longevity. If your event is primarily a music¬ 
intensive presentation, you'll probably benefit by restricting 
the dance lesson to 5 to 10 minutes. 

• Timing is everything. If the party is at a high pitch, 
don’t disrupt the flow to include a dance instruction period, 
Use the lesson to encourage reluctant guests on the floor, as 
an icebreaker or a means to propel a good party to the next 
level. 

• Know your stuff. Nothing can hurt your credibility more 
than engaging a lesson with minimal knowledge. You must 
project confidence to the client and guests, [.earn the dances 
well enough to communicate the steps clearly. 

Although the perception persists that line dancing 
emerged from the country, you can prudently leverage the 
broad and varied history of line dancing to add value to 
your entertainment presentation in the new millennium. 

DANCE THROUGH TIME 


Thf '40s - Thf Bunny Hop 

DESCRIPTION: Conga-style dance; 16 counts 
DIFFICULTY: Beginner; A surefire party starter and one of 
the easiest and fun audience participation dances. 

MUSIC: "Bunny Hop" by Ray Anthony 


KICK, TOUCH, KICK, TOUCH, KICK, TOUCH, KICK, TOUCH 

1-2 Kick RIGHT to right side; touch RIGHT next left 

3-4 Kick RIGHT to right side; step RIGHT next left (weight on right) 

5*6 Kick LEFT to left side; touch LEFT next right 

7-8 Kick LEFT to left side; step LEFT next right (weight evenly distributed) 

|UMP, HOLD, JUMP, HOLD, HOP, HOP, HOP, HOLD 

1 *2 Jump forward with both feet; HOLD 

3-4 Jump back with both feet; HOLD 

5-6 Hop forward with both feet; hop forward with both feet; 

7-8 Hop forward with both feet; HOLD 


The '50s - The Stroll 

1)1 R|l r I U )\: Aisle line dance, singles, 12 count basic, 6 
count brea k 
DIFFICULTY: Beginner 

MUSIC; "The -Stroll” bv the Diamonds; "C.C. Rider" by 

4 r 4 

(!huck Willis; "Hetty anti Dupree" by Chuck Willis; "You've 
Really tiot a Hold on Me” by the Miracles; "Walking to New 

Orleans" bv Fats Domino 

& 


BASIC PATTERN - RIGHT SIDE TOWARD FRONT OF LINE 

I- 2 Touch left in front of right; touch left back to original position 
3-4 Touch left in front of right; step left out to left side 

5-6 Grapevine right behind left; step out left w/left 

7-8 Touch right in front of left; touch right back to original position 

9-10 Touch right in front of left; step right out to right side 

II- 12 Grapevine left behind right; step out right w/right 

To coincide with the song's beat, start dance with a timing step out with the right 
foot Execute this step only once at the beginning of the song, Basic pattern 
refjeats continuously throughout song* 

AISLE WALK - RIGHT SIDE TOWARD FRONT OF LINE 
1*2 Step into lane with left foot; slide right behind left 
3-4 Walk forward w/left; walk forward w/right 
5-6 Slide left behind right; step forward w/right 

Count 1 on aisle walk replaces count number 4 on basic pattern. Complete basic 
pattern steps 1, 2, and 3, then head down the aisle! When you reach the end of 
the line traveling down the middle, fold into Contra lines and pick up basic 
pattern when comfortable, 

BASIC PATTERN - LEFT SIDE TOWARD FRONT OF LINE 

1 -2 Touch right in front of left; touch right back to original position 

3-4 Touch right In front of left; step right out to right side 

5-6 Grapevine left behind right; step out right w/right 

7-8 Touch left in front of right; touch left back to original position 

9-10 Touch left in front of right; step left out to left side 

11-12 Grapevine right behind left; step out left w/left 

To coincide with the song's beat, start dance with a timing step out with left foot. 
Execute this step only once at the beginning of the song. 

Basic pattern repeats continuously throughout song. 

AISLE WALK - LEFT SIDE TOWARD FRONT OF LINE 
1-2 Step into lane with right foot; slide left behind right 
3-4 Walk forward w/right; walk forward w/left 
5-6 Slide right behind left; step forward w/left 

Count 1 on aisle walk replaces count number 4 on basic pattern. When you are at 
the front of Contra lines, complete basic pattern steps 1, 2, and 3, then head 
down the aisle! When you reach the end of the lane traveling down the middle, 
fold into contra lines and pick up basic pattern when comfortable. 


Thf '60s - Motown Shuffle 

DESCRIPTION: 4 wall line dance, singles, 20 counts/20 steps; 
in-line 

DIFFICULTY: Beginner 

MUSIC: "Shotgun” by Jr. Walker and the All-Stars; "Respect" 
by Aretha Franklin; "Jimmy Mack” by Martha St the 
Vandellas 

CHOREOGRAPHER: Bill Tinsley 


GRAPEVINE RIGHT, TOUCH, GRAPEVINE LEFT, TOUCH 

1-4 Step out left w/LEFT, cross RIGHT in front of left; step out left w/LEFT; touch 
RIGHT next to left 

5-8 Step out right w/RIGHT, cross LEFT in front of right; step out right w/RIGHT; 
touch LEFT next to right 

(For variety, add turning grapevines or a four-count mashed potato!) 
GRAPEVINE LEFT, TOE POINT RIGHT FORWARD, TOE POINT LEFT FORWARD, 
TOE POINT RIGHT FORWARD, TOE POINT LEFT FORWARD TWICE 
1 -4 Step out left w/LEFT, cross RIGHT in front of left; step out left w/LEFT; toe 
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point RIGHT forward toward 10:30 

& 5 Switch to toe point LEFT (step backw/RlCHT, toe point LEFT forward toward 
1:30) 

& 6 Switch to toe point RIGHT (step back w/LEFT, toe point RIGHT forward 
toward 10:30) 

f* 7 Switch to toe point LEFT (step back w/RICHT, toe point LEFT forward toward 
1:30) 

8 Tap LEFT toe again 

STEP BACK, TOE POINT RIGHT FORWARD, 1/4 CW TURN, TOUCH 

1 -2 Step LEFT back parallel to right; toe point RIGHT forward toward 10:30 

3-4 Swinging RIGHT around, turn 1 /4 CW; touch LEFT next to right 

YOU ARE NOW FACING 90 DEGREES RIGHT OF START OF DANCE; START AGAIN 

FROM STEP 1 


The '70s - The Hustle 

DESCRIPTION: 4 wall line dance, singles, 48 counts/48 steps; 
in-line 

DIFFICULTY: Beginner 

MUSIC: "The Hustle" by Van McCoy; "Night Fever" and 
"Staying Alive" by the Bee Gees 


WALK FORWARD RIGHT, LEFT, RIGHT, TOUCH LEFT, WALK BACK LEFT, RIGHT, 
LEFT, TOUCH RIGHT 

1 -4 Walk forward w/RIGHT, walk forward w/LEFT; walk forward w/RIGHT; touch 
LEFT next to right 

5-8 Walk back w/LEFT; walk back w/RIGHT; walk back w/LEFT; touch RIGHT next 
to left 

WALK FORWARD RIGHT, LEFT, RIGHT, TOUCH LEFT, WALK BACK LFFT, RIGHT, 
LEFT, TOUCH RIGHT 

1 -4 Walk forward w/RIGHT, walk forward w/LEFT; walk forward w/RIGHT; touch 
LEFT next to right 

5-8 Walk back w/LEFT; walk back w/RIGHT; walk back w/LEFT; touch RIGHT next 
to left 

TURNING GRAPEVINE RIGHT, TOUCH, TURNING GRAPEVINE LEFT, TOUCH 
1 -2 Beginning CW tum, step right w/RIGHT; continuing CW turn, step out w/ 
LEFT 

3-4 Completing 360 CW turn, step right w/RIGHT; touch LEFT next to right 
5-6 Beginning CCW turn, step left w/LEFT; continuing CCW turn, step out w/ 
RIGHT 

7-8 Completing 360 CCW tum, step left w/LEFT; touch RIGHT next to left 
REPEAT 

JUMP UP, HOLD, JUMP BACK, HOLD, JUMP UP, JUMP BACK, HEEL CLICKS 
1 -4 With BOTH feet, jump forward; HOLD; with BOTH feet, jump back; HOLD 
5-6 With BOTH feet, jump forward; with BOTH feet, jump back 
&7&8 Spread BOTH heels out, then click heels together; spread BOTH heels out, 
then click heels together 

HEEL FORWARD TWICE, HEEL BACK TWICE, HEEL FORWARD, HEEL BACK, HEEL 
SIDE, TURN/HITCH 

1 -4 Touch RIGHT heel forward twice; touch RIGHT toe back twice 

5-8 Touch RIGHT heel toward; touch RIGHT toe back; touch RIGHT toe to right 

side; turning 1/4 CCW, scoot on RIGHT with knee raised 

YOU ARE NOW FACING 90 DEGREES LEFT OF START OF DANCE; START 
AGAIN FROM STEP 1 

~§i ■ 0 1 ;■f' fc# i■ ■ / ' 0 - 


Hard Progressive House Music 
Delivered Your Way Via 
Limelight NYC's Own 
DJ Renegade-TM 

1. Intro - DJ Renegade 

2. Here Comes the Rain Again - Sonya 
(Renegade's Insomnk Limelight Mix) 

3. Find Me - Ron Perkov (Land of Da Lust Remix) 

4. The Beginning * Mike Ski (Mike's Ibiza Remix) 

5. I Need a Love - Nicole Arrington 

6. Hands Up - Sal Dano 

7. Drum Theory - Mind Trap (Plasmlc Honey Mix) 

8. Lift Me Up - Latin Headhuntrz (Manhattan Mix) 

9. Deep Kemlkal - Madam vs. Benny Maze (Remix) 

10. Funky - Ron Perkov (Eddie Baez's Dub Mix) 

11.1 Shalt Not Be Moved - Underground Ministries 

Featuring Kenny Bobien (George's Rave Mix) 

12. Hammerhead * Benito Julio vs. Claudio Macalvo 
(Tommahawk Mix) 

13. Pullover - Hypertrophy 

(DJ Red vs. Hypeitrophy Mix) 

14. Apache - Starfighter (Remix) 

15. Find Another Woman - Relna 

(DJ Renegade and Corey J's Tunnel Mix) 




Summer Madness 

1999 



Non-Stop Dance Mix 


For Ordering inclination Go To 

www.djrenegade.com 

Or Call 

201 - 313-9536 
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CREATIVE SELLING 


by Bob Popyk 



IF YOUR PHONE ISN'T RINGING, 
PICK IT UP! 



W hen you're trying to fill the holes in your 

calendar, one of the easiest ways is to use the 
telephone. I know what you’re thinking: “Cold¬ 
calling on the phone to get DJ gigs? Yuck!" Rejection! 
Frustration! Most people would rather go for a root canal 
than to solicit people they don't know. Maybe you think it's 
beneath you as a professional. Maybe you think people 
should be calling you. 

None of us want to be in the same category as those 
telemarketers. They call during dinner to get you to change 
your long distance service, or to congratulate you on your 
pre-approved status for a credit card for which you haven't 
applied. But hang on. It doesn’t have to be that way. Using 
the phone to find decent-paying gigs can be a good way to 
keep your calendar filled. It works if you do it right. If it 
doesn't work, you're doing it wrong. 

THE RIGHT WAY 

Pirst of all, unless the wedding party, entertainment buyer, 
corporate executive, or check-writer knows of you or has 
heard about you, it's going to be very difficult to get a 
booking over the phone. It's also going to be very hard to get 
them to sign a contract on the phone. No one has invented 
a device yet where a pen can come through the phone to 
sign a contract. So the best you can hope for is to introduce 
yourself to the person and create some rapport. You can 
then send a promotional kit or arrange to meet in person. 

Think of calling on the phone for bookings the same way 
a cruise ship docks. Have you ever watched a big ship tie up? 
When it nestles up to the dock, a huge rope isn't flung 
overboard. A deck hand throws out something that looks 
like a tennis ball, which is connected to heavy-duty fishing 
iine. I hat line is connected to heavier rope, which is then 
connected to a line used to tie up the ship, If you tossed the 
heavy rope overboard first, you'd either miss the dock or kill 
somebody. 
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It's the same thing with dialing for dollars. You don't spill 
everything you have all at once. Your sole purpose is to 
determine if there is any opportunity for you to take the 
contact to the next level. If you call someone from an 
engagement notice in the paper and find out that they have 
a relative who DJs and will do the gig for next to nothing, 
you've just saved yourself the trouble of taking it any 
further. 

If they are considering a DJ, have the budget, and you can 
convince them that you are terrific and worth considering, 
then you have a good shot at booking the gig. To do this 
effectively, you might have to take your phone personality 
skills up a notch, and hone your sales savvy. 

THREE MINUTE RULE 

Your objective is to create an interest in you and your 
company in less than three minutes. Find out who you're 
speaking to (if you don't already know), let them know who 
you are, find out if they will need a DJ in the future, and get 
them to like you—all over the phone. 

Don't go overboard with details. If you've worked the best 
spots in town, and just did a party for the mayor, slip that 
in. If your resume is a bit sparse and only includes the 
occasional wedding at the VFW hall, don't bring it up, Let 
the client make the decision on how qualified you arc after 
they meet you in person. 

REELING 'EM IN 

One great way to get leads is to get to know your current 
clients better. If they feel comfortable with you, they will be 
more apt to mention which of their friends will need a DJ 
and they’ll probably name names. Then you can call those 
leads and say your client suggested you call. Don't go behind 
your client's back though, that is if you want to keep that 
person as a client. 

If the prospect asks where they could come audition you 
and your calendar is virtually clean, don't let on that you 
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have nothing booked. Tell them you have some private gigs 
(which could be practicing your craft in your living room) or 
out-of-town dates (like taking your kids to Disneyland). You 
can side step the question by telling them you need to check 
with your clients to see if they would approve of a prospect 
stopping by at their event. Make it sound like you're busy, 
but don't make something up if you can't back it up. You 
want to appear to be working. You don’t want to sound like 
you're calling with a tin cup in your hand. 

FOLLOW-UP 

If your prospect is interested in your services and wants 
more information, ask permission to follow up after they 
receive it. Try to set a specific date for calling back. Then, 
when you call, you can start the conversation with, "You 
asked me to call back today." That makes it sound like the 
call was their idea. 

When you cold-call, do so with the purpose of building 
up your database for gigs. The more viable names and phone 
numbers with pertinent information you have on your 
database, the more work you'll get. Keep in touch with these 
people. Find out who else they know who might be inter¬ 
ested in booking you. Keep the calls friendly, short, and to 
the point. 

Chances are, you won't get a sale with the first call. You 


Make it sound like you're busy, but don't 
make something up if you can't back it up. 
You want to appear to be working. You 
don't want to sound like you're calling 
with a tin cup in your hand. 

will probably have to work it In keeping in touch with your 
leads. As long as you think a lead is good, keep it on your 
mailing list. Let these prospects know where you are playing 
and send them up-to-date promotional material. 

Whatever you do, don't get discouraged. Cold-call selling 
is a game of percentages. The more calls you make, the 
greater your chances are of getting more work. Make enough 
calls, and stay on top of the follow-up and you could very 
easily see your calendar filled to capacity. . 

Bob Popyk is publisher of "Creative Selling ," a monthly newsletter, 
and author of "Increase Your Mobile DJ Business by 30 %.,, Starting 
Next Week." To receive a sample issue of the newsletter or to order his 
book, call (800) 724-9700. 
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P.S.W.C.D.T. 


by Jay Maxwell 



STAY UP TO SPEED ON THE LATEST 
MUSIC AND TEST YOUR NERVES AT 
THE SAME TIME. 


M y favorite type of event to DJ is weddings. 

Everyone is in a good mood. They want to have 
fun, and two hundred people are not screaming at 
the same time for you to play their song next. 

I he best part about a wedding is there are only two 
people whom you must please—the bride and groom. 
Unfortunately, most weddings take place on Saturday, 
leaving six days open every week for us to find other 
opportunities to ply our trade, 

Say hello to the lucrative field of Friday night middle 
school parties. Not only is it a time to experiment with the 
latest tunes and have a blast with lights and fog, it's also a 
time to test your nerves, as three hundred screaming kids ask 
why you haven't played their song yet. 

GET STARTED 

To get your foot in the door, first contact the school by 
phone and ask who is in charge of the dances. A school may 
actually have several different groups in charge of different 
dances. Next, call the contact people and briefly explain that 
you want to send them some additional information about 
your services and would like to become their DJ service. Tell 
them you love working vvith seven hundred paying custom¬ 
ers all at once and that you will not knowingly play any 
songs with questionable or suggestive lyrics or content. 

Find out how often they have dances and work out a 
multi-event discount for them, based on the number of 
events in the school year. If you are currently performing at 
school-age birthday parties, ask the parents where their kids 
go to school and how many dances they have. (Be sure to 
explain to the parents that you are interested in DJing the 
school dances, so they don't think you're planning some¬ 
thing illegal or immoral!) 

Believe it or not, school parties can become your bread 
and butter. While the wedding market in general can keep 
you extremely busy, you must constantly work at obtaining 
every individual gig. The school market, on the other hand, 
can net you up to 10 dances per school, per year. Securing a 
couple of schools in your area can yield a big pay off for 
your company. 


HIP HITS at the HIGH SCHOOL 

SONG TITLE 

ARTIST 

1. Gettin' jiggy Wit It 

Will Smith 

2. Electric Slide 

Marcia Griffiths 

3. C'mon 'N Ride It (The Train) 

Quad City Dj's 

4 . Y.M.C.A. 

Village People 

5. Livin' La Vida Loca 

Ricky Martin 

6. Baby One More Time 

Britany Spears 

7. Miami 

Will Smith 

8, Everybody (Backstreet's Back) 

Backstreet Boys 

9. No Scrubs 

TLC 

10. jump Around 

House Of Pain 

11. Raise The Roof 

Luke 

12. (God Must Have Spent) A Little More Time On You 'N Sync 

1 3. Chicken Dance 

Emeralds 

14. Jump jive An' Wail 

Brian Setzer 

15.1 Want It That Way 

Backstreet Boys 

16, All Star 

Smash Mouth 

1 7. C'est La Vie 

B*Witched 

18. Wild Wild West 

Will Smith 

19. Barbie Girl 

Aqua 

20. Tearin' Up My Heart 

'N Sync 

21.Wannabe 

Spice Girls 

22. Cotton Eye |oe 

Rednex 

23. All Star 

Smash Mouth 

24.1 Want You Back 

'N Sync 

25. My Heart Will Go On 

Celine Dion 

26. Sometimes 

Britany Spears 

27. All My Life 

K-Ci & JoJo 

28. One Week 

Bare Naked Ladies 

29. I'm Your Angel 

R. Kelly & Celine Dion 

30. Believe 

Cher 
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MAKE IT LOUD 

Most school events are held in a large facility like the cafeteria or the gym. 
Either location will require an adequate sound system. Power is the keyword 
when it comes to sound. You need the power to make it loud. If you are 
using the same speaker and amp system that you use for small events, you 
won't be heard over the roar of 500 eighth graders. Other extras you should 
have include a subwoofer, a lightshow, and a fog machine. Trust me, to do a 
school dance effectively you need flashing lights (the more the better) and 
plenty of fog. 

If you are a multi-system company and employ several DJs, you will want 
to send your most energetic jocks to the event. Energetic is definitely the 
keyword when it conies to the requisite personality. In fact, with 600 
students wanting to know what song is coming up next, you'll need two 
people working the show. One person to perform and the other to take 
requests, help find the song, and control the lightshow. This requires more 
energy than any one person can muster, regardless of age. 

FRESH AND FUN 

Unlike weddings, where your playlist seldom changes, at school parties you 
may not play the same playlist at two consecutive gigs. It's a good idea to 
subscribe to a music service to help you keep current with what the teens 
are hearing on the radio in all the youth formats. 

Another helpfu hint is to peruse the charts in music magazines, such as 
Billboard If it's new music you are not familiar with, it's a good idea to 
preview the songs and their lyrics before the event. Just because a song is on 
the charts doesn't mean that you should play it. 

If you are playing for middle schools, the kids range from 12- to 15-years- 
of-age and parents and teachers do not want songs with explicit lyrics or 
content played at the dances. From experience, I have found that kids will 
often ask for a song simply because they know it will rouse the chaperons. 
Take and play only the requests that are within appropriate standards. 

While many songs that receive radio play advocate immoral behavior, that 
doesn't justify playing them at a middle school dance. By taking a stand on 
the lyrical content of what you will and will not play, you will receive 
support from the client (PTA presidents, school principals, teachers and 
parents) and in turn receive numerous bookings. 

REQUESTS AND DEDICATIONS 

Even though you should try to play all the requests you can, dedications 
should be avoided for several reasons. Dedications at school dances are 
usually a way to poke fun at someone else's expense (not the person asking 
for the dedication). Also, if you do a dedication for one, they'll all want to 
dedicate a song. And the chances of you getting the names correct with four 
hundred screaming dancers all in one gym is near impossible. 

Once you start doing school dances, the opportunities will multiply with 
other events. You can almost be guaranteed to do the spring formal or 
prom, and any end-of-the-school-year dances. You will also pick up several 
birthday parties and bar/bat mitzvahs as a result of doing school functions. 

School dances are a lot of fun both for the DJ and the hundreds of 
partygoers. The keyword is preparation. Make sure you have ample sound 
and an up-to-date music library, including music from this list of songs 
(compiled by Alex Marc, one of my DJs who is very popular with this age 
group), which includes both current tunes and some classics that almost 
always work. 
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the Dancefloor! 


THE HEAT IS ON, LOVE IS 
IN THE AIR, AND IT'S 
TIME TO GET YOUR 
BOOTY DANCING. HERE 
ARE SOME COMPILA¬ 
TIONS TO KEEP THE 
TROPICAL DRINKS 
FLOWING, THE WEDDING 
BELLS RINGING, AND THE 
DANCEFLOORS JUMPING! 



by Fred Sebastian 


Want to bring in 2000 with a bang? The recently released "ENERGY 
2000" is sure to fire up the dancefloors this summer. Along with the acts 
and tracks that are getting much attention, this compilation offers many 
outstanding cuts from lesser known artists that have crossover hit 
potential all over them. With mostly all new tracks, this double ( 1) will 
be a real party pleaser. Featuring a bit of Euro dance, house, and top 40 
dance, it's a great choice. 



El Ritmo (K Brand Radio)... 

H.I.V. (Single / Video). 

I’ve Got To Run (Radio Mix). 

Ich Will Eur Leben Nicht (Radio).. 

The Silence (7* Euro Mix). 

Secret Desire (Vocal Radio). 

Nomansland (David’s Song) (Vocal Radio Cut) 

Home Alone (LP Vers.)..... 

Time Now (Radio Edit).. 

Rich In Paradise (Infinity Radio Mix). 

Once In A Lifetime..... 

Seventeen (Radio 17 Mix).. 

Angels (ATB Radio Mix). 

Would You... (Radio Edit).. 

Dream Or Reality (Radio Mix). 

Sorry (Single Mix)... 

Come Into My World (Single Cut).. 

Jazz Music.... 

How Will I Know (Who You Are)(Radio Vers.) 
My Greatest Love (Radio Mix). 


.MOSQUITO HEADS 

.DOWN LOW 

...Z.E. EXPRESS 

.BASIS 

..MIKE KOGLIN 

.. STEVEN GORE w/ DJ BJORN 

.DJ SAKIN & FRIENDS 

.. R. KELLY w/ KEITH MURRAY 

.WOODY VAN EYDEN 

.COSMO & TOM 

.. WOLFSHEIM 

.MISS DfSTESS X 

..SEQUENTIAL ONE 

.. TOUCH & 60 

.ROBOTNICO 

.. RAPPERS AGAINST RACISM 

.. SYNTHEX 

DE-PHAZZ w/ KARL FRIERSON 

..JESSICA 

.DANIEL AM IN ATI 
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MEGAMIX: 

There Is A Party / Everybody / It’s My Life / Around 


The World (Single Vers.).DJ BOBO 

Born To Be A Dee Jay. 

(Radio DJ’s Mix)..DJ's UNLIMITED 

When You Believe (Gruvhip Radio).DANCETERIA 

Ltebe (Single Cut)...AYLA 

I'm Your Nightmare (Radio Mix).666 

Good Life (Everybody Wants It). 

(Remix ■ Single).EBONY w/ BLACK ATTACK 

Baby (Radio Edit). MANSOUND 

Terminator 2 Theme (Radio Edit).PAFFENDORF 

Pray (Radio Edit).TINA COUSINS 

A Life So Changed (Dance Mix).BLUE NATURE 

Visitors (UFO Mix).DJ GOLDSTAR vs. DAHLE 

Call Me Manana (Heavy Horses Radio).... SCOOTER 

What's Your Number (Radio Edit).. IAN POOLEY 

Jack To The Sound.. 

Of The Underground.HITHOUSE 

Your Own Reality (Hot Radio Mix).FULL HOUSE 

It’s Hurting For The First Time.WOLFSHEIM 

Universe Of Light.. 

(DJ Scott Project Cut).SPELLBOUND 

Heartbeat (Radio Mix).STEPS 

My Name Is Frank... 

(Emmanuel & DJ Pain Single).SWEET DANGER 


Only You (Single).RAPPERS AGAINST RACISM 


Many of the contagious rhythms and 
styles that have driven rap music into 
prominence are featured on the new 
two-CD compilation "BOOTY 
BOUNCE." A great assortment of 
Miami bass, hip-hop, and booty 
anthems of the ’90s, this compilation is 
full of the mainstream "flavas" that 
today's parties can't do without. 

Though the majority of songs are clean, 
this compilation has a parental advi¬ 
sory for explicit lyrics; so l)e sure to 
review it before playing to a younger 
audience. A great collection that will 
make those bootys bounce! 


Put That Thang On The Floor.GET SOME CREW 

Here We Go.PHATDQUG 

Girlz Wit All Da Booty (Booty Mix).MC NAS-D 

Work It Out..MC SHY-D w/ DJ SMURF 

Tha Butterfly.WAY 2 REAL 

Pop That Coochie.2 LIVE CREW 

Girls (Sophisticated Mix).DJ SMURF 

..w/ DJ TAZ. DJ KIZZY ROCK & JUNE DOG 

1,2,3,4.5,6 Bass.BEAT DOMINATOR 

Hear What I Hear... KILO 

Boo-Tee Bounce.H.M.H. 

Da Dip.FREAK NASTY 

Lollipop... MENTALLY DISTURBED 

One Leg Up ..HALF PINT 

Jukie Baby.. DJ NASTY KNOCK 

I Wanna Rock.LUKE 

Gotta Get Mine.MC BREED w/ 2 PAC 


50 different ways to 
play Happy Bi rt fiday! 

Here's a CD every Mobile DJ needs, 
seriously! The Birthday CD offers the 
ever-popular tune "Happy Birthday," 
played 50 different ways. With this CD, 
you can match the style of the birthday 
to the lifestyle of the person being 
honored. Along with blues, swing, jazz, 
rock, country and reggae versions, there 
are several classical renditions for 
highbrows and sophisticates. There's also 
a wide selection of ethnic styles and 
special themes like the '50s, Dixieland, 
outer space and more. 

Many of the pieces cleverly combine 
the "Happy Birthday" melody with other 
famous compositions, such as "Surfin' 
USA," "New York, New York," and 
"Mission Impossible." The Happy 
Birthday CD is masterfully arranged and 
produced to fit well in your program. To 
top it off, all tracks are instrumental, so 
they make perfect background music for 
sing-alongs. 

Next time you have a birthday to 
play, take a copy of The Birthday CD. 
You'll have just the right version(s) to fit 
the mood. 

For complete track listings and to 
preview sound files, visit 
www.TheBirthdayCD.com. The CD can 
be purchased at selected retail outlets or 
through the Web site for $14.95. 



A sampling from The Happy Birthday CD: 

Disco Birthday 

Elegant Birthday 

Gospel Birthday 

Heavenly Birthday 

Patriotic Birthday 

Hawaiian Birthday 

Adventurous Birthday 

Romantic Birthday 

Christmas Birthday 

Salsa Birthday 

Boogie-woogie Birthday 

Techno Birthday 

Melancholy Birthday 

College Birthday 

Ragtime Birthday 

New Year's Birthday 

Chopsticks Birthday 

Gothic Birthday 

And more! 
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It’s My Cadillac (Remix).MC NAS-D w/ DJ FRED 

True To The Game (Radio Version).MC SHY-D 

Ridem Cowboy (Radio Edit).ANOTHER STYLE 

Let Me See Ya Wort It..SPLACK PACK 

Backyard Party (Radio Mix).FLORIDA BOYS 

Girls In Da Buck.MENTALLY DISTURBED 


Geto Booty......EXIT 25 

Coochie Ride. FIERCE 

My Blunt Is On Fire. COOLV. 

Don't Sleep On A Hizzo.POISON CLAN 

Ooh Lawd (Party People).DJ SMURF & P.M.H.I. 

All That (Just A Little Action).H.W.A. 

Scrub Da Ground.SPLACK PACK 

2 Much Booty (In Da Pants)....... SOUNDMASTER T. 

Slip-N-Slide...GET SOME CREW 

Shake A Lil' Somethin’.2 LIVE CREW 

Big Booty Girls.MC SHY-D 

Doo Doo Brown.DJ NASTY KNOCK 

Shake Dance.. DOGS II 

Nasty Dancer.KILO 

Dance Like A Freak (Miami Mix)..BASS TRIBE 

III Na Na (Radio Mix).12 GAUGE 

Freak That Booty.BASS FREAKS 

Gold Diggin' Girls (Remix).MC NAS-D 

...& DJ FREAKY FRED 

Pass It On.3 STEPS FROM NOWHERE 

C Mon Babe ..2 LIVE CREW 


"X-TREMELY FUN SAMBA LATINO, 
Vol. 2," is an outstanding compilation 
of upbeat dance rhythms, Including 
merengue, salsa and Latin house. Get 
ready for an assortment of seamlessly 
mixed (and trackable) gems that will 
serve as an especially excellent summer 
compilation. Compiled in the order of 
a nonstop energy workout, the CDs in 
this scries are subtitled Funky Step, 
Aerobic, Step, Hip-Hop, and Samba 
Latino. All CDs in this series also 
include BPMs. Tills one is sure to be a 
DJ's and dancer's delight. 


Ae - Ah.THE OUTHERE BROTHERS 

Mas Que Nada.RIO SOUND MACHINE 

Mambo Tropical .LOS CHICOS 

Clele.ASHE 

Batida De Coco.E-O-TCHAN 

Round & Round.EMMANUEL 

...w/ LORRAINE LORRAINE 

Latinos.. SOMBRILLA 

Summer Samba. WHIGFIELD 

Gigolo. GIGOLO 

Oye Como Va.TITO PUENTE JR. & LATIN 

RHYTHM.w/ T. PUENTE, INDIA, CALI ALEMAN 

Rio Latino.JORGINO 

Yo Te Siento As!. G.E.M. 

BalleHumedo.. MORENO 

Talk Of The Town.TEQUIERO MAMBO 

Copa De La Vida.ROB BY CARLTON 

Tic Tic Tac.LOS DEL MAR w/ JOSE GARCIA 

Be True... ....SUPAT. 


The recently released "BEST DANCE ' 99 ' 
features many new cuts from today's 
leading headliners and up-and-comers. 
No real underground stuff here. The 
tracks on this two-CD release are main¬ 
stream dance, club, and top 40. 


Turn Around (Chris & James).PHATS & SMALL 

La Musica.RUFF ORIVERZ w/AROLLA 

You Don’t Know Me.ARMAND VAN HELDEN 

....w/DUANE HARDEN 

Colour The World.SASH! 

Betcha Can t Wait (Sunship Remix).E-17 

Give A Little Love.THE INVISIBLE MAN 

Push Upstairs.UNDERWORLD 

(You Got Me) Burnin’ Up.CEVIN FISHER 

..w/ LOLEATTA HOLLOWAY 

Can't Get Enough. SOULSEARCHER 

Tonight... SUPERCAR 

Everybody Get Up..CAPRICCIQ 

Gotta Have Hope.BLACKOUT 

Praise You.FATBOY SUM 

Sing It Back (Tee's Freeze Mix).MOLOKO 

Given Up..MIRRORBALL 

What U Do.COLOURS 

...w/ STEPHEN EMANUEL & ESKA 

Dreaming..RUFF DRIVERZ w / ARROLA 

We Are Love.DJ ERIC 

Needin' U.. DAVID MORALES w/THE FACE 

Gym & Tonic.SPACEDUST 

Better Best Forgotten.STEPS 

Jump.BUS STOP 

You Should Be.BLOCKSTER 

Up And Oown..VENGABOYS 

Killin’Time...TINA COUSINS 

Good Rhymes (Biockster Delight).DA CLICK 

Funk On Ah Roll (Ruff Driverz).JAMES BROWN 

Universal Nation. PUSH 

Fools Gold.. STONE ROSES 

Greece 2000.THREE DRIVES ON A VINYL 

Playing With Knives.BIZARRE INC. 

Up To Tha Wildstyle PORN KINGS vs. DJ SUPREME 

Good Life (Buena Vida)..INNER CITY 

When I Grow Up.GARBAGE 

Hard Knock Life.JAY-Z 

The Silence.....MIKE KOGLIN 

I Want Your Love .. ROGER SANCHEZ w/ TWILIGHT 

Encore Une Fois.SASH! 

Bad Girls..JULIET ROBERTS 

As Long As He Needs Me. 

(Boy George Edit).BARBARA WINDSOR 


l opping the list of excellent summer 
compilations is "TROPICAL HEAT." An 
outstanding assortment of popular 
summer grooves, this two-CD set will 
keep the pina colada’s flowing. It's 
variety of pop, reggae, and oldies hits. 
Tracks are: 

The Tide Is High.BLONDIE 

Summertime.DJ JAZZY JEFF & FRESH PRINCE 


Electric Avenue.. 

.EDDY GRANT 

Sweat (A La La LaLa Long) 

.INNER CIRCLE 

Knockin’ On Heaven's Door 

.ERIC CUPTON 

Rhythm Of The Night. 


Cruel Summer.. 

.BANANARAMA 

Black Magic Woman.. 

.SANTANA 

1 Can See Clearly Now. 

.JOHNNY NASH 

Down Under. 

.MEN AT WORK 

Low Rider. 

.WAR 

Ghost Town. 

.THE SPECIALS 

Slow & Sexy. 

.SHABBA RANKS 

Lean On Me. 

.CLUB NOUVEAU 

Break My Stride. 

.MATHEW WILDER 

Coconut. 

. NILSSON 

Don’t Worry, Be Happy. 

.BOBBY McFERRIN 

Hot Hot Hot. 

... BUSTER POINDEXTER 

All Night Long. 

.LIONEL RICHIE 

Close To You.. 

.....MAXI PRIEST 

Caribbean Queen. 

.BILLY OCEAN 

Breakout. 

.SWING OUT SISTER 

Tomorrow People. 

.ZIGGY MARLEY 

1 Go To Rio. 

.PABLO CRUISE 

One Step Beyond. 

..MADNESS 

Now That We Found Love 

.THIRD WORLD 

Funky Kingston. 

TOOTS & THE MAYTALS 

Every Kinda People. 

.ROBERT PALMER 

Israelites. 

.DESMOND DEKKER 

Montego Bay. 

.BOBBY BLOOM 

Many Rivers To Cross. 

..JIMMY CUFF 

Shake You Down. 

.GREGORY ABBOTT 

All You Zombies. 

.THE HOOTERS 

Electric Boogie. 

.MARCIA GRIFFITHS 

Kokomo (from ’Cocktail ) . 

.THE BEACH BOYS 


The concept of modernizing classic hits 
has been taken a step further on the 
new compilation "DISCO HOUSE." 
Today's biggest names and acts on the 
international dance and club scene are 
here doing their renditions of disco 
favorites. The sound is fresh house and 
mainstream dance, and the hook is the 
classics (sampled throughout). The two 
CDs in this release are mixed for 
continuous play or can be individually 
tracked. What's old is new on this great 
trip back from the past. Tracks are: 

You Should Be... (Biockster Club Mix)., BLOCKSTER 

Can t Get Enough (Vocal Club).SOULSEARCHER 

You Don’t Know Me.ARMAND VAN HELDEN 

...w/ DUANE HARDEN 

Given Up (Higster Mix).MIRRORBALL 

Burning (Biockster Edit) ..BABY BUMPS 

Freak It (Original Mix)..STUDIO 45 

Feel It (Dirty Rotten Scoundrels.. 

Voyeurism Vocal Remix). THE TAMPERER w/ MAYA 

Give Me Rhythm ..... 

(Full Intention Radio Mix).BUCK CONNECTION 

Rhythm Of The Night..... 

(Mediterranean T Edit)..POWERHOUSE 
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Gel Up Stand Up.PHUNKY PHANTOM 

Move On Up...... 

(Lisa Marie Experience Radio Edit).TRICKSTER 

Disco Cop (Original Climax Edit).BLUE ADONIS 

Disco's Revenge...... 

(Mole HoleDirty Mix - Radio Edit).GUSTO 

t Want Your Love (Roger's Classic Radio Edit). 

.. ROGER SANCHEZ w/ TWILIGHT 


Everyone's A Winner... 

(Spacedust Mix)... ELECTROTHEQUE 

Tonite.SUPERCAR 

Lady Marmalade.. 

(Mark’s Miami Madness Mix)..ALL SAINTS 

New Kind Of Medicine.. 

(Morales Club Mix)..ULTRA NATE 

And I’m Telling You I'm Not Going.DONNA GILES 

The Boss (Kenlou Radio Mix).THE BRAXTONS 

Da Force (Da Original Radio Edit). BEOLUM 

Bad Girls.JULIET ROBERTS 

Deep Menace..... 

(Joey Negro's Sitone Radio Edit).D’MENACE 

Superstar.NOVY vs. ENIAC 

Shame (Full On Vocal Radio Mix)... RUFF DRIVERS 
I Believe In Miracles...... 


(Lisa Marie Experience Radio Edit).HI RISE 

Shake Your Body (Down To The Ground) (Hustler's 

Convention Radio Mix).FULL INTENTION 

Needin’ U.DAVID MORALES w/THE FACE 

If You Could Read My Mind.... 


(Original Club Mix)...STARS ON 54 

Saturday (Full Intention Club Mix).EAST 57TH 

.... STREET w/ DONNA ALLEN 

You Make Me Feel (Mighty Real) (Don Carlos Club 

Mix-Radio Edit).BYRON STINGILY 

Good Rhymes (Blockster Delight Mix).DA CLICK 

Keep On Jumpin’..TODD TERRY 

.w i MARTHA WASH & JOCELYN BROWN 

Ain't No Mountain High Enough .. JOCELYN BROWN 

Car Wash.’98 ROSE RQYCE W/ GWEN DICKEY 

Disco Dancing (Original Club Divine).PLASTIKA 


Muscles.CLUB 69 

Ride On Time (Massive Mix)...BLACK BOX 


It's Raining Men...The Sequel (Eric Kupper Mix-Radio 

Edit).MARTHA WASH w/ RUPAUL 

You Got The Love.. THE SOURCE w/ CANDI STATON 

Ti >ere's no style of music quite like the 
classic 1960's sound. T he unique two- 
CD compilation "60's SUMMER MIX, 
Vol. 2" is a very cool batch of all-time 
favorites from that era. Like the first 
volume of this series, it is mixed for 
continuous play. Though not beat 
mixed to today's standards, it has 
minimal gaps between songs for a 
constant flow and easy tracking. The 44 
tracks are: 


I’m A Believer. 

It’s Not Unusual. 

f Got You (I Feel Good). 

The Locomotion. 

Think 

ai Mill a * 4 * w -I ■- * 1 « -I a- a> ■ * a a * » a * a v -i ■ 


.THE MONKEES 

.TOM JONES 

.JAMES BROWN 

.LITTLE EVA 

ARETHA FRANKLIN 


Everybody Needs Somebody To Love. 

.SOLOMON BURKE 


These Boots Are Made For Walking. 

.NANCY SINATRA 

The More I See You.CHRIS MONTEZ 

Guaglione..PEREZ PRADO 

Needles And Pins... THE SEARCHERS 


Waterloo Sunset,.THE KINKS 

5-4-3-2-1.MANFRED MANN 

All Or Nothing...THE SMALL FACES 

Something Stupid.NANCY & FRANK SINATRA 

The First Cut Is The Deepest.PP ARNOLD 

Monday Monday.THE MAMAS & THE PAPAS 

Turn Turn Turn.BYRDS 

For What It’s Worth.. BUFFALO SPRINGFIELD 


Aquarius / Let The Sun Shine In . FIFTH DIMENSION 

Can't Take My Eyes Off You.ANDY WILLIAMS 

Bullitt...... LALO SCHIFRIN 

Mas Que Nada.SOUNDS ORCHESTRAL 

Surfin USA.THE BEACH BOYS 


Oh Pretty Woman.ROY OR BISON 

f Only Wanna Be With You.DUSTY SPRINGFIELD 

All Day & AH Of The Night.THE KINKS 

Puppet On A String...SANDIE SHAW 
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Move On Up.CURTIS MAYFIELD 

In The Summertime..MUNGO JERRY 

In The Midnight Hour.WILSON PICKETT 


{Your Love Keeps Lifting Me). 


Higher And Higher..JACKIE WILSON 

Soul Finger.THEBAR-KAYS 

Funky Nassau.THE BEGINNING OF THE END 

Twist & Shout...ISLEY BROTHERS 

1 -2-3. RAMSEY LEWIS 

What'd I Say.RAY CHARLES 


You Can Get It If You Really Want. 

.DESMOND DEKKER 

Shapes 01 Things... THE YARDBIRDS 

Born To Be Wild.STEPPENWOLF 

I Got You Babe.SONNY & CHER 

It’s My Party..LESLEY GORE 

As Tears Go By.MARIANNE FAITHFUL 

Dream A Little Dream Of Me.MAMA CASS 

What A Wonderful World.LOUIS ARMSTRONG 


Ihe long-time favorite and frequently 
requested song at weddings, "1 Love 
You" by Climax Blues Band, has been 
out of print for years. Now it is avail¬ 
able, along with a collection of other 
hit love songs, on the CD "LOVE 
ROCKS" — a must-have for Mobile DJs. 
Track listings are: 


I Love You.CLIMAX BLUES BAND 

I Believe In Love... KENNY LOGGINS 

Sentimental Lady...BOB WELCH 

Hearts...MARTY BALIN 

Longer...DAN FOGELBERG 

We’re All Alone...RITA COOLIDGE 

Will You Still Love Me T omorrow.DAVE MASON 


Real Love.DOOBIE BROTHERS 

Keep On Loving You.REO SPEEDWAGQN 

Rosanna... TOTO 

Personally.KARLA BQNOFF 

I’m Happy That Love Has Found You .. JIMMY HALL 

Lotta Love.NICOLETTE LARSON 

Think I'm In Love.EDDIE MONEY 


Here we have two collections that are 
sure to meet all your wedding song 
request needs. The first, "ALL TIME 
GREATEST LOVE SONGS, Vol. 2," is 
two CDs loaded with classic and 
timeless hits from the '60s to the '90s. 
Then comes the recently released two- 
CD compilation simply titled "LOVE 
SONGS," which includes mostly '90s 
and current hits. Both compilations 
have great assortments of popular 
ballads and upbeat tracks. 


"ALL TIME GREATEST LOVE SONGS, VoL 2" 

Love Is All Around.WET WET WET 

Because You Loved Me.CELINE DION 


7 Seconds.. YOUSSOU N’DOUR w/ NENEH CHERRY 


Say What You Want.. 

Forever Love. 

All I Think About Is You.... 
I Only Have Eyes For You.. 

Anything. 

Everytime I Close My Eyes 
Don’t Know Much. 


Words.. 

Anything For You. 

Lady In Red.. 


..TEXAS 

.GARY BARLOW 

.NILSSON 

.ART GARFUNKEL 

. 3T 

..BABYFACE 

.LINDA RONSTADT 

.w/ AARON NEVILLE 

...BOYZONE 

.GLORIA ESTEFAN 

.CHRIS DE BURGH 


If You Ever.EAST 17 w/GABRIELLE 

Quit Playing Games...... 

(With My Heart).BACKSTREET BOYS 

Always And Forever..LUTHER VANDROSS 

The Perfect Year.DINA CARROLL 

Endless Love.DIANA ROSS & LIONEL RICHIE 

I Still Haven't Found What I’m Looking For.. 

....THE CHIMES 

I Believe I Can Fly..R. KELLY 

Will You Be There..MICHAEL JACKSON 

The One.ELTON JOHN 

All Cried Out.. ALISON MOYET 

Remembering The First Time.SIMPLY RED 

Together We Are Beautiful.FERN KINNEY 

The Greatest Love Of All.GEORGE BENSON 

Forever Autumn.JUSTIN HAYWARD 

What Becomes Of The Broken Hearted.. 

.ROBSON & JEROME 

You’ve Lost That Loving Feeling. 

.THE RIGHTEOUS BROTHERS 

I’m Notln Love.....10CC 

Beautiful Goodbye..AMANDA MARSHALL 

She's Always A Woman.BILLY JOEL 

If Not For You.BOB DYLAN 

Don’t Dream It's Over.CROWDED HOUSE 

If You Know What I Mean..NEIL DIAMOND 

Glory Of Love.PETER CETERA 

Tonight (Live).GEORGE MICHAEL 

"LOVE SONGS" 

Believe......CHER 

Heartbeat. STEPS 

End Of The Line.HONEYZ 

War Of Nerves..ALL SAINTS 

Each Time. E-17 

Little Bit Of Lovin’.KELE LE ROC 

Freak Me.ANOTHER LEVEL 

Until The Time Is Through. FIVE 

All I Have To Give.BACKSTREET BOYS 

Turn Back Time. AQUA 

You’ve Got A Friend..BRAND NEW HEAVIES 

You Might Need Somebody.. SHOLA AMA 

All My Life...K-CI & JO JO 

Feel So High.DES’REE 

Where Is The Love MICA PARIS & WILL DOWNING 

Tonight’s The Night (Gonna Be Alright). 

.ROD STEWART 

Truly..LIONEL RICHIE 


Until You Come Back To Me. 

(That’s What I’m Gonna Do).ARETHA FRANKLIN 

One Day I’ll Fly Away.RANDY CRAWFORD 

In Your Eyes.GEORGE BENSON 

No Matter What..BOYZONE 

What Can I Do.THE CORRS 

Big Big World.EMELIA 

High .. LIGHTHOUSE FAMILY 

Say You Love Me ..SIMPLY RED 

Crush. JENNIFER PAIGE 

Something About The Way You Look Tonight. 

...ELTON JOHN 

You’re Still The One.SHANIA TWAIN 

How Do I Live .. LEANNE RIMES 

Kiss The Rain.BILLIE MYERS 

How Deep Is Your Love.. TAKE THAT 
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39 Au. Time Lovi Classics 



Cher • The Cores • Emilia • Bovzone * Steps ■ Hon Era * All Saints 
’ * i her Level » Simpi.y Red • Elton John • Sinead O’Connor 


MA'AM" by Red Neckerson and the 4 
Skins is a new adult novelty CD that is 
sure to bring a smile to its listeners. It 
mav well turn out to be one of those 
gems that all DJs will want Put to¬ 
gether with top veteran Nashville 
musicians, it has received high ratings 
from leading country dance pro's. If 
you liked the "Copulation Compila¬ 
tion," then you should check this out. 
But be aware, this CD comes with the 
warning; "If it offends you in any way, 
tough Tracks are: 

Road Hog / Here After / What's Wrong 
Excuse Me Ma'am / Ugly Early 
Red Headed Stranger/ I Can't Stand You Anymore 
Your Picture’s In My Wallet / Eatin’ Ain't Cheatin' 
The Rodeo Song 


You Do Something To Me...PAUL WELLER 

Strange Currencies.REM 

111 Stand By You.PRETENDERS 

Even After All..FINLEY QUAYE 

Have I Told You Lately.ROD STEWART 

l Don't Want To Talk About It. 

......EVERYTHING BUT THE GIRL 

She’S Gone.HALL & OATES 


Nothing Compares 2 U.SINEAD O’CONNOR 

Novelty and adult-oriented, comedic 
songs like the 1-95 Song, and the Rodeo 
Song are among the most treasured and 
unique songs in many a DJs collection. 
The new compilation "X CUSE ME 



Fred Sebastian is music buyer for A.V.C. 
Sebastian, music distributor specialists in CD 
compilations for D/s. For info and availability 
ott titles in this column, please call (973) 
731-S290. 
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Icebreakers - a must-have 

interactive book written by John Rozz 
that includes: (3ames, Skits, Specialty 
Games, S/FX, Quizzes. Over 70 activities. 
Direct vendor phone numbers are 
included. $24.95 


Human Puzzle - This game sold 

out in two hours at the Cleveland Mobile Seat 
Show! Comes with special directions. Six for 
$29.95 ({■ L \ 

i 1 

Balloon Jump Suits - The original am 



uits you’ll ever need for the "Parade of 
” and “Jolly Santa.” $29,95 ea. > 
Popper -For Walloon Jump suits. $19.95 


many 


Limbo ^*ole - 

colors. $14.95 


Millennium Rockets - Be the 

in your area to use these as shooce 
decor at your event, imported from M 
Small $9.95 / Large $3 






i 



Rainbow Catcher - Catch th 

painted barrel on a stick and be a ' 

Special directions included. Th 

Dance C ontest Winner Plaques - 

Award your dance contest winners in style! The 
awards look like carved ice with four dancers and 
an inset gold-colored plate that states, “You’re 
A Winner!" $9.95 each 

The Horn Game - Directfrom Mexico. 

This terrific new game is so fun and easy to learn 
— but too hard to describe! Call for more details! 


Call Torlav! 203 • 265 • 0706 


Request a John Rozz Private Seminar Brochure - FREE! 

30 N. Plains Industrial Road Suite E • Wallingford, CT 06402 
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Join the first ever 
Buyer’s Club for 
Entertainers and 

receive exclusive 
manufacturer rebates, 
dealer discounts, 
free trial products, J 
reduced prices on m 
services and the 


bership 


David Stokes ^ 


Discounts on all Your Music 
Manufacturer and Dealer R& 
Exctusrye^OffefSy andfcree'Hi 
Trade 5how and Event Disco 
Discounts on Novelties and 


UMiTED tj 

'7 7 y 


tOO% risk free 30 day money back guarantee * 

'After reviewing the Buyer's Club arid the available benefits, if you believe you will not save more than the $49.95 
membership fee; simply return your membershi^fora futt/ehmd (prorated fo^any coupons or benefits used). 


Put the Power 
of Membership 
to work for 

* | "V Hk m, 

l YOU Today/ 


184 HempstEc 
y West Hempstead, 
[516] 489-6514 • Fax: [516] ! 

membership @djbuyerscl 


i Avenue 
NY 11552 
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Remix Review 


r 



I f you've spent any time at all on the club 
scene, you already know about remixes 
and their purpose. But if you are new to 
club play, you might find yourself wonder¬ 
ing what, exactly, is a remix? 

Simply stated, a remix is a song that has 
been re-edited from the original song. The 
term "DJ friendly" is often used as an 
alternate term. The companies that 
produce remixes are very good at what 
they do. Most remixes of a song improve 
over the original by pumping up the bass, 
bass drum, and other musical elements 
that are missing from the original. Many 
radio shows use these remixed songs on 
their syndicated dance and music shows. 
One misconception about remixes is that 
they are a number of songs mixed to¬ 
gether like a medley. Each song is indi¬ 
vidual, and has a distinct beginning and 
end (except where noted). 

Why is this done? 

Remixes are created to extend the original 
song and to make it more danceable. By 
adding an 8-,16-, 24- or 32-beat intro- 
middle-outro (usually noted on the CD 
cover), you can seamlessly beat mix from 
one song to another before the vocals start 
on the next song. A remix also changes the 
sound quality of the song. It sounds 
"louder" because of the sound editing it 
receives during mix down. If you play a 
radio edit and a remix back to back, you'll 
be amazed at how clean and full a remix 
sounds. A song is also remixed to give it 
new life or to make it a novelty. Recently, 

Offspring's "Pretty Fly For A White Guy" 

By Dave Kreinek wa5 m j X ed with War's "Lowrider." This 

remix gave the song a new life on radio 


Here's a sampling of the latest from the remixers; 

Hoi Tracks #18.2 
SOS by La Bouche 
1 32.9 BPM / 6:32 (RCA Records) 

Digital mix by: Steven Tucker 

Mixes used: Extended Club, Doug Laurent 

This latest from La Bouche is an energy packed floor filler, with 

tons of Euro energy. Clean edits and a clutter-free production 

keep the mix fresh. 

UH LA LA LA by Alexia 

130.2 BPM / 6:29 (Epic Records) 

Digital mix by: Steven Tucker 
Mixes used: Almighty's Mighty 

This cut from last spring has been re-released. Another Euro 
pumper, with clean edits and a great late-night leel for all those 
midnight punters. 

Ooh Baby, ; Baby by Jana 
127,0 BPM / 6:52 (Curb Records) 

Digital mix by: Ron Hester 
Mixes used: New Frontier 

Very basic dance song with strong retro/disco sound. Good 
production, but riot a big hit on radio. 

All 'Bout The Money by Meja 
125.0 BPM / 6:46 (Columbia Records) 

Digital mix by: Chris Racine 

Mixes used: Pierre J's extended version 

Good use of Divine Sounds ''What People Do For Money" 

sampled in the intro and peppered throughout the record. Chris 

does a fine job keeping it together This remix blows away the 

original radio edit (102 BPM) that came out last February. This is 

one of the best songs on the set, 

Pray by Tina Cousins 

134.1 BPM / 6:51 (live Records) 

Digital mix by: Dave Matthias 
Mixes used: WJ.P, In The Church 

Dave does a great job with this one from NRC singer Tina 
Cousins. A great production with a memorable hook. Great for 
late night programming. 

Lef it Rain by Soul Solution 

130.3 BPM / 6:42 (Jellybean Records) 

Digital mix by: Stephen L« Freeman 
Mixes used: Main 

Gospel style female vocals over a strong dance beat, Super dean 
production and retro sounding string arrangements. 

Visine by PJ Olsson 

129.1 BPM j 6:36 (Columbia Records) 

Remix produced by: Jason Randolph 

Mixes used: Exclusive Original Hot Tracks Production. 

Lots of empty spaces in this remix, with a droning synthesizer 
note and a repetitive chanting vocal. 

Stranded by Lutricia McNeal 
126.0 BPM / 6:24 (Epic Records) 

Digital mix by: Robert Farrell 
Mixes used: C&R NYC 

Clean remix on this good club record that is playing on 
everything. 

Boy You Knock Me Out by Tatyana Ali 

124.2 BPM / 6:45 (MJJ Records) 

Digital mix by: Dave Matthias 
Mixes used: Maurice's Xclusive Club 

Killer job by Dave on this up-tempo remix. Originally a 92 BPM 
radio edit, it's great as an up-tempo houser, Lots of Will Smith 
makes the song fun, Bass line from "Ain't No Stoppin' Us Now" 
is used tastefully. Definitely the best cut on the set. 

Street Tracks #38 

Girlfriend / Boyfriend by Blackstreet / Janet Jackson 
102.7 BPM / 4:56 (Interscope Records) 

Mix by: Scott Mocha 
Mixes used: Album 

The intro is extended and smoothed out, making it easier to 
beat match. The extra high hats that were added are good to 
give it an easier feel on the floor. 
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The ease of use of remixes for 
beat mixing and keeping the 
dancefloor packed is invaluable 
in a dub setting. 

stations and made it a better club song, which kept the 
song around for another 1 -2 months. 

HOW IS THIS DONE? 

Each company picks the most popular radio and club 
songs available. Then they get permission from the record 
companies to do the remix. Then a person (remixer) is 
assigned a song and given direction on how to approach 
it. Some remix companies use a different remixer for each 
song, so you get a lot of variety of textures on each issue, 
not a sound-alike remix on every song. They are then 
remixed, produced, assembled, and distributed. 

APPLICATION 

All D)s, whether mobile or club, can benefit by using 
remixes in their playlist. These extended dance mixes are 


very valuable for school dances and teen parties. For a 
younger-aged event (13-25), they are much better than 
playing short, thin-sounding radio edits. Since many of 
these remixes end up on the radio, you will be getting 
requests for the "dance mix" of a song. From a marketing 
aspect, having music that your competitor doesn't makes 
you and your DJs more in demand, and can be used in 
your marketing materials as a selling point 

The use of remixes for a club jock is obvious. The ease 
of use of remixes for beat mixing and keeping the 
dancefloor packed is invaluable in a club setting. Using a 
radio edit tn a club really makes it hard to mix, since most 
radio edits either don't have any drum beats for an intro, 
start right on a vocal, or have only four beats before the 
vocals start. And since all good club and mobile jocks 
know that, "you don't mix over vocals," a remix is an 
indispensable tool. Best of all, in a club or on a big sound 
system, remixes sound amazing! 



David Kreincr is the owner of The Source D[ Music Supply, a supplier 
of CDs, remixes, 12' vinyl and specialty music for mobile and 
nightclub DJs nationwide, and is a nightclub consultant. For a free 
catalog, call 800-775-3472, e-mail scmsrecord@aol, or visit at 
www.thesourceformusic.com. 
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From Point 


UAH 


A 






ilDff 





to Point 
Hassle Free 






If getting there (Point A) 
and back (Point B) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Is Cargo .. . every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about 
our Leasing Program. \ 



Call (800) 348-7553 

for a FREE info packet 

Visit our Web Site: WWW.WELL5CARGO.COM 



—- 

HUGH SCOTT .mS". 
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POWER BROWSER 




User Friendly Software 
for DJ 'S/KJ S 


DJ Pro For Windows 95/98/NT 
Simplify your life and take control of your DJ/KJ 
business with this easy-to-use, powerful software!!! 


EVENT CALENDAR 



WHY DJ PRO SOFTWARE? 

Unique Powerful Power 
Browser Features! 

Complete Event Scheduling! 

Powerful Letter and Contract 
Management Features! 


• View clients and their scheduled 
events on one screen 

* Click on event and full event info is 
displayed 

* Manoge clients and prospects 

* Schedule call-backs 

• Easy access to all necessary 
information 

• New Event Calendar 

EVENT SCHEDULING 



* Click on event in Power Browser and 
full event information is displayed 

* Retrieve event location information 
from new location database 

* Assign and check availability of DJs 

* Print, design, and maintain contracts 

* Track payments 

LETTERS 



* Send out standard letters to clients 
with click of o button 

# Customize body of letters and create 
as many new letters as you need 


* Click date on calendar and view events 
scheduled for that date 

* View scheduled call-backs 

* View all events or filter by date range 

* Instantly view complete event 
information by clicking on event 


MEDIA PRO 



* Powerful filtering capability using 
multiple criteria 

* Provide clients with customized song 
selection list 

* Print songs sorted by artist, title, BPM 

* Filter list by genre, era, BPM 

* 'Print CD/Cassette labels 

CONTRACTS 



* New Contract maintenance features 
allow maximum flexibility for custom 
contract language 


New Event Calendar! 


Maintain Your Music List 


Extensive Reporting Capability 


Six Months Free Support 



*Order the - 
D J Pro 
Demo Disc! 


* FREE 4 

Demo Disc! 


Sit ipp i ng/H\ a n dling 
$10 Refundable upon 
ordering DJ Pro! 


REPORTS 


Quki (4* 

fe 1 

£ Itf E Lout 

Hrprirt 

Ciit Unit 

Htrport 


• Event Schedules 

• Referral Reports 

• Lead Generation 

• Accounts Receivable 

• Sales 


• Cash Flow Projections 

* Client Payments 


The DJ Pro Management software Is specifically 
designed for the DJ/KJ business! This new powerful 
software will place all facets of your business in one 
easy to manoge location. No more fumbling with 
figures, papers, lists, notes, and incomplete records. 

Take control of your business now! Let DJ Pro 
manage everything effortlessly and accuratelyt 


7 H23 SING 


1 -800-PRO-SING 

www.proslng.com 










































































































































































































































































[ SING-ALONG ESSENTIALS , 


WHO SAYS KARAOKE ONLY 
WORKS AFTER SUN DO WN? 



by Greg 
Tutwiler 


Karaoke is no 
longer just for 
nightclubs. It has 
become one of the 
fastest growing forms of 
audience participation enter¬ 
tainment. That means it can be profitable for 
you anytime of day! 

With state and local alcoholic beverage 
control (ABC) boards cracking down on 
drinking and driving, bars and nightclubs are 
slowly seeing their numbers decline. What was 
once a seven-night-a-week business is quickly 
being reduced to five, four and, in some 
locations, a weekend-only operation. This is not 
to say that nightlife entertainment is dying out 
but, in many areas, bar owners are forced to 
find ways to trim costs. An "off night" karaoke 
show may be an easy target. 

So how do you avoid finding yourself out on 
the street with a great karaoke show and no 
way to pay the bills? There are many ways to 
run a successful karaoke business without ever 
setting foot in a nightclub. Karaoke is alive and 
kicking in the "day life," with opportunities for 
you to break into the karaoke scene or supple¬ 
ment an already thriving karaoke business. 

NOT "OLD-TIMERS" 

We live in a time when "seasoned" citizens 
make up a larger portion of our society than 
ever before. Many of these folks make the 
conscious choice to move into a retirement 
home or community, t hey are spirited and full 
of life, i lie image of unemotional old folks 
sitting around counting the days is just not 
true. This group of people love to be enter¬ 
tained. t hey love music and they love to 
participate. There is nothing more rewarding 


than seeing the joy on their faces and knowing 
that you helped make their day a little more 
special. 

Retirement homes are great positive environ¬ 
ments to work in. And the gigs are usually very 
short—lasting no more than one or two hours. 
Most often, you will book these gigs for a 
weekday afternoon around lunchtime. What 
else do you have to do then, sleep? 

For these events you'll want to have a good 
selection of big band and older standards like 
Ella Fitzgerald, Frank Sinatra, Dean Martin, 
Doris Day, Billie Holiday, and Andy Williams. 
Yes, these songs do exist on karaoke discs. For 
example, Sound Choice has a nice selection of 
’40s and '50s music. If you are into the singing/ 
entertaining (interactive) aspect of the business, 
you're one step ahead of the rest of us. If you 
can belt out a good Sinatra song or two, you'll 
have the ladies eating out of your hand. 

Maybe there's a singer at one of your regular 
karaoke shows who enjoys performing with 
that style of music. Bring that person along and 
put on a little review-style show. Once you get 
your routine down, these homes and villages 
will have you back time and time again. 

Depending on the number of residents, you 
might wind up with a weekly or bimonthly gig. 
You can easily get $75 to $100 an hour for a 
one- to two-hour show. Not a bad deal for what 
amounts to a long lunch break. 

To get your foot in the door, you may want 
to offer an abbreviated "demo" version free of 
charge to whet their appetite. If you are already 
doing a similar type of event, a nice short video 
works wonders for getting the idea across to 
potential customers. 

Most of these types of places have an 
entertainment director or events manager. 

Make an appointment to sit down with them 
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Depending on the number of residents, you might wind 
up with a weekly or bimonthly gig. You can easily get $75 
to $100 an hour for a one- to two-hour show. Not a bad 
deal for what amounts to a long lunch break. 


and discuss what you can offer. It may take a couple of tries, 
but it is a viable market. Once you get a reputation for 
providing a good quality show, other institutions will be 
calling you. 

THE YOUNGER GENERATION 

Elementary schools and preschools are another viable 
market. For this group, events will most likely take place in 
the afternoon or early evening on a weeknight. Once again, 
the show will never last any longer than one or two hours. 
The attention span of this young audience is very short. 
Obviously, you'll need lots of "kiddy" songs. You will want 
to include some of the popular Disney songs, like those from 
The Lion King. 

To break up the evening, and to keep the kids interested, 
throw in a few games. Magic tricks or a juggling routine, if 
you're talented in those areas, works well. I ittle kids arc very 
uninhibited and they love to sing. They may, however, need 
a little help to get started. Be prepared to sing a few songs or 
bring along a "ringer" singer to help you. (In my opinion, 
females work best with the kids.) It's also a good idea to have 
a few gag prizes to perk the kids' interest. 

Depending on the number of schools and 
retirement facilities in your area, you could 
literally pick up a couple of easy gigs a week, right 
in the middle of the day. 

OTHER OUTLETS 

If you're in a smaller community, check out the r 

local clubs and organizations, like the Boy Scouts 

and Girl Scouts, and service groups such as the 4 

Rotary, Kiwanis, and Lions. Roller rinks and movie 

theaters might be worth a try, too. All of these 

groups have special events throughout the year 

and usually hire entertainment. 

Tie in with a local radio station to organize a fundraiser 
featuring karaoke. Set up in a main area of a local mall. The 
radio station and the mall will promote it heavily, of course. 


You donate your time in exchange for the exposure (a.k.a. 
"free" advertising). Get the mall stores to donate door prizes. 
Encourage the singers to make a donation of $5 or $10 
apiece to sing, and then "thank" each singer with a ticket to 
win a door prize. The more they sing the better chance they 
have to win the door prizes. (Donations must be voluntary. 
You cannot charge someone to sing if there's a prize in¬ 
volved. This would he considered a lottery, which may not 
he legal [in most areas]. Instead, donate all of the proceeds to 
a local charity.) 

If you want to make it more interesting, set up a "gong ’ 
and request a $20 donation for anyone rvho wants to gong a 
singer (for you youngsters, to gong someone is to beat a 
metal plate with a mallet). The singer, of course, gets to keep 
his or her name in the bucket for the door prize. At the end 
of the event, have a random drawing to give away all the 
donated door prizes. You may even want to sweeten the pot 
with a grand prize of $100 cash. 

The key is, you must go to them. Don't wait for your 
phone to ring. Get out in the community and promote 
yourself. Sing on! 


0 

Greg Tutwiler, operator of SingTime Karaoke, has been in the Mobile 
DJ/KI business since 1985. He is the "1998 American Disc Jockey 
Awards KJ Of The Year" and has been featured by * Who's Who in 
Executives and Professionals" V96-‘98) and the "International Who's 
Who of Entrepreneurs 1998." 
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Seminars and Panels 

Hear from top professionals in the field on how to make your 
business grow through these advanced seminar topics! 


Parties and Gear 

Parties each night featuring the HOTTEST new gear! 


Attendance Certificate 

Attendees will receive a certificate signifying their completion of the 

DJ3 '99 Program. I 



Schedule at-a-glance 

Monday, October 18 

7:30 am —1:30 pm Optional DJ3 Golf Open (please ask for details) 

10:00 am—8:00 pm D)3 *99 Chcck-ln and Registration 

1:00 pin—5:30pm Workshops Open 

7:00 pm—12:00 Jin Opening Night Gala * Reception to Remember 

featuring At Ian us Premier Interactive DJ 


Tuesday, October 

8:00 am—5:30 pin 


19 


Questions? 

If you have any questions, please contact DJ3 at (770) 443'1869 
or e-mail DJ3@DJ3.com or FAX to (770) 443-8959. Visit DJ3 on 
the web ar www.dj3.com. 



30 am 
00 pm 
30 pm 


10:00 am—11 
10:00 am—l 1 
10:00 am— 12 
1:00 pm—6:00 pm 
I ;30 pm—5:30 pm 
8:00 pm -12:00 am 
9;30 pm—12:00 am 


DJ3 '99 Check-In and Registration 
Experience DJTV© (limited space available) 
Network Rooms Open 
Seminar Presentations and Demonstrations 
Exhibits open 

Seminar Presentations and Demonstrations 
Bcatmix Atlanta 99 Spin-Off 
Night of Round fables 


Wednesday, October 20 

9:00 an^~4:30 pm _ Exhibits Open 


Cancellations 

If you must cancel your registration, notify DJ3 in writing postmarked 
by September 31. 1999. A S25 administrative fee is deducted on refund 
requests. Refunds cannot be made after September 31, 1999. 


1IH10 mm— 11 Ml am 
10:00 am—12:30 pm 
10:00 jm—3:30 pm 

1:30 pm—5:30 pm 
8:00 pm— 12:00 am 


Experience DJIA O {limited space vailable) 
Seminar Presentations and Demonstrations 
Free Network Rooms Open T- 
Seminar Presentation* and Demonstrations 
DJ3 *99 Post Event Piny 


• [schedule subject to change) 


DJ3 Registration 


Sign up for: 


Date(s) 


Price 


Name 


Address 


□ Full Show Pass: Includes All Activities 18,19 8 20 

□ Exhibits Only: per day 19 & 20 

□ Beatm ix Atlanta '99 Only 19 

G Show Special: FuiiPitss Mid 2 night! hold>Utf 


$99.00* 

$25.00 

$15.00 

$249.00 


Tax Deduction! 

Under Treasury Regulat ion 
hIG25 fees hir education expenses 
(seminar registration tecs, cost ot travel, 
meals, lodging) to increase one's business 
skills are tax deductible. Consult your 
accountant tor details. 


D J3 Atlanta 99 

DJ3 Productions 


(you itre responsible• for applicable taxes and mm-upcharga) 


Phone 

Method ot Payment 


□ Money Order 


□ Check 

□ Visa 

□ MasterCard 


‘After 8/31/99 Registration $149.00 No Room Specials 
•After 10/1/99 Registration $179.00 On-Site Only 


Credit Card # 


Exp. date 


Total: 


Signature 



88 Reece Road 
Dallas, Georgia 30132 
Phone: (770)443-1869 
Fax: (770)443-8959 
Email: DJ3@DJ3.com 


Register On-Line! 

WWW.DJ3.COM 


112 


MOBILE BEAT 






























Ideas are a dime a dozen... 
execution is everything 


Mobile Beat 


nference 


The producers of the Mobile Beat DJ Show & Conferences are always 
searching for new and creative seminar topics that will interest all 
levels of the MOBILE Dj industry. If you are interested, submit a brief 
summary or outline of the topic you feel qualified to handle. The 
most creative, well-thought out seminar ideas submitted may be 
chosen for a future show. For the sake of qualifying the subject matter 
of your choice, assume you are doing the presentation ALONE. While 
this may or may not end up being the case, we tend to favor speakers 
who feel confident enough in a specific field to do this. 

Please note: 

Our speakers, with the exception of special presentations, are volun¬ 
teers. National trade shows are unique opportunities to gain credibility 
amongst peers. That credibility is earned after a successful presentation. 
While experience is important, please place equal, if not more, emphasis 
on your proposal than your experience. 

At the show, handouts are strongly suggested, and selling of one's 
product or service is discouraged. We do not wish to disqualify participa¬ 
tion of those who have vested for-profit interests in the industry, but there 
are proven ways to share your knowledge without a commercial. 

Send all submissions by mail, fax or online (no phone c.iiii pie«c). 
attn: Mike Buonaccorso 

Mobile Beat Magazine E-mail: mikeb<s>mobilebeat.com 

P.O. Box 309 Fax: 716-385-3637 

East Rochester, N.Y. 14445 


Beat DJ Show 
onferences 

Las Vegas 1998 
Las Vegas 1999 



OFF! 

ALL TAPES 


Cleveland 1999 

Haven't been able to get to any of 
the Mobile Beat D] Shows? Or 
maybe you were there but just can't 
remember everything that was 
said? NO WORRYS! 

Now you can get your hands on 
all that valuable information 
dispensed at the seminars... 
on audio tape cassettes! 

Listen to them in the comfort of 
your own house, or at the office. 

Use them as a refresher course, 
or as a training tool for your DJs! 

CONFERENCE AUDIO TAPES - $9.95 each 
(plus $1 s/h per tape in the U.S.) 

Free cassette albums with purchase of 8 or more tapes! 

Send payment to: LAS VEGAS AUDIO TAPING 
P.O. BOX 90164 * HENDERSON, NV 89009-0164 

PHONE ORDERS: 800-566-5575 • FAX ORDERS: 702-565-6265 

he accept dwefe mf mntj triers pjpbfc to tops tafa» Tape. 
fkmtatd VStarixafe 


NOW ONLY 7.46 each! 




Mobile Beat's 

Van &'[ruck issue 

is coming soon! 

MB is looking for the most creative DJ/KJ vehicles. 
The coolest vans and trucks will be featured in the 

Oct/Nov issue. 



Send your dear, dean photos to: 

Mobile Beat 
P.O. Box 309 


. 
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SHOWCASE 

ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just S45 per column inch (call for specs). All ad copy and 
payment-in-full for the October/November ’99 issue #55 must be received by July 23,1999. 
For more information, or to place your ad with Visa or Mastercard, CALL: 716*385-9920, 
fax: 716-385-3637, or e-mail: mobilebeat@aol.com. Ad design available; call for rates. 


DJ GAMES BOOK 

Loaded With Over 90 Games For Djs. 

A MILLION LAUGHS 

Jakes For All Occasions On CD-ROM 
ORDER BOTH FOR JUST $29.95t/h me 

Send cWmo to: Encore Entertainment 
453 Stockton St. E. Windsor, NJ DBS20 


“Mobile DJ Success Tools” 


Your one-stop Pro DJ Help Shop, Featuring; 

Marketing & “Live Operator Assistance 



1-800-DJS-ARE-US 

Call Now for FREE info! 

Call 24 hrs. 
www.1 800djsareus.com 


urn Your Music Into Gold 

with Turning Music Into Gold" - The Marketing Manual For Your DJ 
Service - Only $19.95 plus s/h - Available along with many other 

DJ Books like Spinnin* 2000 online at 
http://malLprDdj.com/djbooks or 800-892-4060 


BROADCASTER (or) 
RECORDING ENGINEER 


Radio/TV/Sports/IMews/DJ/Talk Show 

Music/IVuitimedia/DiaitalA/ideo/Film 

No experience required. 
On-The-Job Training in Major 
Local Recording Studios & 
Radio/TV Stations. 

Part-time, Nights, Weekends 
Call For Free Video Today! 

1 - 800 - 295-4433 

recordingconnection.com 


Karaoke 


Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list, See us on the web 
http://www.karaoke-wholesale.com 

or call 

Karaoke Wholesale 


1 -888-900-DISC 


Fax: 1-602-864-1884 



SOUND SENSATION 


PARTY FAVORS 


We beat any one-dozen price! 
Call for our color catalog 
877-259-3004 
www.sound-sensation.com 


[" WHAT'S SO FUNNY? "[ 

I You are. With pre-recorded stereo (’ 
■ comedy material from Gag >1 
ICentral. Send for FREE demo tape,I. 

| QafOmm l || 

I The FW»LaruJ Mobile DJ'* Private Comedy Service. * 

| PO Box 7795, Long Beach, CA 90807-1925 |, 
e-mail us at: PBREWARDS^ AOL.COM j| 


WANTED 


DJ RECORD COLLECTIONS 

Disco • Rap • Soul 
House • 12" Singles * Albums 

WILL TRAVEL FOR LARGE COLLECTIONS 
Buy • Sell • Trade 
« WANT LISTS ACCEPTED • 


21st Century Music 

1-800-846-9501 


(201) 641 -6610 • fax (201) 641 -9309 
www.21 c e n turymusic. c o m 
e-mail: sales@21centurymusic.com 


The DJ’s Guide to Running Weddings 


^ The complete 

f professional 

guide to 
coordinating 
weddings 
and hosting 
wedding 
receptions. 


VIDEO TRAINING PACKAGE 


THE TOTAL PACKAGE: 

Video, Book & Custom Forms - see +i* 

IF ORDERED SEPARATE!. Y: 

• The Video (60 min) • $69 ($2.60 s/h) 

• The Book (65 pgs) * $19 ($1.50 s/h) 

• Custom Forms (Contracts, protocol 

sheets, questionnaires) - $29 

800-639-8586 / 508-660-9137 

Visa and MasterCard accepted 


Dealers 

Welcome 


Top Quality BC Grade Plywood 
Heavy Duty Black or Charcoal Gray Carpet 
Reccessed or Surface Hardware 


Univenture 
Sleeves 
Only .25 0 ea. 


, C ustom Work Available 


LIGHTS 
NEW & USED 


• 4-head spinner - $77 
•700WFogger - $69 

• Kaleidoscope - $75 

FREE CATALOG, CALL 
800-880-0885 

www.cheaplights.eom 


CD-252 Rollaway 
$149.95 

Mini Disc Cases 
$69.95 - $89.95 

ff x 16 Mixer Rack 
FULLY Recessed Hardware 

$299.95 

Woodworks DJ Cases and Racks 



Top Load Coffins 
Rec . Hardware 
AC Outlet & Power Strip 
$189.95 



SS-944 $349.95 
Recessed Hardware 


Toll Free 1-877-DJCASES (352-2737 ) 


www.djcases.com 



Cru«*i t 



Free Catalog !! 
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SEQUIN VEST: 

All Styles Available in S-M-L-XL 


Santa’s List Black/Silver Stars Starry Nights 
Our Original Vests Are Still Available in Black • Silver • Multi-Colored 


Let's Celebrate 


Musical Notes 


Some Styles Available in 2XL 


CONGA 


SEOUIN 7A CKETS 


Check out our 
^complete catalog 

the web at 


bmpbeat.com 


BOBBY MORGAN STEIN PRODUCTIONS 
77 BUCK ROAD 

HUNTINGDON VALLEY. PA 19006 
(BOG) 355-0288 


Silver ■ Gold • Black • Red • 
Available in M-XL-2XL 


m 

A 

# <U| 



■1 * JT' 


■L 1 


EST jHr » 

















































FREE Mobile DJ 
Database Software!! 


Indicate Hot Hits, Promo Only, 
Hot Tracks or Time-Life. 

Mall your request 1o; 

DJ Software 

PO Hex 541. New Monmouth. NJ 07748 


WWW. 

djcasesdirect 

.com 

Best Prices 


http://mall.prodj.com 

Where DJs Go To Shop! 

Check it out today with dozens of DJ stores and vendors all in 
one place! Part of ProDJ.Com. The Internet’s Source for DJs 
Call (800) 25-PR0-DJ for advertising info or email sales@prodj.com 


the HOTTEST audience participation-interactiveHI 


Game Sh° w j 'Mfmia 


j® 


Hy Creative iMAqi/sEEitiisq 


Winning product in 
Propmaster Competition at the 
American Disc Jockey Awards 
in Las Vegas ’98 


800 644-3141 

(954)316-6001 

http:A www. crcat i veimagi neeri ng. com 



Call for information on the 
NEW GSS-4 Game Show System! 


The ad deadline for the 
Oct/Nov issue is July 23 



Pro 



WHOLESALE 


V 


• Audio 
1 Lighting • Karaoke 

Call for monthly AMOJ specials! 


BUY AT 10% OVER COST! 


Call toll free: 877-273-1009 

www.montana.com/mcwholesale 
We accept major credit cards! 




SWITCH TO THE 

MUSK VIDEO 
POWERHOUSE 

ZZZzzzap! It’s oIive\ Your 
business, that is. when Wolfram is 
\< hit music video source. We offer 
more of what you want-like 
everything. We’ve got what’s hot. 
Lightning-fast delivery, too. It's 
electrifying what 
can happen when 
you call 800- 

433-1652. Keel ♦jjjrgjgf 




ihal tingle? Call 

" owand " i *- \WamWeo 

Internet address: www .uoifnimvideo.com 


A >1 


ELECTRONIC 

BARGAINS 

DJ SUPERSTORE! 

"IF WE DON'T HAVE FT... 

THEM YOU DON'T MSP fTT 

OENON SHOWCASE NUMARK 
JBL SPI SOUND GEMINI 

QSC TECHNICS AMERICAN DJ 
PIONEER STANTON BBE 
RANG AO POWER SONY 
JVC MARTTN MOBOLAZER 

TEAC LIGHTCRAFT NESS 
FURMAN KNIGHT LVTEQUEST 

WE WILL NOT BE UNDERSOLD! 

FREE BROCHUREI 
1 -BOO-33G- UBS 

Get an INSTANT FAX of our latett 
iale flyer immediately upon request! 

VISIT OUR SHOWROOM 
970 MONTEUO ST.fRT.28} 
BROCKTON, MA 02301 

OPEN Tundiy • f ruby 9-4 i»turd*y 9-4 EJ.T. 
Sorry. CM Sunday & Monday 


ATTENTION DJs/KJsl 


Award quality VACATION 
CERTIFICATES instead of coffee 
mugs & T-shirts! 10 FREE 
vacations to every first-time caller. 

Call Dynasty at 800-281-1790 


IJibB-lli'H ihliM'KU 


FREE CATALOG WORLD'S LARGEST SELECTION 

§ til titenth of srftoort: COG, DVD, ID. MORE! 

Plejtfi. Amplifiers, Speaker!, Hiirophones... 

V PROSING 

P.O. BOX 650 
PINnLA5 PARK, FL 33760 


78 RPM SL-1200’S 


Modify Yours or 
Buy New 


K-A-B-H 


(908) 754-1479 

www.kabusa.com 


n 


WHAT ARE YOU 


to advertise. 
Call Stephanie at 


WAITING FOR? 


[716-385-9920 


Relive the Mobile Beat DJ Show 

in your livingroom! 

NOW ON VIDEO! Watch the HIGHLIGHTS of the 

Mobile Beat '99 DJ Show in Las Vegas! Over 90 minutes of 

ACTION, INTERVIEWS, AND MORE! 

Order yours today! 


J 




Includes 
“The Pizza 
Dance”! 





reg. $*9 t 95 NOW ONLY $29.95 + $5 s/h 

NTS resident! jdm ales Ui 

send check or money order to; 

Mobile Beat Magazine PQ Box 309 East Rochester, HY 14445-0109 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs — Every Type of Music, Today’s 
Hits and “DJ Only” titles and Box Sets. For Catalog of over 5,000 
various-artist CDs with complete track listings send $14.95 to: A.V.C. 
Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

• Dealers Welcome • 


Call: 973-731-5290 10 a.m. - 6 p.m., M-K 

For free monthly catalog 



LIGHTING \ 



PARTS & BULBS 

ORIGINAL EQUIPMENT 
PARTS USED IN ALL REPAIRS 

WE CAN REPAIR 
ALL MAJOR BRANDS 
OF LIGHTING & 
FOGGERS 
FREE 

BULB&PARTS 
CATALOGS 
PHONE (937)568-49001 
FAX (937)568-4955 

NATIONAL SOUND & LIGHTING 
9027 E. NATIONAL 
SO. VIENNA OH 45369 


II 

MTIONAL 

AJ 


ARE YOU A KJ OR DJ 
OFFERING KARAOKE? 


SUBSCRIBE TO THE 
MONITOR NEWSLETTER 

EACH MONTHLY ISSUE 
REVIEWS TOPICS LIKE; 
EARNING TOP DOLLAR & 

HOW TO SET YOURSELF 

APART FROM YOUR 
COMPETITION 

Call 877-984-7700 ext.4 for info. 
Each issue reveals ways to be 
an even more successful KJ! 


WHAT ARE YOU 


to advertise. 
Call Stephanie at 


WAITING FOR? 
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Karaoke Explosion! 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


DKKaraoke 


Early Bird Year-End Blow Outs! 


T 



I) KK200P t I >G Player by Sony—They’re hack in slock NOW! 

erfect add-on player to any D/ system: 
Rapid Cue up time ■ Multi-function 
timer mOne-touch access remote control! 
*Much more!! 

This player^jJJS^ when you purchase a set of 96 DKKaraoke CD+G's. 



Loo 



JVC XLCM800 CD+C Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs m Digital key 
control ■ Digital echo m Vocal 
maskingu More! 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi ( hanger & 20 D+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 8 



-990-SONG (Ask for ext. 99) 














CMSU Nightclub 

DJ Training 
& Placement 

CaU (800) 266-4700 

for more information. 


Is vour CD 


TALENT/CONCERT 

scratched, skipping 


PROMOTERS NEEDED 

or won’t read? 


• No experience necessary 



Wait! Don't throw it away! 
Let iis RECONDITION it! 


• Earn up to $t 500/event 

100% Satisfaction 


• No investment required 

Guaranteed! 


FOR INFORMATION CALL: 

Only S3.75 per C'D. Stud ck/nn> In: 


1-800-281-1790 

C 1) SAVERS, Box 52 , Jclmore, KS 67 H 54 





Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remix@buffnet.net www.powerhouse-remix.com 



V * 


\ * t 


x t i s 


x * t / 


issues available: (circle the ones you want) 

#1 #2 #4 #32 #37 #46 #47 #48 #49 #51 #52 



send check or money order with this ad and a return name and address to: 

Mobile Beat Magazine PO Box 309 East Rochester, NY 14445, 
or call (with Visa or MC) 716-385-9920 (M-F, 9-5 ET) 
or order online at mobilebeat.com 


s 

/ 


X 



> X 


\ ' ' ' t0 \" " W ' ' ' ' 

\ ^ \ h. * \ 

7'j , v c 



Call the Nation's largest supplier of CD's, 
remixes, 12" singles, and specialty music for 
Mobile & Nightclub Disc Jockeys. 

FREE Catalog Featuring _ 

• 20+ Remix Services 

• Hundreds of DJ Only CD Compilations 

• Thousands of 12" Singles 

• Huge Selection & Great Service 

• Same Day Shipping 

• Pro DJ Audio Gear (lease to own) 

• Online Catalog Updated Weekly 

800 - 775-3472 





i|Qp4m fib' (3 *c« Ol ffV4#i 
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2. 


Rotations 

THE ULTIMATE CO COMPILATION RESOURCE 


Explore Our Vast Selection Of Discs On The Web At; 

http ://ww iv. rota tions.com/ 


The Ultimate Resource For Monthly DJ Only CD’s. 
Convenient Autoship Program For Ail Monthly DJ Only CD's. 
L egitimate Music Library CD Box Sets . 

Wide Assortment Of Domestic And Import Compilations. 

On Line Search Of Our Entire Database Of CD's. 

Secure On Line Shopping Cart Ordering System. 

Buy With Confidence - Your Satisfaction Is Guaranteed. 


Sales: (610) 631-1779 Fax: (610) 631-1984 E-Mail: Rotations8aol.com 
Sales Hours: Mon - Thurs: 11 am to 8 pm. Fri: 11 am to 5 pm (ET) 


si 

«£_ OmxR wr * tkm _'___ ± ^ yJ 1 '• 
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Rank 

Artist 

Title 

Label 

BPM 

I 

MADONNA 

Ray Of Light 

Maverkk 

130 

2 

ULTRA KATE 

Found A Cure 

Strictly Rhythm 

126 

3 

GLORIA ESTERN 

Heavenh What 1 Feel 

Epic 

- 

4 

RAZOR 'N GUIDO 

Do It Again 

Groovidous 

129 

5 

INDIA 1/ NUYORtCAH SOUL 

1 Love The Nightlife (Remix) 

Work 

128 

6 

JANET JACKSON 

(Get Lonely 

Vigil 

127 

7 

FIRE ISLAND V LOLEATA HOLLOWAY 

Shout To The Top 

V2 

129 

g 

NATALIE BROWN 

Tom 

InterMt 

128 

9 

MARIAM CAREY 

My All (Reneies) 

Columbia 

126 

10 

NSYNC 

1 Want Ybu Bach 

RCA 

129 

11 

ARETHA FRANKLIN 

A Rose Is Still A Rose 

Arista 

126 

12 

HANNAH JONES 

You Only Have Id Say You Love Me 

Ariofa 

127 

13 

SHAWN CHRISTOPHER 

Sweet Freedom 

4 Play 

— * 

14 

KIM ENGUSH 

Bumpin' 8 lumpin' 

Nervous 

“ 

15 

LA BOUCHE 

You Won't Forget Me (Remixes) 

RCA 


16 

DIANA KING 

Find My Way Bad 

Work 

- 

17 

LOVE & ROCKETS 

Ressarertion Hex 

Red Ant 

- 

13 

USA STSNSF1ELD 

I’m Lea™ 

Arista 

127 

19 

HYPERTROPHY 

Beautiful Day 

Tommy Boy Sftrer 

129 

20 

BACKSTREET BOYS 

Everybody 

five 

130' 

21 

10CE1YN ENRIQUE 

Gel Into The Rhythm 

Timber! 

128 

22 

RH FACTOR 

The Bootleg 

Waited 

■» 

23 

INDIGO 

1 Don’t Know What Td Do If You Left Me 

Eigihork / UK 

132 

24 

PURE SUGAR 

Delicious 

Geffen 


25 

BYRON SI1NGIY 

Ybu Make Me Feel 

Nervous 

128 

26 

brian Mcknight 

Anytime 

Motown 

138/129 

27 

WINK 

Simple Man 

Ovum 

*# 

28 

SHANIA TWAIN 

You’re Still The One (Remix) 

Mercury 

- 

2$ 

RUFTNECKf/YAVAHN 

Baby You 

MAW 

- 

30 

BROOKLYN BOUNCE 

The Real Bass 

Edel 

136 

31 

CLUB 69 f/ SIDANNE PALMER 

Alright (Remixes) 

Twisted 

127 

32 

ROBINS 

Midnight 

Big Beat 

126 

33 

BYRON SHNGHY 

Testify 

Nenous 

126 

34 

DIMITRI FROM PARIS 

Sacre Francais 

Atlantic 

- 

35 

JIMMY JAMES 

Who Warts To Be Your Lover 

Interhit 

136 

36 

LENNY KMVTT7 

If Ybu Can Say No 

Vigil 

-• 

37 

2 UNLIMITED 

Wanna Get Up 

Byte / Belgium 

- 

38 

KJtMASUTRA 

Happiness 

Epic 

- 

39 

ERIN HAMILTON 

Orem Weaver (Remites) 

Trax 

132 

40 

BILLIE MYERS 

Kiss The Rain 

Universal 

- 

41 

TOWATEI 

Happy 

Elektra 

168/117/93 

42 

DARIO C 

Smehyme 

Reprise 

126 

43 

DEJAVU 

My Heart Will Go On 

Interhit 

132 

44 

WAYNE G 

Twisted 

Hit 

126 

45 

KN IGHT BREED 

Your Love Is TakrgQvet 

Deeper 

129 

46 

PROPELLERHEADS 

History Repeating 

Dreamworks 

- 

47 

JANET JACKSON 

Go Deep 

Virgin 

— 

48 

LEANN RIMES 

How Do I live (Dance Mix) 

Curb 

122 

49 

DISCO DAZE 

Boogie Nights 

Eastside/UK 

— 

50 

CORONA 

Wafting On Music 

ZYX 





P.O. Box 309 


East Rochester, NY 
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VERFLIG 



c hockey Equipment & 


Th€ Most 
Comprehensive 
Supplier of 
Stafe-of-the-Art 
equipment. Lighting 
and Special effects. 


I AUDIO 


LIGHTING 











STORAGE & CONSOLES 


DJ REFERENCE MATERIALS t> 





<g ACCESSORIES 


(f MUSIC 


I KARAOKE 


Your One-Stop DJ Shop 5 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 



or call us toll-free: 

(888) 678-SIIS 

Phone (480) 539-5588 
Fax (480) 539-5525 


I E 




0 


: 1 

Advertiser index 




URL.. 

, PHONE #. 

.PAGE 

Abracadabra..... 


www.thedjproshop.com. 

.. 800-355-7746 . 

.45 

American DJ...., 


vrww.americandi.com. 

..800-322-6337 . 

.. 3.124 (BC) 

American Gear. 


www.amerjcan-gear.com.800-700-4542 . 

.26 

American Mobile Sound. 


www.amsdj4u.com. 

..800-788-9007 . 

.79 

American Music Center. 


www.amcdj.com... 

..888-577-4262....... 

..79 

AS^rO AlldlO 4^* n *« ? « * V * 4 a ■ # 1 -« * »« * 1 b # ■ b * fc !fc ri- »« ■ 


www.astrosoundlight.com. 

..818-552-2698 . 

.12 

Audio Climax ... 


VAyw.audiaclimax.com 

..800-773-4235...-. 

......, 82 

8BE. 


www.bbesound.com. 

714-897-6766 . 

..16 

Birthday CD Co. 


www.theBirthdayCD com. 

.323-663-4003 . 

56 

Bobbv Moraanstein Productions 


www.fcmpbeat.com. . . 

.. 800-355-8288 . 

..-115 

Breakthrough Marketing. 

bb-b a. 

www.breakthroughbrochures.com. 

,*.800-810-4152 ....81 I 

' Broadcasters Training Network .. 


wwiw.learn-by-doing.com/audio..888-343-2844 . 

.89 

Buyer's Club**, . .... 


www.difcuversdub.CQm..516-439*6514. 

.106 

(Vlehration Fvent Sunolies 


hi A 

.888-864-3992 . 

■ liiill II If ■ S 1 fi 1 a IfcP P 

l Ghauvet... 

www.chauvetligliting.com. 

.,800-762-1084 . 


Colorado Sound N‘ Light. 


www.csnl.com... 

.. 888-429-0418 . 

...24 

Core Store......... 


www.thecorestore.com. 

..800-324-2673 . 

.68 

Crown. 


www.crownaudio.com. . 

.800-342-6939 . 

.123 (IBC) 

Customware.. 

fa B> ji ■ m.M.m ;§f tg> 

www.cwarenet com. 

.. 972-867-7729 . 

.34 

Dartech, LLC. 


www.dartpro.com. 

., 800-799-1692 . 

□7 

iiliiiiMiiiii ifi Li IL. 

Denon . 


www.denonxom ......... 

.. 201-575-7810. 

.27 

Diversions.. 


NA....... 

..800-848-9591 . 

99 

DJ Atlanta .. 


www.DJ3.com.. 

..770-443-1869 . 

.112 

DJ ii ■■■•!■ iiaiii ill ■■■'■iiiB IbifeiBblbbil b 


www.djpower.com. 

.. 650-964-5339. 

51 i 

Do The Dance. 


www.dothedance.com. 

..213-668-9037. 

.75 

Electro-Voice. 


www.electrovoice.com... 

..800-234-6831 . 

35 

ERG.. 


www.eigmuisic.com. 

..800-465-0779 . 

.71 

ETI Sound Systems. 


NA 

..213-277-4100 . 

..29 

Evergreen (The SitStard)... 


www.evergreenmarketinginc.com. 

.. 800-296-2596 . 

76 

Gemini Sound. 


www.geminidj.com. 

800-476-8633 . 

.2,5 

Grundort Corp.. 


NA..... 

..712-322-3900 . 

. 39 

Guitar Center . 


www.musician.com. 

..818-735-8800 . 

21 

■ * « B « ¥ i M i-1¥ 4 f ¥ P4 ¥ 1 

High Energy . 


www.cheaplights.com . 

..281-880-9922 . 

. 85 

Hot Hits .... . 


www.hot~hits.com. 

.. 800-248-4848. 

.102 


..mm 

wwvj.imusicxpo.com. 

... 203-256-0561 . 

. 83 


b « tilt* Hltfli 

NA .... . 

...954-584-2091 . 

... 76 

Island Cases 


NA 

..800-343-1433 . 

. . 46 

1 JM Electronics ..*..... 

jmelectronics.com . 

,.407-862-3363 . 

77 

LyteGuest ... 


www.geminidj.com ... 954-920-1400 . 


1 Ll K 1 3 * ■ ■ ■ ■ ■ ■ ■ » -■ ® *-f ¥ f f * ■* ■ * * * + ■ * + ■ r ir ■ * r ■ -m • • ® * ■ b 


www.mackie com. 

,.800-898-3211 . 

11 

m .m 4 gi ig • *■ * * * ■ * * * ft H f ■ 

MBT Lighting & Sound.. 


NA. 

..843-763-9083 . 

.14 

MeoaMIx .. ... 


www.djrenegade.conn. 

,.201-313-9536 . 

.93 

MegaSeg. 


vrww.megaseg.com. 

,.217-351-9952. 


MTX Professional Audio.. 


www.mtxaudio.com. 

h §. b 800 0A L L ^**1 ■ ■ ■ * if ■ ■ ,. * B m + ■ -■ a- ■ b * h h * i ib ib 8 

NFYTI 


www.tracomarLCom... 

..954-929-8999....... 

..7 

Numark.... 


www.nutnark.com. 

,401-295-9000 . 

.17 

0 ^ jf ■ lii ¥■■ ■ fr« ■ l ¥ ¥ +#* ** 


www.odyssey-cases.com.. 

,.626-813-0878. 

..59 

Parts Express .. 


www.parts-express.com .. 

,800-338-0531 . 

.28 

Pinto Novelty. 


www.partypinto.com. 

„ 800-854-8490 . 

.57 

Pinnppr 


www.pioneerusa.com/pro dj .. 
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Pro Sound & Stage Lighting .. 
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SilverFlight . 

•IIP flffilifi 

vrww.silverflight.com . 

,888-678-2112 . 

.. 120 

SixStar DJ ,.. 
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Sony ... 
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Sound Choice .. 


www.soundchoice.com . 

,800-788-4487 . 
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Sound Spectrum. 
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Starr Karaoke . 
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TopTone MFG. 
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.,800-833-9690. 
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Towards 2000 Inc... 


NA ......*.... 

.,800-815-2941 . 
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Univenture . 


www.univenture-com ... 

... 800-992-8262 . 
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Upstairs Records . 


www.upstairsrecords.com . 

., 800-4-UPSTAIRS , 
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VisioSonic . 


www.visiosonic.com ... 
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VocoPro. 
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Western Starlight, ... 
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Wrinht Bros 
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X-Mix .... 

www.xmix.cnm .. . 800-711-9649 . 
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NIGHTMARES & HISTORIC AFFAIRS 


continued from page 122 

Suddenly, I saw red flashing lights bounce off the trees. 
People stopped dancing and looked around. The way the 
night was going, I wouldn't have been surprised if it was a 
UFO landing in the middle of the swamp. No such luck. It 
was a U.S, Park Service 
ranger demanding to see 
our permit to have ampli- 
fied sound in the middle of 
a protected wetland. 

Permit? What permit? 

Law abiding disc jockey 
that I am, the music was 
shut down — despite two 
more hours on my con¬ 
tract. I was just starting to 
say my good-byes when 

the club president piped _ 

up. It seemed he and some 
friends had rented an 
overnight cabin in the park 

and "Wouldn't it be great to move the remaining kegs 
and music there and continue the party?" 

The cabin was even smaller than the first building and 
the wooden floors were old. Still, you have to hand it to 
people who are determined to party against all oddsl I 


threw on a five Bunny CD and admired these revelers 
tenacity. As more and more couples crowded onto the 
creaking boards, the violently shaking floor began to 
make my CD decks skip. How I wished digital buffers had 

been invented 
then! 

Amid the 
grumbling of the 
now intensely 
inebriated crowd, 

I pulled the last 
trick out of my 
hat... an old 
library of cassettes 
I had made for 
just such an 

_ emergency. But I 

wasn't home free 
yet; the crowd's 
taste shifted to 

top 40 and I discovered I hadn't updated the cassettes in 
years! We ended the night musically stuck in 1985. Now if 
that's not a nightmare..,! 

Starting as a MobileDJ in New Orleans in 197 ( >, Dan McKay is now 
owner of Party Hits! D} Party Hosts in Seattle, VV-1. 


But what brought the crowd to a feverish 
pitch wasn't my Chuck Berry megamix; it 
was the busy swarms of Buick-sized mos¬ 
quitoes starting to pound against the 
window screens as night fell. 
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SPINNIN' 2000 explains in detail . . . 

• PRO SOUND AND LIGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
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call 800-892-4060 
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NIGHTMARES & HISTORIC AFFAIRS 




by Dan McKay 


Every time I hear Charlie Daniels' Band 
sing ''Legend of Wooley Swamp/' memo¬ 
ries of a nightmare gig on the Louisiana 
bayou come rushing back like the last sip 
of a potent New Orleans rum punch. 

A local trade organization, for which I did a number of 
picnics, called me for their usual summer shindig. Only 
this year it was to be held at a national park built around 
an honest-to-goodness bayou. Yup. The kind with 
snapping alligators and big-as-your-head bullfrogs (who 
are nowhere near as articulate as the ones in those 
Budweiser commercials). 

OK, maybe it wasn't as rustic as all that. At least they 
had one of those small and I do mean small) prefab 
metal buildings where the kitchen was housed. Regard¬ 
less, with barely enough room for my speakers and with 
60 feet of extension cord to reach the outlet not occupied 
by the refrigerator, I pushed aside a few tables and 
cranked up the rock right on time. 

There are three things Cajuns can't resist - crawfish, 
beer, and Fats Domino music. We had all three in abun¬ 
dance. The crush of bodies 
inside was swaying and 
sweating. But what 
brought the crowd to a 
feverish pitch wasn't my 
Chuck Berry megamix; it 
was the busy swarms of 
Buick-sized mosquitoes 
starting to pound against 
the window screens as 
night fell. That's when II 
realized the party organiz¬ 
ers hadn't planned on such 
a large turnout. The crowd 
of guests didn't want to 
leave the building to be 
eaten alive by mosquitoes, 
and new arrivals couldn't 
get in to grab a brew. 


What? No access to beer? This would never do! So to 
lure the guests out of the building so everyone could have 
access to the food, the clubs' officers decided the Dj 
would have to move outside to the surrounding greens. 

In the blink of an eye a dozen well-meaning partygoers 
were transporting my equipment. Their beer-addled 
climb down the precarious steps with my DJ coffin made 
me cringe. 

I instantly realized that the client missed one small 
detail — the electricity was now about 150 feet away. If 
you've never used that many extension cords to pull 
enough amperage to power a good-sized rig, let me save 
you the trouble. You can't. T urn the mixer above four and 
the amplifier browns out. 

The increasingly disgruntled client was wildly gesturing 
at me as if to say, "Hey, DJ! Are you a moron, or what?" 
Well, maybe I am, but at least I'm a prepared moron! No 
sooner than you can say "Justin Wilson ," I simultaneously 
ricocheted a biting mosquito off my sweaty cheek and 
pulled out the smaller backup amp I always bring with 
me. 

Alas, the swamp continued to work its voodoo upon 
me. With no walls to enclose the sound, the music carried 
about 20 feet. To be heard, I was forced to turn up the 
midrange to the EQ of a police bullhorn. 

It was then and 
there I learned that 
well-balanced frequen¬ 
cies matter little to 
drunken Cajuns. The 
tinny sound perfectly 
complemented their 
requests for 1950's and 
1960's music — it was 
like listening to a giant 
transistor radio. They 
loved it. I punched up 
"Louie, Louie" just as 
the last of the hazy 
sunlight disappeared 
behind the Spanish 
moss. 
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INTRODUCING 
THE ALL NEW? 


front load profession 
single cd player \ 


Compatible with 
an DJ" Q-Series Mixers 


also .ivailnble 


includes: 

2x PRO-DJ2 CD players 
lx Q-2221/S Q-OECK’’ mixer 
1 x Pro DJ/Casc 

(tyitcm fold icp.irjitoly) 


• 8 x oversampling 

• edit of the fly 

• BOP effect 

• true instant start 

• digital output 

• selectable pitch control 
(±8%, ±12% or ±18%) 

• direct track access buttons 

• 30 programmable tracks 

• silver brushed aluminum face 
& much more... 


ctmtiict us today for an aulKorliod American OJ Dealer or for more 
info on the now PRO DJ2 t Q-Serles Mixers and the entire 
American DJ lighting & audio lines* 

gel the all n«w 1999*2000 lighting catalog 

800,3^2.6337 * 
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